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Screens eliminate direct glare 

Ret completely from view. and provide unbroken ceiling 

eflectors made _ entirely of line. Pure silver reflecting 

metal, do no break, no replace- a : - “ surface with pure copper back- 
eds ‘ S : : 

ak Gente. Window in the J. L. Hudson Co. Store, Detroit, Mich. ing, does not peel off or discolor. 


Reflectors built into ceiling. 





MULTILITES are made in two, four, six, window. MULTILITES are wired and ready 
eight and ten unit sections. Combination of to install, eliminating cost of single conduit 
these will provide equipment for any length outlets. Write for Circular No. 79. 
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1412 Broadway at 39th Street 
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Lefcourt-Manhattan Building : Spri 


New York City . 

“F 

A most complete showing of forms, play 

fixtures and wax figures, in spacious, Be 

new, light and cheerful quarters on one 5 publ 
convenient floor. Located in the heart 


: : 4 “" 
of the retail and wholesale buying ei Dea 
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You Will Find a Welcome at All Times Bs “= 
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The Special Convention Num- ‘ w CTheo 
her quite naturally places empha- 4 ay, a 
sis upon subjects of interest to the 
display fraternity. The impending 
|. A. D, M. convention brings into Wor 
the limelight all the issues pertain- | : 
ing to display organization, which FOR MERCHANTS — DISPLAYMEN ~ ADVERTISERS 
are reflected in this issue by a Title Registered U. S. Patent Office 
number of articles and reports. : : 
For ready —— ~ — The National Journal of Successful Selling by Mercantile Display 
b ed under the follow- ; : 
ne a - Published on the Fifteenth of Each Month 
DISPLAY FRATERNITY By The Display Publishing Company 
“Convention Program Nears 1209-11 Rr Z , : 
Completion,” an account of prepa- Sycamore St., Cincinnati, Ohio. Branches: New York and Chicago 
rations for the Detroit I. A. D. M. United States, $2.00 a year; Canada and Foreign, $2.50 a year; Single Copies 25¢ each. ° 
gathering of next month, including For Sale on News Stands Supplied by The American News Company and Its Branches. 
a tentative program; “New I Entered as Second-Class Matter September 20, 1922, at Postoffice at Cincinnati, O., under 
D. M. Constitution Proposed,” a Act of March 1, 1879. Copyright, 1926. 
discussion of a new set of laws to 
be offered the convention; “Frisco Fhe Bene 
Plans to Welcome Coastmen,” by WINDOW ADVERTISING MAKES THE PASSER BUY” 
Milton Bernstein, describing prepa- 
rations for the Pacific ogame 
vention to be held in July, and the 
“Display Club Chronicles,” con- Vol. X MAY, 1927 No. 5 
taining reports of club activities 
from the leading bodies of the 
country. This department carries : 
a greater volume of news this €; O N T E N T ~ 
month than ever before in its his- 
tory. Windowing an Annual Hosiery Sale. B 1 
DEPARTMENT STORES Chieti hes Contest oes ag re er Ee : 
“Windowing an Annual Hosiery , , nessa ede RR eee eT oe 6 
Sale,” by Olave Ralph; “Braudis How to Improve Furniture Displays. By Andrew A. Matzer........... 7 
Lauded for Katz Style Show ;” Broadis Lauded for Katz Style Show.............................22... 11 
“He —— ee Public jPod Comvention Program Toeking Porm.................:.....0..0.cec00ee 12 
cies ;” “Blazon Progress in Birth- i ? : 
day Displays,” by Thomas W. Frisco Plans to ee Coastmen. By Milton Bornstein............. 13 
Goad; “Staging a Far Western ee Bee ee ns lace lace eee eeeee 15 
Style Show,” by George D. Tay- Blazon Progress in Birthday Displays. By Thomas W. Goad........... 16 
lor; “Value of Window Nights The Newest Achievement in Lighting. By Ray J. Doherty.............. 18 
Proven;” “With the New York Twelve Windows Full of Spring Hats. By John A. Gilbert 20 
Displaymen,” by Coleman W. Mc- agin: : a pe See Mis NERPOMEE. « - « «6 91s oss 
Campbell; “Winning Good Will Bidding for Tourists With Windows. By Marvin W. Maxwell.......... 22 
with Waste Space,” by Charles L. The Role of Fixtures and Accessories. By Robert B. Cox.............. 24 
Jones, Jr.; and “Sales Windows The Right Price for Display Service. By L. P. Gill..................... 26 
Feature Anniversary,” by Walter Americans! Give Us Your Hands. By Erich De Roche................. 28 
J. McVea, are some of the articles Staci y ’ 
of value to this field. taging a Far Western Fashion Show. By George D. Taylor............ 30 
CLOTHING mow t A. Doe. Comstitution Propgse@....... 2 0... ae es 32 
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Windowing an Annual Hosiery Sale 


De Lyal Davis Makes His Store’s Event the Talk of Portland 
by Displays Creating Curiosity and Admiration 


By OLAVE RALPH 
Special Correspondent, The Display World, Portland, Ore. 


T was just before 
Easter, and as 
everyone knows, 
‘twas the psycho- 
logical time for dis- 

playing hose. Anyway, Charles 
F. Berg, of Portland, Ore., 
seems to think s@& 
annual “Who’s ; 
sale has gone ov 
extraordinary re 

There were a great many rea- 
sons why this sale was a suc- 
cess. Folders were sent out in 
advance telling their many pa- 
trons of the timely price reduc- 
tions on three of their most 
popular lines of hosiery. Pos- 
ters were hung throughout the 
store advertising the three-day 
sale. All of these details helped 
to draw the public but the most 
powerful magnet was the dis- 
play in the windows, an irre- 
sistible display which immedi- 
ately attracted and held atten- 
tion. To Mr. De Lyal Davis, 
display manager, credit is due. 
He has a natural instinct for 
showmanship and his windows 
reflect it. This one represented 
a perfect stage setting. As a 
background nile green curtains 
were hung and parted disclosing 
a flat drop covered with hosiery. 
Two pair of legs were seen 
beneath this as though waiting 
to descend upon the stage. 
There were three wings on each 
side of the window painted a 
velvet black. From behind each 
wing a curved hose form in 
flesh-colored hosiery prejected 
with startling effect. In the 
center of the stage was a figure 
representing a chorus girl. Her 
costume was made entirely of 
hosiery. The latest spring 





PROOF THAT EFFORTS PAY— 
Mr. Davis’ unusual displays were 
not prepared to market costly 
goods. The highest price was $1.39. 
His audacious top window, the 
fountain and rainbow in the center 
ané the drape below, show his 
Originality; success of the sale 
proves its value. esi Egor eee ee 
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Harry Smiley Created an Unprecedented Demand for Hose With This Display for A. W. Smith Co., Spartansburg, S. C. 


colors were used, shading from light to dark re- 
sembling ombre georgette. It was an ideal dancing 
costume even to the hosiery roses outlining the bodice. 

As Mr. Davis said, “The object of this sale is to 
make new friends, so we must attract their attention 
first and make their acquaintance. Later, through 
courtesy, quality and prices we hold their confidence and 
friendship.” 

But this was not the sole magnet of attraction. 
Two kindred windows of unusual character gave addi- 
tional force to the hosiery drive, their remarkable form 
creating an appeal to the passer that forced inspection. 
In one, six bent display rods were arched toward the 
center and over these were laid tiers of hose, rising 
behind each other in graceful lines with a harmony of 
design that was accented by the light hued fabric hang- 
ing that served as their background. 

In the other there was a center piece resembling a 
fountain of hosiery. Three circular fixtures decreasing 
in size from bottom to top were placed one above the 
other and over these the hose were draped with the 
feet overlapping the tops of the stockings in the next 
tier. At the top were four wires wrapped with hose 
and so arranged as to suggest the fountain’s spray. 
Above this rose a painted rainbow full of promise, and 
we are sure that the promise of this display has been 
fulfilled. 


Children’s Day Contest Launched 


Doll Manufacturers Offer $500 in Prizes for Best 
Windows Exploiting New Holiday 
ITH “Mother’s Day” already established as 
one of America’s most favored unofficial 
holidays, and “Father’s Day” already on 
the road to popularity, the American Doll 
Manufacturers have launched a movement that will 
bring the remainder of the family into the circle. 





June 18 has been christened “Children’s Day” anda 
big publicity campaign has been prepared to pave the 
way for successful promotion of the event. 

The Childhood League of New York has been 
organized and is. working enthusiastically to secure the 
cooperation of municipal and school authorities all over 
the country for observance of the day. The vivid 
Children’s Day posters which were a feature of the 
Toy Fair in New York have been mailed to thousands 
of stores. They will be mailed upon request to the Toy 
Fair Chamber of Commerce, 200 Fifth Ave., New York. 

One of the means by which the day will be brought 
to public notice will be through a nation-wide chain of 
displays, encouraged by a window contest which has 
just been announced. Five hundred dollars have been 
set aside as a fund for prizes and thirty-seven awards 
will be made to the retail dealers in toys and dolls in the 
United States and Canada whose displays are selected 
by a committee of displaymen now being chosen. 

The judges will be selected from houses which will 
not be involved in the competition. The committee 
will consist of three members, the nominees of the 
editor of The DISPLAY WORLD, the editor of the 
“Merchant’s Record,” and the president of the Inter- 
national Association of Display Men. 

The first prize will be $100 in gold, the second, $60 
in gold. The remainder of the prizes diminish i 
amount, culminating in twenty awards of five dollars. 

Every, window must make use of the American 
Doll Manufacturers Association Children’s Day placard, 
which will be forwarded upon request without cost. 
The winning windows will be chosen from the photo- 
graphs submitted by the entries. All photographs must 
be in the association offices not later than July 11. All 
of the windows ‘must be installed prior to June 18. 

Back of this window publicity will stand a much 
more expensive drive conducted through civic clubs, 
newspapers, store events and numerous other media. 
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How to Improve Furniture Displays 


The First Requisite Is Realization of Need for Home Surroundings 
Enabling the Buyer to Visualize the Suites in Use 


By ANDREW A. MATZER 
Display Manager, F. & R. Lazarus Co., Columbus, Ohio 


(From an Address to the Ohio Valley Retail Furniture Association) 





When the Ohio Valley Retail Furniture Association 
met at Columbus, Ohio, late in March, window and in- 
terior display came in for animated discussion. All of 
the speakers made it plain that furniture displays were 
suffering from congestion and crowding, that backgrounds 
were poor, and that the window space was frequently ill 
adapted to the trade’s needs. 

One of the features of their meeting at the Neil House 





DISPLAY RECEIVES MARKED ATTENTION AT MIDWESTERN FURNITURE MEET 


was an address by Andrew A. Matzer, display manager 
for the F. & R. Lazarus Co., Columbus, Ohio, who had 
been sitting in their sessions. Making a summary of the 
ailments of the windows recited by earlier speakers, he 
pointed out the methods in vogue in the Lazarus display 
department and made a number of recommendations of 
interest to all furniture’ dealers. 








N discussing the subject of windows and 

the appearance of the store interior, I 

must make it plain that there is a great 

deal of difference between the depart- 

ment store’s methods and those of the 

average furniture store. I have been in the display 

field since 1906, working for Macy’s, of New York; 

Rothschild’s, the J. L. Hudson Co., of Detroit, and 

am now with the F. & R. Lazarus Co. I have only 

worked for the biggest stores, and, as you know, the 

department store windows are getting better con- 

stantly because we are studying them from every 
angle. 

In laying plans for our furniture windows, I keep 
in close touch with our merchandising manager. 
Every month, every week, I am in contact with him. 
When the time comes along for showing our summer 
furniture displays, I ‘go upstairs for a conference, 
where plans are shaped. Generally this is done weeks 
in advance of the showings, which are always carried 


out on a large scale. In our plans we go into details 


thoroughly, arranging for foliage and lattice work, 
and using every item that goes along with them, 
although endeavoring to avoid superfluous and heavy 
effects that create a “ginger bread” appearance. 

In our week-to-week displays the buyer figures to 
a large extent. We will perhaps go to him and say, 
“What are your ideas.for the coming week?” He 
may say that it will be dining room furniture, and we 
select furniture at once. Members of my staff go 
around to the buyer and work out the decorative 
schemes for the setting. We see what colors will har- 
monize, as ,for instance, in bedroom displays, what 
bedspreads and draperies will work best. This is 
very important. 

One mistake which is frequently made, and I think 
it only fair to say that we make it in our own store, 
is to show our goods before backgrounds which are 
far from suited for the task. I believe that the win- 
dow would reveal the furniture in very much the 


‘Same surroundings as it will appear after it is pur- 
chased. This calls for walls and backgrounds con- 


verting the setting into a typtcal room. A lot of win- 


dow trimmers have the habit of using a lot of arti- 
ficial flowers, decorative panels and cloth materials 
for backgrounds, giving the furniture an artificial 
beauty that is not duplicated in the average home. 
When the purchaser sees all these things which look 
so different from the usual home surroundings, she 
may be led to buy, but when she gets her purchase 
home and finds its attractiveness diminished by re- 
moval from its brilliant atmosphere, she is likely to 
become dissatisfied. Then she will say, “It certainly 
doesn’t look like the same furniture that I saw in the 
window (or the store).” I think this practice is one 
of the greatest mistakes now common among retail 
establishments. In our own store we are going to 
remedy this, because we are “going in” for realism in 
our backgrounds. 

When you look around in any city, in the average 
furniture windows you see the furniture put in with a 
“don’t care” attitude, covered up with a lot of signs, 
and these cards apparently include as many trade- 
marks as can be collected. The arrangement is so 
poor that it generally makes a person “sick” to look 
at the display. How in the world can the merchant 
who tolerates such windows expect to bring customers 
in? I'll bet that 95 per cent of the furniture stores 
lack decent backgrounds. This is a very broad state- 
ment to make, but I believe that it is true. And the 
rugs they use! I have seen cases where oil cloth was 
used as a floor covering for displays of high-priced 
furniture; in ‘some instances, high-priced bedroom 
suites. Perhaps they will mix some wicker goods with 
it and othér things that are absolutely wrong. You 
wouldn’t expect your customer to use the stuff in her 
home in that manner. 

The same policy should apply in interior displays. 
When the patron enters the store she should find the 
furniture displayed as it should appear in the home. 
It should not be congested; showings of dining room 
or bedroom suites should be arranged to imitate home 
arrangement in so far as possible. 

If you have the means, arrange your interior 
displays along aisles and then screen off the aisles, 
building wall board partitions and coloring these 
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walls in neutral shades 5 
that each group of furniture 
seems to constitute the furnish- 
ings of a room. You then have 
the opportunity of selling not 
only the furniture, but also the 
rug that is shown with it. 

Some stores have an ar. 
rangement by which they keep 
their lights on all day and then 
have a number of table lamps 
around here and there. They 
make the store inviting and 
afford the: only appropriate 
method of showing the suites 
so that the customer can see 
them and apppreciate them. 

In most stores, I think the 
management could easily ar- 
range to have a woman go in 
and give the display’ a dis- 
tinctly feminine touch. It’s 
vital because your feminine 
patron is in her home most of 
the time and she knows how 
things should look. She knows 
how the bedspreads should 
look, the proper arrangements 
for the lamps, the placing of 
the pictures, etc. There are 
many stores which carry a lot 
of these goods, and they can 
make a display very interest- 
ing. If you have a woman in 
your organization it will be to 
your advantage to enlist her 
aid. 

Most stores, the furniture 
stores in particular, make the 
mistake of loading their win- 
dows with artificial flowers, or 
a lot of tapestries. These have 
their place, but they must be 
used with discretion. 

I have an important sug- 
gestion to make. Inspect your 
windows once, twice or three 
times daily. I do. In the 
morning when my assistants 
are ready with the windows, I 
insist that they call me as soon 
as the work is finished. This 
doesn’t apply only to furniture 


RECENT’ FURNITURE  DIS- 
PLAYS—Top, unusual carpet 
drape by Mt. Matzer; upper cen- 
ter, an appealing living room by 
H. H. Cowan, F. N. Arbaugh Co., 
Lansing, Mich.; lower center, bed- 
room suite, W. R. Harre, Maas 
Bros., Tampa, Fla.; base, living 
room in home-like setting. Note 
the child’s figure on the floor. This 
is displayed by R. K. Henry, 
Efird’s, Charlotte, N. C. 
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windows, but to every other window as well. For 
instance, when the man is through with the furni- 
ture window, it may be found that a bedspread is 
not hanging straight, or that the furniture may have 
fngermarks on it, or that a piece may be broken, and 
that this flaw was not noticed when the item was 
installed. 

Just yesterday, every piece of white furniture in 
one of our newly arranged windows was found to be 
smutted with fingermarks, and a number of pieces 
had to be changed. One of the chairs had to be taken 
out of stock and another had to be repaired. Hence, 
you can see why I want to urge you to look at your 
windows as often as possible. See that the window 
signs and cards are all right and that the glass is 
clean, and if you can’t see the faults in the daytime, 
go around at night and look for them. Once you 
start the system, I am sure that you will keep it up. 

Another mistake that a lot of furniture stores 
make is in not taking the opportunity to sell season- 
able merchandise. They fail to suggest ideas for the 
June bride; some of the stores do in a half-heated 
manner, but they don’t do it well enough. Summer 
comes along and they don’t use the right effort to 
make their surroundings attractive for summer goods. 
In the spring, when everyone is cleaning house, there 
are draperies, or the slip-color business to suggest— 
things too numerous to mention. There are great 
possibilities for additional business just through 
watching for opportunities to place the merchandise 
before the public at the proper time. 

Another point to remember is that if you will go 
around and just look at the other fellow’s windows, 
and then go back to your place and study your own, 
or take books and study the plans outlined to make 
your furniture attractive, you will be surprised at the 
results. 

We have bedroom furniture at Lazarus’, priced, I 
think, as low as $89, and we take just as much pains 
to make it look attractive as for furniture which sells 


for $300 or $400. 


A word of caution: If you are going to feature - 


$90 or $100 furniture, don’t put an Oriental rug in 
the window or the display room, because the party 
that buys that suite isn’t going to buy that expensive 
tug. Even the better windowmen frequently forget 
some of these principles. If any of you gentlemen 
get into Chicago soon and have the opportunity to see 
Marshall Field’s furniture windows, don’t miss doing 
so, for you will be able to see to what trouble they 
go in order to make their displays look right. 

In conclusion, I want to make a suggestion that I 
have made a number of, times, and I think it will 
benefit most of your stores. It is that after you have 
gone to your trouble to show good displays, and made 
your sale, it would be a good idea to have a representa- 
tive assigned to look after the goods when they are de- 
livered. Let this person go to the customer’s home 
after the goods arrive and ask her if the firm can be 
of assistance in getting the furniture set up, or in 
arranging the home interior more artistically. It may 
mean an outlay of money, but-I think it will pay in 
the long run. 
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IVEL STUDIOS INTRODUCE ARTISTIC SCREENS 
The screen illustrated was used by John A. Rosenberg, 
display manager for Abraham & Straus, Brooklyn, as a set- 
ting in a millinery window display. It is one of a line of 
lovely screens being made by Ivel Displays, Inc., 242 West 





The Illustration Suggests the Richness of Ivel Screens 


Forty-ninth Street, New York City, who have been fortunate 
enough to secure the exclusive services of T. R. Braithwaite, 
one of the most sought-after display artists of the day. The 
exotic birds are painted in bright colors against a gold moun- 
tain and a silver sky. Mr. Braithwaite’s genius aptly ex- 
presses the trend of modern design. 5 





W. D. A. A. NEWS 


Window Display. Week, sponsored by the Window Dis- 
play Advertising Association, is being celebrated at this time, 
and advance reports indicate that no less than one hundred 
cities will participate. The association made very thorough 
preparation for the proper handling of the event, issued a 
handbook, and received cooperation from ad clubs, commer- 
cial and civic organizations. Several national advertisers 
will tie-up with the event, notably the Garland Division of 
the Michigan Stove Co., who have urged effective window 
displays to tie-up with special advertising to be run during 
the week. All interests in the display field are looking for- 
ward to the results that will be achieved. 

New members are: Reid Ice Cream Co., Brooklyn, N. Y.; 
W. G. Vosler, Cincinnati; R. V. Wayne, Detroit, and George 
Altman, Columbus, the latter three as associate member- 
ships from the Window Display Installation Bureau. 

An important group meeting is to be held in Chicago, 
May 19, under the chairmanship of Joseph M. Kraus, adver- 
tising manager for A. Stein & Co. This meeting is having 
the cooperation of the advertising council. Lee H. Bristol, 
president, and C. C. Agate, managing director, both of the 
W. D. A. A., will be the principal speakers. 

The Board of Trustees announce the appointment of A. B. 
O’Day, lighting engineer, Edison Lamp Works, as a trustee 
to fill the unexpired term of A. S. Turner, Jr. 

Paul West, advertising manager for National Carbon Co., 
New York City, has been appointed general chairman of the 
1927 convention to be held in October at New York City. 
Mr. West will be remembered for his excellent paper de- 
livered at the last convention. C. G. Munro will be con- 
vention treasurer and chairman of sale of exhibits. 

The Cleveland Advertising Club devoted its first meeting 
in the new club rooms at the Allerton Club to window dis- 
play advertising, with Lee H. Bristol and C. C. Agate at- 
tending and speaking. P. W. Murphy presided and the meet- 
ing was largely attended. 

April 22, C. C. Agate was the principal speaker at a meet- 
ing of the Adcraft Club of Detroit. 
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SCENES FROM THE HARRY KATZ STYLE SHOW AT OKLAHOMA CITY 


Staged at the Criterion Theatre Under Direction of Harold Braudis 
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Braudis Lauded for Katz Style Show 


Alert Display Manager Handles Details of Pretentious Showing of 
Feminine Apparel—Critics Acclaim It “Best in Southwest” 


ASHION exquisite, and ornate with con- 
ventional splendor, brought the breath ‘of 
spring to thousands of Oklahoma City 
folk who viewed the style pageant spon- 
sored by Harry Katz, Inc., under the direc- 

tion of Harold L. Braudis, display. manager. 

Nearly one hundred garments, luxuriously portray- 
ing the latest feminine tastes in design and material 
were displayed during the week of March 20 by: forty- 
two youthful models from the Kathryn Duffy School 
of Dancing. Appearing at the Criterion Theatre in 
conjunction with the screening of the Adolph Menjou 
film, “Blonde or Brunette,” they were greeted by 
capacity.audiences at each performance. 

Silk hosiery featured the opening act, which was 
cleverly executed by a quartet of of dancing girls, clad 
in black and white street suits, shoes, and hats. The 
striking feature of their garb was the combination of 
white and black hose, each model wearing a gun metal 
chiffon stocking and another of .the same texture in 
white. The girls made their, exit by dancing .into a 
large box perfectly imitating the cartons for Beverly 
lavender-stripe super-chiffon hose. 

Lingerie, came next, represented by gorgeous robes, 
pajamas, and negligees. This exhibit was followed by 
a song and dance act. Sports apparel, bathing garb, 
street wear, afternoon dress, and evening wear com- 
posed the next five consecutive displays. Many of the 
sports frocks were developed in heavy crepes, mostly 
two-piece modes, and were worn with close fitting felt 
hats. Two notes, emphasized in the evening gowns, 
were the return of the softly-draped satin shashes and 
a graduated hem line in skirts. 

Emerging from behind a fence and coming through 
a gate of classic and unique scroll work placed in front 





Georgeous Windows of Apparel Brightened by Flowers Were Used to Direct Attention to the Show 


of a garden scene, the models descended a flight of 
stairs to a sunken garden, and promenaded around an 
extended runway laid with orange, lavender and red 
flagstone floor covering. Four pages dressed in me- 
dieval costumes served as attendents to each procession. 

The waning scene, a bridal procession, possessed 
tender, sentimental beauty. The bride, dressed in soft 
white satin, studded with rhinestones and pearls, and 
fashioned in period style, was enveloped in a setting 
of apple and orange blossom sprays. This was illu- 
minated by the soft spring colors of the spot light. 

As bride and attendants slowly marched around the 
promenade, “At Dawning” was rendered as a vocal 
solo with a violin accompliment. 

The concluding number was a procession of bridal 
attendents. They were dressed in long flesh-colored 
chiffon gowns, emphasizing the’ bouffant effect. A deep 
hand-painted lace flounce finished the skirt, posed over 
a flesh-colored slip with band of flesh blue inserted, 
and sashes and large bows of the same hlue. Flesh 
color chiffon hats showed ropes of pearls looped grace- 
fully. 

Among the evening dresses, period gowns shared 
equally in attention with straightline effects. The for- 
mer were of taffeta short in front, falling to the heels in 
the back ; most of them studded with: sequins, brilliants, 
or other glittering effects. 

The tuxedo suit with satin lapels and a white silk 
vest was given importance. A navy hat with white 
fox scarf was worn with the tuxedo effect. 

Approximately thirty-five minutes were required for 
the entire review which was staged three times daily 
for a week. The mannequins bore themselves simply, 
and were warmly applauded, winning the store the dis- 
tinction of its greatest event. 
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ONVENTION Director Lothar F. Ditt- 
mar has practically completed prepara- 
tory work for the thirtieth annual con- 
vention of the International Association 


Hotel Statler, Detroit, on June 13. Although the pro- 
gram has not been completed, the list of speakers and 
demonstrators already engaged shows that the 1927 
gathering will be very interesting in its educational 
features. 


Every foot of available exhibition space has been 
sold and the receipts are said to be the greatest in 
I: A. D. M. history. The leading manufacturers of 
display equipment and fixtures will bring their latest 
products to Detroit for inspection by the visiting dis- 
playmen, whom the convention staff expect to exceed 
in numbers the largest outpourings of the past. 

Following the call to order on Monday morning, an ad- 
dress of welcome will be delivered by Mayor Smith, who will 
personally express the interest of the Michigan metropolis in 


the gathering. This testimony to the high standing of the 
Detroit Display Club, hosts of the convention, will be ac- 
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Hosts of the I. A. D. M. Convention—The Entire Membership of the Detroit Display Club 
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Convention Program Taking Form 


List of Well-Known Speakers and Demonstrators Takes Form as 
Director Dittmar Finishes I. A. D. M. Meeting Plans 


knowledged in a response by Clement Kieffer, Jr., a member 
of the executive committee of the I. A. D. M. and display 
manager for Kleinhan’s, Buffalo, N. Y. 

The speakers already listed include a number of authori- 
ties on technical and merchandising features of display, 
Among them are: Walter C. Orr, consultant on store opera- 
tion, Cleveland, who will discuss “Charging Window Display 
Expense Back to Selling Departments”; W. D. Rademacher, 
of the General Electric Co., who will speak on “Window 
Lighting,” under the auspices of the Electrical Extension 
Bureau of Detroit; J. Duncan Williams, window display di- 
rector for the National Association of Retail Clothiers and 
Furnishers, whose subject will be “Making Gold From Glass,” 
and Carl Balcomb, display manager for the People’s Light 
Co., Davenport, Iowa. Mr. Balcomb’s topic will be “The 
Displayman’s Service to His Community,” and his address 


-will be coupled with a demonstration. 


President William L. Stensgaard will address the con- 
vention twice, speaking on Monday afternoon on “A Brief 
of Our Past Year’s Activities”; on Wednesday he will dis- 
cuss “What the I. A. D. M. Questionnaiare Revealed.” 

Herman Frankenthal, display manager for B. Alttnan & 
Co., New York, and president emeritus of the I. A. D. M, 
will stage a. demonstration on “My Newest Creations in Silk 
Drapes.” Mr. Frankenthal is the reputed premier draper 
of the states and his work is always an inspiration to con- 
vention visitors. 
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A feature of the 1927 gathering 
will be an open forum of a half- 
hour's duration each morning. 
Under the plan which has been de- 
yeloped, an opportunity will be 
afforded for free and full discus- 
sion of the issues which now con- 
front the profession. Questions per- 
taining to the technical side of dis- 
play will be drawn from a question 
hox cach afternoon and discussed 
generally during a half-hour set 
aside for that purpose. 


Display clubs will be accorded 
recognition in a number of “stunts” 
to be staged under their direction... 
The Dayton (O.) Club will present 
a playlet on display merchandise, 
which will require a cast of twenty-five people for presenta- 
tion. This was recently offered at the meeting held under the 
club’s auspices at the National Cash -Register Community 
Hall, Dayton, and won the approval of a large audience. The 
St. Louis (Mo.) club will offer a similar play on “Selling 
the Owner a Display Department.” Perhaps the most in- 
teresting skit will be offered by the Sharon (Pa.) Associa- 
tion, which recently won widespread attention through in- 
troduction of a ritual in reception of its new members. The 
convention officials declare that the Sharon offering will be 
a “complete surprise.” 

Public utility displaymen will enter the limelight through 
the demonstrations of Carl Balcomb, of the People’s Light 
Co. Davenport, Ia.; Paul W. Kloeris, Union Electric Light & 
Power Co., St. Louis, and H. A. Tallet, Public Service Co., 
Chicago. Mr. Kloeris terms his demonstration “A Special 
Electrical Feature.” 

The demonstrators will include a number of the most 
progressive and far-sighted windowmen of the states east of 
the Mississippi with a sprinkling of western and south- 
western decorators. Among them are such well-known con- 
tributors to The DISPLAY WORLD as Edward E. O’Don- 
nell, Sisson Bros.-Welden Co., Binghamton, N. Y.; Willard 
A. Bergy, Schroder Bros., Battle Creek, Mich.; Joseph ‘H. 
Marshall, The Boersma Co., Chicago; M. H. Luber, The 
Killian Co., Cedar Rapids, Iowa; Eugene S. Cowgill, Blach’s, 
Birmingham, Ala.; William Hanly, Lew Levi’s, Nanticoke, 
Pa, and Carl V. Haecker, Frank Burke Hardware Co., 
Waukegan ,Ill. Dallas M. Schultz, secretary of the Chicago 
Display Club, will be another well-known entrant. E. Ted 
Joyce, of the M. D. Levy Co., Shreveport, La., and John C. 
Taylor, Roberts Bros., Springfield, Ill’ are also down for 
demonstrations. It is understood that several members of the 
New York Metropolitan Club have proffered their services. 
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Frisco Plans to Welcome Coastmen 


City Arranging Round of Entertainment and Sight- 
Seeing for Pacific Convention Delegates 
By MILTON BORNSTEIN 
Publicity Director, P. C. A. D. M., San Francisco, Cal. 


AN FRANCISCO displaymen are buckling 
down to the task of preparation for entertain- 
ment of the array of windowmen who will 
flock to the Golden Gate in July for the 

Pacific Coast Association convention. 

Already all of the local agencies which cater. to 
conventions have been set in motion, and literature has 
been printed to welcome the delegates, to acquaint them 
with the layout of the city, aad to smooth the way for 
perfect hospitality. 

An official San Francisco map, compiled and dis- 
tributed by the San Francisco Convention and Tourist 
League, has been issued and will be supplied to all 
delegates. This is indexed so cleverly that the chief 
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A View of Detroit’s Waterfront as Seen from the Canadian Side of the 









Bs 





ee 


Detroit River 


points of interest are, made accessible to all newcomers. 
The principal buildings are marked and streets in the 
residential district which offer scenic interests are indi- 
cated. The chief hotels and their locations are cat- 
alagued, and all of the city’s electric railways are listed. 

The Convention League has also issued a welcome 
which takes the form of a large four-page folder illus- 
trated with exterior and interior views of the San Fran- 
cisco Exposition Auditorium. On the inside is a huge 
center spread showing an airplane view of the business 
district and the bay with Oakland in the gray distance. 
In boxes alongside is an enumeration of facts concern- 
ing the commercial and industrial advantages of San 
Francisco. 

There will be much in store for the women, includ- 
ing an informal tea, a police-escorted tour of China- 





International Association of Display Men 


OFFICE OF CONVENTION DIRECTOR 
HOTEL STATLER 
DETROIT, MICH. 


To the Readers of Display World 
Everywhere in the United States 
and Canada: 


6 months of intensive work on the part of all 
committees insures you of the biggest and finest 
convention ever staged in any city by a Display Club. 


The final touches are now being made. Attendance 
according to letters on file will break all previous 
records. Display manufacturers exhibits will be more 
plentiful than before, and to date we have assigned 
a most complete diversified line of demonstration to 
interest men in every line of display. 


Speakers of prominence will dot the program each day. 
They have been selected from a list of men who really 
have a worth while message, and come from all 4 corners 
of this country. 


Your attention is called to the 100 page souvenir 
program which will be sent to your store in advance 
of your leaving for Detroit. Look over this book. 
It's worth keeping. 


Last, but not least, entertainment, we will have 

it for both the ladies and men, enough to make you 
feel happy, am not too much to tire you out. Our 
efforts are sincere in having you come- see for your- 
self and return to your respective cities glad that 
the 30th Annual Convention was held in Detroit. 


espectfully yours, 


Lan fp Winrar 


Convention Director. 











“Come to Detroit”—Director Dittmar’s Formal Bid 
town, and a special parlor-car excursion about this 
romantic city. Everyone, men and women, will enjoy 
the huge banquet jamboree. 
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DISPLAYS THAT REVEAL RICHTER PLAN FOR CAPITALIZING PUBLIC FANCIES 


Interest in current happenings, shows, art and music is diverted to The Fair’s windows through clever 
handling. Instances are the exhibit of orchestra directors’ portraits in the second tier, linked with The Fair 
merchandising by stress on their preference for The Fair optical goods; (2) The Clara Bow window below 
it catching the eye of movie fans; (3) The “Carry a Spare” hosiery display with “spare tire” centerpiece. 
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He Exploits His Public’s Fancies 


Jack Richter Is Winning New Prestige for The Fair Store With 
Displays That Center Upon the Passer’s Pet Interests 


NDER the direction of “Jack” Richter 
windows of The Fair have assumed their 
rightful place among Chicago’s State 
Street stores, and passers along this 
brightest of American highways are find- 

ing them stages upon which are presented jeculiarly 
Richterian interpretations of the modes and. vogues 
of the hour. 

Not only is the manner in which he exploits his 
merchandise interesting, shedding new lustre upon 
the ample stocks of this big store, but to the uncon- 
cerned pedestrian who strolls by the windows, guile- 
less of intent to purchase, there is a charm and an 
appeal born of the relation of the displays to the life 
of the great city. 


Music, the theatre, sports, the arts, all of the issues 
which grip the hearts and arouse the enthusiasm of 
the masses.of the great metropolis, find their reflec- 
tion there. Advent of the great movie palaces with 
their large orchestras has popularized music and 
made the conductors the idols of the populace. Hence, 
it was not strange that Richter recently filled his 
windows with paintings of the directors in the lead- 
ing loop houses, nor that he turned the public interest 
which this unique window aroused to good account 
by focusing attention upon a fact not previously 
noted. It was'that practically all of the baton wielders 
of the Balaban & Katz downtown theatres wore 
glasses—and glasses from The Fair’s optical depart- 
ment at that. 


Amusement again had an inning when the Elinor 
Glyn movie, “It,” came to town. Seizing upon the 
scene in which Clara Bow, the diminutive star, enacts 
a sales girl in a lingerie department, Richter made 
up a panel showing the little acress in this role and 
used it as the attraction device of a showing of under- 
finery. At the Chicago Theatre, thousands saw the 
much-discussed film and told their neighbors. Shop 


girls and society buds alike were interested. Seldom 


has a.picture aroused such a furore. All the while 
The Fair window was reaping the harvest of public 
interest. 


Woes of the modern maid were exploited in the 
“carry a spare” display which was shown*recently. 
In these days of short skirts, appearance of a runner 
in a silk stocking causes a shriek of despair and a 
wild dash for cover—and a needle. Smart vendors of 
hosiery have, in consequence, hit on the idea of sell- 
ing three stockings in place of the traditional two, 
and The Fair joined their ranks with a display in 
which a “spare tire” with a pair of hose for a core 
served to rivet the eye. Below this was a purse from 
which peeped a third stocking. The remainder of the 
window was in conventional style, save that, in the 
foreground, a card proclaimed the startling message, 


“Three for $2.15.” Above this in smaller characters 
was the explanatory phrasing. 

Resourcefulness of The Fair display department 
is shown in the material built for a special showing 
of jewelry in which three ornamental pyramids were 
used to elevate the small goods. Arches of scroll 
work rose behind the top step, creating interesting 
limitations for the vision and centering attention on 
showings of handbags hung from perpendicular sup- 
ports on the upper step. So effective did this set of 
fixtures prove that the business of the jewelry de- 
partment climbed 60 per cent above usual standards, 
while the display was on view. 

Mr. Richter appreciates the value of novelty and 
is quick to bring it to the support of his wares. ° In 
his fall opening showings, for instance, he found it 
advisable to resort to the unusual to bolster his 
lingerie window. This seemed to be an opportune 
time to introduce the all-china figures which came 
into vogue last summer, and the idea worked out 
splendidly. The “china doll” features of the models 
toned in nicely with the pastel shades of the apparel 
and. gave it newness and variety without the inter- 
vention of the cubistic types so often favored. 

Spring opening displays were handled in the ac- 
customed fashion, great stress being laid upon deco- 
ratives and figures: Special settings were used in 
many windows, practically all of the State Street com- 
partments showing large paintings by David Slotkin, 
an artist specializing in window productions. 





ONLI-WA ENLARGES PLANT 


Owing to the unusual volume of business booked this 
year, The Onli-Wa Fixture Co., Dayton, Ohio, is increasing 
its capital stock $50,000. New machinery and other equip- 
ment will be installed to greatly enlarge their factory pro- 
duction. J. H. DeWeese, president ,stated: “While there is 
an undercurrent of complaint about business, we find things 
very brisk. Our factory is filled with orders and we will 
be busy for a long time. The first three months of this year 
proved the biggest in our history.” 

The company will have a large display at the Detroit 
I. A. D. M. convention, with Mr. DeWeese in charge, assisted 
by Wm. Findlay. Catalog No. 13, which has just been issued, 
is the largest and most complete they have ever issued and 
should be in the hands of every displayman. 

New representatives are constantly being added by the 
Onli-Wa Fixture Co., Dayton, Ohio, to take care of its 
rapidly increasing business. The complete roster is now as 
follows: Detroit, R. Kahn, 415 Burns-Gray Building; Mem- 
phis, Fred G. Behles, 126 N. Court Street; Louisville, W. 
O. Robinson, 202 Tyler Building; New Orleans, Karl Han- 
son Co.; Denver, Walter Martin, 333 Fourteenth Street; 
Florida representative, E. R.. Herman, Cocoanut Grove; Kan- 
sas representative, J. Williams, 207 S. Jennings Street, An- 
thony; Washington ,D. C., representative, G. E. S. Hack, 936 
East Street, N. W.; Lexington, Ky., W. B. Hutchinson; 
Milwaukee, Harry F. Melius, 848 Nineteenth Avenue; Van- 
couver, B. C., J. S. Maxwell & Co.; Cleveland, L. M. Fried- 
man, 608 St. Clair Avenue; Ohio representative, Wm. D. 
Findlay, 2610 Adams Avenue, Columbus; Nashville, R. P. 
Brinton. 
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Blazon Progress In Birthday Displays 


Jordan Marsh Window Decorating Division Gilds Anniversary With 
Scenes Depicting Onward March of, Humanity 


By THOMAS W. GOAD 
Contact Editor, The Jordan Marsh Co., Boston, Mass. 


Excerpts from a recent number of the ‘‘Fellow Worker,” house organ of the Jordan Marsh Co. 


HE rapid revolution of the wheel of prog- 
ress was nowhere better illustrated than 
in the windows of Jordan Marsh Co. dur- 
ing the Birthday Sale of Progress. Civic 
progress, industrial progress, commercial 

progress were all portrayed through the medium cf 
some element of our complicated modern life. 

A few only of the many fine windows are shown 
here, but they serve to give an idea of how the Win- 
dow Decorating Division helped to give the progress 
message to the “man in the street,” who, in the form 
of legion, spent many absorbed minutes studying 
them. 

Progress in transportation was the theme of sev- 
eral displays. One of the foremost of these con- 
trasted models of the steamship “Paris” loaned by the 
French Lines, and the “Flying Cloud,” the fastest 
clipper ship ever built. 

Another phase of transportation advance was 
shown in the evolution of the motor industry, repre- 
sented by Packard motor car models of the years 
1901 and 1927. The progress of another phase of 
transportation was shown in the evolution of the first 
omnibus to the present Boston Elevated Railway 
system. 


The Day Following Mr. Mitton’s Wireless Conversation With London This Window Showed Photographs of the Event 


Especially interesting was a hand-carved ma- 
hogany and ivory model of engine No. 999, which 
holds the record for speed in its class—having run 
109%4 miles an hour—which was. loaned to Jordan 
Marsh Company by President P. E. Crowley, of the 
New York Central Railroad. The model was sent 
from and back to New York by a special messenger, 
who held it on his lap during the several hours’ jour- 
ney, to prevent any injury to the delicate piece! We 
were fortunate, indeed, to have this rare model on 
display where we and the people of Boston ‘could 
enjoy it. 

One of the window displays which attracted 
friendly interest was the exhibit loaned by the Gil- 
lette Safety Razor Co., which showed all the stages 
in man’s methods of parting with his facial decora- 
tions. No doubt it made more than one man glad that 


‘he lived at today’s end of that chain of experiments. 


This exhibit depicted the crude methods employed 
by the American Indian .in achieving a clean-shaven 
appearance, the crude tools of ancient Egypt, the 
military strategy of Alexander the Great, “who com- 
pelled his soldiers to shave because their beards were 
too easily grasped by the enemy,” as well as vicissi- 
tudes of the Napoleonic and world wars. 
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What will ufidoubtedly go 
down in the annals of the store 
as one of the most notable occa- 
sions in its history occurred on 
Saturday, January 22, when 
Edward R. Mitton, a director of 
Jordan Marsh Co., talked on the 
trans-Atlantic radio telephone 
to a group of persons in our 
London office, over three thou- 
sand miles away. 

If one stops to consider the 
tremendous difficulties overcome 
in perfecting this oceanic tele- 
phone, and the fact that the first 
business house in Boston to tele- 
phone in this way was Jordan 
Marsh Co., one will’ at once 
realize the tremendous signifi- 
cance attached to historic affairs. 

The day following this epoch- 
making conversation, a specially 
constructed window display told 
the public the story of the call 
with a finished photograph of 
the executives talking with Lon- 
don. 

Another window which is 
shown here disclosed the de- 
velopment of the radio receiver, 
showing the crude instrument of 
1900 and the successive models 
along the road to the finished 
and artistic cabinets of today. 

A fascinating day-to-day bul- 
letin was the large “volume” of 
shopping news, of which there 
were several replicas. Its pages 
were electrically turned at a 
rate of speed permitting the 
passerby to cull the latest infor- 
mation on birthday bargains. 

The change in footwear in the 
last several centuries was told 
in a series of exhibits that came 
from the United States Shoe 
Machinery Co. 

During the great Sportsmen’s 
Show held at the Mechanics 
Building, Boston, a window was 
installed in the Store for Men 
featuring sporting goods. The 
principal exhibit was, a pair 

(Continued on page 65) 


TYPICAL BIRTHDAY WINDOWS 
—How George Prue and his win- 
dow decorating division handled the 
birthday showings is revealed in 
these displays. At the top is the 
Gillette Razor exhibit. The second 
Shows the evolution of the Packard 
car. Next is the display for the 
Sportsmen’s Show, and last comes 
the portrayal of the development of 
the radio. 
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The Newest Achievement in Lighting 


Young Westinghouse Engineer Invents a Tube So Sensitive That an 
Ounce of Coal Can Operate It Seventen Bilhon Times 


May, 1927 May, 1927 


By RAY J. DOHERTY 
Department of Publicity, Westinghouse Electric & Manufacturing Co., Pittsburgh 





A LIGHTING NOVELTY THAT WILL PROVE USEFUL TO THE ALERT DESIGNER 


Windowmen in quest of novelty will find much of in- 
terest in the description of the delicate new lighting tube 
originated by the Westinghouse Electric & Manufacturing 
Co. For window and interior display purposes it offers 
one of the most interesting creations of years, its worth 
having already been demonstrated in the windows of the 
Kaufman Department Store, Pittsburg, during “Pittsburg 
Progress Week. 

By means of a simple arrangement, control of the tube 


may be connected with the pane of the window enabling 
the passer to light or douse the display into darkness at 
will by placing or removing his hand from a designated 
spot. Fans and mechanical devices can be hooked up with 
it and so handled that their evolutions will be controlled 
in the same manner. While use of the tube in this way 
is valuable only in stunt windows, the publicity which this 
odd departure affords is worth a great deal to the average 
store. 











TUBE so sensitive that the energy from 

one ounce of coal can operate it seventeen 

billion times has been developed by an 

engineer of the Westinghouse Electric & 

Manufacturing Co. at East Pittsburgh. 
This device is more sensitive than anything yet de- 
veloped in electrical research, a grid tube. that oper- 
ates on an infinitesimal fraction of energy—approxi- 
mately one-billionth of an ampere. 

Termed the “grid controlled glow discharge tube,” 
the device, perfected by D. D. Knowles, a young 
scientist in the research laboratories of the .Westing- 
house Co., is so sensitive that a human hand placed 
near a grid plate is sufficient to operate it. This act 
causes the tube to glow and discharge energy suffi- 
cient to actuate a relay. 

Analyzed briefly, this device consists of three elec- 
trodes, a negative electrode and a positive electrode, 
the latter being surrounded by a grid, which consti- 
tutes the third electrode. Differing from the ordinary 


positive and negative electrodes, particles of electricity 
called “free electrons” attach themselves to the grid. 
When‘ this grid is thoroughly insulated these minute 
charges of electricity can not escape, thus preventing 
the tube from passing any current. 

When a spectator’s hand is placed near the plate 
a means is thereby provided for removing the small 


.charges of electricity. The result is that the tube 


immediately passes a current large enough to operate 
commercial relays. 

One-billionth part of an ampere is a unit of energy 
that comes very close to being “next to nothing,” or 
zero. To make a comparison in terms of muscular 
energy, to illustrate the extreme sensitivity of the 
glow tube, a housefly walking one inch vertically in 
one second expends energy at such a rate as would 
operate forty of these devices simultaneously. 

Taking coal as an example, there is enough energy 
in one ounce of this fuel to operate the glow tube 
17,000,000,000 (seventeen thousand million) times. 


And the ordinary 60-watt lamp: to light it requires 
sixty million times the amount of electricity needed 
to operate the tube. 

The characteristic glow of orange which the tube 
emits is determined by Neon, an extremely rare gas 
taken from the air. This gas is inert to chemical 
action, and, therefore, feasible for use in the tube. 

In view of the fact that the device was only re- 
cently developed, its possibilities and significance in 
the field of electric science have not yet been fully 
charted. Several important commercial applications 
have already been assured. 

Fire Protection: Used for this purpose the smoke 
or flame would serve to operate the tube the same 
as the hand in the present demonstration. 

Burglar Alarm: The grid of the tube can be at- 
tached to desk, window, drawer or vault. Instantly 
on being touched the tube would operate a relay. The 
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Mr. Knowles, the Inventor, Operating the New Tube 


vacuum tube, this glow tube has no heated filament 
and, therefore, does not consume any energy when 
not operated. If a voltage is applied between the 


fate of the burglar would be determined by the nature 
of the equipment installed. He could be given a good, 
sound electric wallop on the head, or the apparatus 
might be so arranged as to sound an alarm. 
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No.400 Show Windows 


Displaymen everywhere realize that 
good lighting adds distinction to any 
show window display. This is why the 
leading show windows of the country 
are lighted with X-Ray Reflectors. 


The “Jack” No. 400 X-Ray Reflector 
shown is just one of sixteen types of 
X-Ray Reflectors designed for every 
size and kind of show window. 


CURTIS LIGHTING, Inc. 


1119 West Jackson Boulevard 
CHICAGO 


31 West Forty-Sixth St. 3113 West Sirch St. 
New York Los Angeles 
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The best electrical dealers, everywhere, carry X-Ray Reflectors in stock. 
Demand genuine X-Ray greenbacked Reflectors! 
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Twelve Windows Full of Spring Hats 


The Pulling Power of Massed Showings of a Single Item 
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Demonstrated by the Effect of This ‘Holiday’ Trim 


By JOHN A. GILBERT 
Advertising and Display Manager, Barnes-Woods Co., Colorado Springs; Colo. 


HE first of March 

was “Spring Hat 

Day” at our store. 

Though balmy 

spring might still be 

in the distance, the time for an- 

nouncing arrival of our new 

stocks of felt hats had come. © 

Our local newspapers broke 

forth in large spreads of adver- 

tising broadcasting the event, 

and every ad called attention to 
our windows. 

Of course, they were fit- 
tingly dressed for the occasion. 
Twelve huge displays rose in as 
many windows, hats in all of 
them. The entire front was 
ablaze with headgear. 

Our store is on a corner and 
when all of the twelve windows 
had been trimmed with hat 
units, they yielded an ensemble effect that was out of 
the ordinary. In each unit we concentrated on felts 
of the same price, and, in the main, the same shape 
and color. Only a few specimens were used in each 
unit as an instrument for increasing the dignity of the 
windows, and avoiding the “sale window” siti which 
attends “stocky” displays. 

In each unit, we placed a card which gave the name 
of the hat, featured, the color, and the price; if the 
hats were not named by the manufacturer, we invented 
a catchy title, which proved its value when customers 





Light Trims Were Used Throughout With Emphasis on Harmony of Color but we felt well repaid in the 
and Shape—This is a Showing of Quality Goods results which we obtained. 





Units of the Better Goods Were Alternated With the Cheaper 
Lines—This is a Moderately Priced Group 


began to flock into the house, and ask for the styles 
by name. 

Units of the better goods were alternated with show- 
ings of cheaper varieties so that the passer would not 
receive the impression that all were expensive, or, con- 
versely, extremely cheap. 

Small, colorful panels, in each unit, were fashioned 
of wall board, finished in Textone. The screens of 
these panels were marked out and striped with gold 
and the side pieces were in contrasting colors, high- 
lighted in gold. The color cOmbinations were orange 

and dark blue, mauve and emer- 
~ ald greén, and’ yellow and dark 
green. 


iM three column. advertise- 
ment was published on the Sun- 
. day preceding March. 1, fol 
Jowed by smaller space“in two 
dailies on the. next day. This 
was the extent of our printed 
publicity ;. we depended on the 
witidows for the temainder of 
our appeal, linking up. with the 
advertising by displays of 
mounts of the large Sunday ad, 
which were shown ‘in each 
window. . 


Of course, it was early i 
the season and we could scarcely 
hope for a record-breaking salt, 
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CG 
reer Chicago affords the most complete Display Equipment and Decoration Market in the 
4 World—Time and money may be saved, and the best that decorative genius creates can 
A be obtained in Chicago at prices that can not be duplicated—quality considered. 
THE ADLER-JONES CO. THE KOESTER SCHOOL 
649 S. Wells Street 314 S. Franklin Street 
Artificial Flowers—Decorations Display and Card Writing Instruction 
BOTANICAL DECORATING CO. PAASCHE AIR BRUSH CO. 
319-27 W. Van Buren Avenue 1902 Diversey Parkway 
es = Artistic Decorations & Artificial Flowers Air Brushes and Accessories 
W- CHICAGO CARD BOARD CO. THE BODINE-SPANJER-JANES CO. 
Lot 666 Washington Blvd. 1160 Chatham Court 
n- Art Poster Card and Mat Board Distinctive Display Decorations 
CURTIS LIGHTING, INC. REFLECTOR & ILLUMINATING CO. 
i" 1119 W. Jackson Blvd. 1417 West Jackson Blvd. 
: Complete Equipment for Lighting Effects | Lighting Equipment for Show Windows 
ge iidaiacieaaniaabinais siaebiiininie 
T- DAVENPORT-TAYLOR MFG. CO. SCHACK ARTIFICIAL FLOWER CO. 
rk 412 Orleans Street 134-140 North Robey Street 
; Bronze Tablets and Changeable Signs Window and Interior Decorations 
3e- 
i INTERNATIONAL REGISTER CO. SILVESTRI ART MFG. CO., INC. 
ol 13 South Throop Street 1035 Orleans Street 
v0 “CUTAWL” Decorative Cutter Bakard Compo Display Creations 
11s 
ed Endorsed by most critical and discerning displaymen and merchants 
he Y everywhere—and recommended to progressive purchasers by the 
of Buyers Service Bureau of The DISPLAY WORLD. 
he Write for Catalogues! 
: Copyright, 1924, by The Display Publishing Ce. 
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Bidding for Tourists with Windows 


The Canadian National Railways Reproduce Covers of Their Booklets 
as Displays to Encourage Passers’ Request for Literature 


By MARVIN W. MAXWELL 


Natural Resources Engineer, Canadian National Railways, New York 


ALE of railway transportation . involves 
problems peculiar to itself. Vendors of 
wearing apparel, foodstuffs and most other 
commodities replace on their shelves or 
hold in their warehouses the day’s unsold 





HOW CANADIAN SPORTS ARE EXPLOITED—Top, Winter Sports Display 
Featuring Skiing, Skating and Sleighing; Center, an Appeal to the Fisherman; 
Bottom, a Glorification of Outdoors in the Summer 








goods, but the commodity dealt in by the passenger 
department of a railway—vacant space in passenger 
train cars—must be moved at full cost whether it js 
purchased and paid for or not. Each vacant seat, each 
berth that remains unsold, represents a perished com. 
modity on which nothing can 
ever be realized, and, since it 
costs no more to haul a full pas- 
senger car than one only partly 
filled, each added item of busi- 
ness amounts practically to a 
net gain. This explains the 
anxiety of railways and steam- 
ship lines to develop full trains 
and boats, and accounts for the 
fact that four .of the leading 
transportation systems of North 
America have recently opened 
ground floor offices in the up- 
town section of Fifth Avenue, 
New York. All of these offices 
are chiefly concerned with the 
sale of tickets, arranging of 
tours, and general matters re- 
lating to transportation. 

In opening our offices on 
Fifth Avenue, the Canadian Na- 
tional has recognized what The 
DISPLAY WORLD’s corre- 
spondent has so aptly pointed 
out—that this section of New 
York City is perhaps the best 
“window art gallery” in Amer- 
ica; it has realized, too, that to 
get the desired results any rail- 
way displays on the avenue 
must strive for effects outside 
the ordinary range of railway 
window work. .Moreover, our 
advertising problem is peculiar 
in that the story we have to tell 
is so big and covers such a wide 
range of tourist and travel ac- 
tivities. Our task here is to 
create new business, to awaken 
travel desire in the man who has 
not traveled, and, since our mes- 
sage to him must cover so much 
ground, we can only hope to 
persuade him to read for him- 
self the story of our hunting 
and fishing grounds, our outdoor 


(Continued on page 81) 
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FATHER’S DAY -JUNE 19th FATHER'S DAY-JUNE 19 
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WINDOW DISPLAY CONTEST 
Fatheris Day is June 19th ~The Third Sunday in June 
SIXTH CONTEST 





$2000.00 in Cash Prizes will be awarded by Associated Men’s Neckwear Industries, 
Inc., for the best “FATHER’S DAY” window displays of CUT SILK NECKWEAR 
and in addition each prize winner will receive engraved certificate of award. 





FIRST PRIZE 


yi p R SECOND PRIZE ‘i 
THIRD PRIZE 20 P 

riZes FIVE PRIZES EACH OF riZes 
TWELVE PRIZES EACH OF 











Rules Governing Contest 


Open to. all merchants and displaymen in the United States and Canada. No entry blanks to fill out— 
Your photograph is your entry. 

Send us a photograph of any neckwear window display that you install for FATHER’S DAY prior to mid- 
night, June 18th. 

The display must be of cut silk neckwear and carry a card or descriptive matter directing the attention of 
street observers to FATHER’S DAY and the desirability of a gift of neckwear for Dad. 

If you make more than one FATHER’S DAY neckwear display send a photograph of each one made and thus 
increase your chances of winning a prize, but no contestant will be awarded more than one prize. 


Your name and address and that of your store must be plainly written or printed on the back of each photo- 
graph submitted. Photographs should be preferably not smaller than 6” x 8”, suitably packed and mailed flat— 
not rolled—to the Association. 


The firm name, if it appears on the window or on display cards in the window, must be eliminated either before 
taking the picture or from the photograph after it has been made. Any photograph that has been retouched or 
colored, other than herein described, will be eliminated from the Contest, : 


The closing date of the Contest is July 5th. All photographs must be received at Headquarters, 432 Fourth Ave- 
nue, New York City, prior to or on the morning of that day for consideration. 


The FATHER’S DAY Window Display Contest Committee will appoint three or more unbiased impartial judges 
who are not directly engaged in the tie silk or neckwear business. Their awards will be made upon attractive- 
ness, originality, decorative effort and salesmanship shown in arrangement of the merchandise. Names of judges 
selected will appear in the May issue of the trade paper in which you are reading this announcement. 


If the judges are unable to decide between two or more windows in the same class, the full cash prize for that 
class will be awarded to each of the tied contestants. 


Prize winning contestants will receive direct by mail notice of their success. All other contestants are referred 
to: the trade magazines that will carry the story of the Contest in their August issues. 


All photographs of window displays winning a prize will be retained by the Association for purposes of reproduc- 
tion in magazines and other news print mediums for publicity. 


Contestants in submitting photographs for consideration give and assign to the Association the right to use for 
its own purposes, reproductions of any original design or construction of FATHER’S DAY card, message or 
set that may appear in said photographs. 


BE SURE TO SEND IN A PHOTOGRAPH OF YOUR DISPLAY—IT MAY WIN A VALUABLE 
CASH PRIZE FOR YOU. 


"Address all photographs and communications to 


ASSOCIATED MENS NECKWEAR INDUSTRIES 


INCORPORATED 
432 Fourth Avenue, New YorR. 


FATHER'S DAY-JUNE 19th FATHER’S DAY-JUNE 19 
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The Role of Fixtures and Accessories 


We Need to Give the Public a Sweetmeat—Our Task tis to Make 
Merchandise Irresistible and Decorations Turn the Trick 


By ROBERT B. COX 


Display Manager, C. W. Klemm, Inc., Bloomington, IIl. 


HE most important 
consideration in the 
choice of millinery 
heads, is to get those 
which fit the size 

of hats most in vogue at this 
time. There are, I believe, 
“several types of heads, and from 
what I can hear from other dis- 
playmen, the fault lies in the 
head size of the figure. The 
adaptability of forms to meet 


the needs for other merchandise. 


is also an important factor. 
The figures which I show 
have come into very good use. 
not only for neckwear and mill- 
inery, but in lingerie and yard 
goods displays as well. Paintings 
on velvet have been a vogue that 
has been very popular the last 
few years. I see many of the dec- 


orators are using such effects as appear in my displays, 
and in the displaying of merchandising, the use of a 
popular decorative idea is always valuable because it 
links up interest in art tendencies with modern mer- 
chandising, which seems, at times, a cold blooded and 
artless effort to gain money through the sale of goods. 








Three Velvet Panels for Small Windows Combine to Form a Strong Asset for This 


Coat Showing—Whatnots Play Up the Small Goods 





Good Millinery Heads Arranged in Units Give Zest to This Neckwear 
Window Adorned With Velvet Panels 





The wrought iron frames used in windows repro- 
duced here were primarily used as decorative panels 
for the smaller windows, and when the need for a 
combination trim presented itself, the combination of 
the three panels worked in rather nicely. 

The ferneries were cleverly used to hold bits of 


greenery, foretelling the coming 
of spring. An artificial flower 
salesman commenting on the dis- 
play, complimented the effect, 
and called it rather a hopeful 
decoration. It was a very good 
way of putting it, don’t you 
think. 

Choice of dress accessories 
is a pet hobby with me. I al- 
ways try to work in, whenever 
possible, dress accessories in 
displays of yard goods, in mill- 
inery displays, and also in the 
display of dresses and coats. 
These are chosen from our 
stocks of jewelry, handbags, 
gloves, handkerchiefs, and bou- 
tonniers and are chosen with 
great care. The idea is always 
to find the right thing, the mode, 
color and fabric to match as 
nearly as possible the outfit 
needed. 

As for display accessories, ! 
find articles from our gift shop 
often very helpful. Articles 











May, 19. 


such as 
form a 
especiall 
demand 
complet 
in textu 
Scat 
sory an 
when d 
color or 
The 
type ane 
are not 
of the 
ago, tha 
ful fixt 
that she 
The 
in very 
from ol 
items tl 
I woulc 
racks tl 
with le 
reasona 
I w 
spring 
Silk set 
binatior 
buff an 
Acc 
of the s 
because 
an attr. 
public ; 
men ha 
and we 
meats | 


] 

A gr 
as notic 
cabinet 
This 
factured 
West 17 
steel an 
accessib 
steel co 
The 
has sev 
the mer 
size of 
uniform 
of heav 
through 
The 
making 
partitiot 
sliding 
dust. § 
walnut 


N 


Don 
nounces 
of Don 
Store d 
sl gan, 









)- 
s 


= so 


May, 1927 





such as pillows, vases, art objects, pictures and the like 
form a very important part in the detail of a display, 
especially when the merchandise is of a common nature, 
demanding something of a highly decorative nature to 
complete the artistic demand for something attractive 
in texture as well as color. 

Scarfs have been worked to death as a dress acces- 
sory and they make ‘clever and attractive accessories 
when draped attractively with garments demanding 
color or relief. 

The use of plateaus and pedestals are of the common 
type and our fixtures, being made of American walnut, 
are not only attractive in design but beautiful in grain 
of the wood. I heard a customer remark some time 
ago, that she got a real pleasure from seeing the beauti- 
ful fixtures in our displays, much the same pleasure 
that she got from the fine furniture in her home. 

The what-not racks shown in the coat display come 
in very handy for displays in such articles as art goods 
from our gift shop, toilet articles, jewelry, and all small 
items that can be placed on the shelves such as these. 
I would recommend, however, the use of much plainer 
racks than these, because they present the merchandise 
with less obstruction from view and are much more 
reasonable in price. 

I want to call your attention to the floor in my 
spring opening displays. The floor mat idea is used. 
Silk screen process work produced them. and the com- 
bination of colors included gold, light and dark green, 
buff and tan, and magenta. 

Accessories, as you see, played a part in the success 
of the spring display. Wrought iron, too, was featured 
because it, also, is much in vogue and very alluring as 
an attraction for merchandise. We need to give the 
public a sweet meat with their purchases; we display- 
men have problems. It is making an item irresistible, 
and we can only do so by dressing it up with the sweet 
meats here mentioned. 





HOW THE ADJUSTIT CABINET WORKS 


A great change impends in the sale of small wares such 
as notions, toiletries, hardware and candies as the Adjustit 
cabinet grows popular. 

This cabinet, recently invented by R. Orthwine and manu- 
factured by the Adjustit Display Manufacturing Co., 344 
West Thirty-fourth Street, New York, is constructed of 
steel and can be used on a counter of the usual type or one 
accessible to the purchaser from both sides. A special all- 
steel counter has been designed for the display cabinet. 

The latter, which can be used with or without the counter, 
has several appealing features. Removable dividers enable 
the merchant to shape the size of his bin in the case to the 
size of his ware, while the height of each display is kept 
uniform by use of the adjustable bottoms. These are made 
of heavy metal, perforated so that dust and litter may fall 
through, keeping the displays clean. 

The back of the cabinet may be equipped with doors, thus 
making the interior available for storing surplus filler and 
partition members when not in use. One design carries a 
sliding glass top to protect merchandise from dirt and 
dust. Standard finishes, such as green, light oak, dark oak, 
walnut and mahogany, are available. 





NEW CONCERN IN THE DISPLAY FIELD 


Don Riha Co., 58 East Washington Street, Chicago, an- 
nounces a complete display department under the direction 
of Don Riha, for the design and production of window and 
Store display decorations. This company has adopted the 


slogan, “The Most Unique Art Establishment in the World.” 
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The Right Price for Display Service 


Most of the Difficulties Encountered by the Installing Agencies Center 
Around Beggar Rates Which Compel Them to Slight Their Work 


By L. P. GILL 
Manager, The Window Advertising Agency, Peoria, Ill. 


HERE seems to be a fear among some 
service concerns to ask a price for the 
installation of window displays for na- 
tional advertisers that will permit them 
doing the work at a fair margin of profit. 

This is possibly brought about by a condition in some 
centers where there are two or more service concerns 

“going after accounts, and in order to get the work one 
will underbid and offer to do a little more than the 
other one for less money. 

I have finished up a 13,000 mile trip, including the 
Pacific coast from Washington to the Mexican line, 
the south, southwest, east and north, installing dealer 
displays for a nationally advertised paint product and 
have made a very extensive survey of the service field in 
all of its phases. 

I find service concerns in some sections putting in 
displays for as low as $1.25, and in some instances 
furnishing crepe paper. How any service concern that 
is pretending to carry on a reliable service business can 
go out and install displays for such an amount is a 
mystery. ‘Just what are they driving at? I will defy 
anyone in this business, no matter how cheaply they 
are purchasing crepe paper to cite how they can install 
displays at such a ridiculously low figure without losing 
money. Such methods are detrimental to this medium 
and it is merely a dollar swapping proposition and must 
finally result in faulty service for the advertiser. 

The sooner the service concerns arrive at some kind 
of a respectable minimum the better it will be for this 
business. In any line there springs up a lot of mush- 
rooms that make a grand drive after business by cut- 
ting prices in order to get work, and they are generally 
short lived, for they cannot properly do the work for 
the price they ask, and, like the spawn of the mushroom, 
they die, dry up and blow away. But at the same time 
they leave their blight in the business by setting an ex- 
ample that it takes time to overcome. 

They accept displays and do not place them in their 
entirety. They dump them, fake reports, and what not. 
The advertiser gets “next,” and, bingo, says the service 
concerns are not to be depended upon—they are the 
bunk, etc. The advertising agency and the newspapers 
that have been getting the bulk of his appropriations 
say, “I told you so,” and then window display service 
loses a client. 

If you are going to get into this business, make a 
study of it. It’s a big business and a whole lot different 
than that of display manager or trimmer in a depart- 
ment store. It’s a business in itself and requires a 


business head to handle it. If you can’t play the game 
square then you’d better stay out, as the national adver- 
tiser has been kidded by advertising experts, and you 
have expert obstacles and competitive mediums of 
power to overcome. It’s not like snapping a little night 





window job after store hours at Jones’ Store over in 
the other end of town. 

Most national advertising accounts are handled by 
advertising agencies who as a general rule act as the 
advertising counsel to the manufacturer, handling his 
entire advertising appropriation. The advertising 
agency, as well as the manufacturer, has got to be <old 
on the display service, and very few agencies, if any, 
are maintaining a department devoted to window dis- 
plays. This makes it, therefore, all the harder to sell 
the agency on the service field than would otherwise 
be the case. The resistance of the agency to granting 
any of the appropriation for well-planned window 
display advertising is not going to be lessened by a lot 
of fly-by-night, undependable concerns,.masking under 
the guise of the window service classification. 

Now, if you don’t believe there are any methods 
being used to throttle window service distribution, or 


‘ that the manufacturer feels that he cannot as yet receive 


standardized, uniform distribution of his display ma- 
terial, I will name two of them just recently inaugu- 
rated. 

One scheme is this: A leading national advertiser 
who used a service distribution system last year and 
who, for instance, would use two to three thousand 
displays in a city the size of Chicago alone, has sent 
out letters to service concerns, with a contract enclosed, 
asking what thev would charge to hand deliver display 


sets to the dealer, receiving the dealer’s signature and 


returning the signed card to the advertiser—not to do 
the display work themselves, but letting the dealer do it. 
I know of one instance at least where a service concern 
stated he would hand deliver these pieces for fifty cents 
each, and the advertiser wrote back that in Philadelphia, 
Chicago and New York the work was being done for 
twenty-five cents. Can any self-respecting service 
man afford to do this? Can he maintain the dignity of 
his medium? Can he afford to foster a practice that, if 
encouraged, will act as a boomerang to hig own business, 
defeating the very thing he is propagating, and putting 
him in the class of a cheap delivery service? Further- 
more, the delivery of the set to the dealer is not a guar- 
antee to the advertiser that the display set will be placed, 
and the service concern that encourages this practice, 
therefore, helps to encourage the thing he is trying to 
eliminate—the waste of expensive display material. 
The-second bugaboo is as follows: Another leading 
advertiser sends a special offer to all of their dealers, 
offering a special discount of 15 per cent over and 
above the regular dealer discount if he will install their 
display. The order must total fifty dollars net. This 
discount, virtually allows the dealer seven dollars for 
his window and yet a reliable service concern would 
place the display for less than half this amount. This 
(Continued on page 57) | 
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PRIZES for 


“CHILDREN’S DAY” 
TOY WINDOWS 


9900-99 IN GOLD 


Will be awarded for the best: toy 
windows shown by retailers dur- 


ing the 1927 Children’s Day Cam- 
paign, culminating June 18th. 


Pim) Peewee ....s s,s $100.00 in Gold 
SECOND PRIZE ...... 60.00 in Gold 
Two Awards, Each...... 40.00 in Gold 
Three Awards, Each..... 20.00 in. Gold 
Ten Awads, Each....... 10.00 in Gold 


Twenty Awards, Each ...- 5.00 in Gold 
‘THIRTY-SEVEN AWARDS IN ALL 


Competition is open to all retail dealers in dolls or toys in United States and 
Canada. No entrance fee will be charged and there will be no other money obligation. 


Every window must make use of the American Doll Manufacturers’ Association 
Children’s Day placard, which will be forwarded upon request, without cost. Win- 
ning windows will be selected from photographs by a committee to be announced later. 


All photographs must be received not later than July 11th. Windows will be 
judged on Originality, Artistic Effect and Sales Appeal. 


Write for full particulars to 


American Doll Manufacturers’ Association, Inc. 


10 West 23rd Street - . - -New York, N. Y. 
’ Charles E. Hawkes, Secretary 
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Americans! Give Us Your Hands 


German Display Men, Paving Way for a Federation of Windowmen 
of the World, Appeal for American Cooperation 


By ERICH De ROCHE | 


Managing Director, German Ass'n of Window Decorators, Berlin 
Reprinted from the February Issue of ‘ Schaufenster Kunst und. Technik” Organ of The German Association 


HE German Association of Window Deco- 
rators is the solitary craft organization 
of the German windowmen. It is not a 
union, and its policy is the elevation of 
the display profession through the train- 

_ ing and development of promising recruits. If the 
necessity for an organization of the craft is ques- 
tioned, the answer must be unconditionally in the 
affirmative, as the association serves not only toward 
the advancement of display technique, but likewise to 
the furtherance of all the elements of German mer- 
chandising. Who has more reason for interest in the 
progress of this organization than the merchant? 
The association, already a strong and virile body 
through its employment register, furnishes the great 
business houses with competent decorators, assists 
the smaller stores through the traveling decorators 
who are listed among the members of most of our 
thirty-two groups throughout the country, and aids 
the smallest establishments with free service and ad- 
vice. What an ideal arrangement for merchants of 
all these classes! 

Who does not recognize the value of the broad 
scope of the “Schaufenster Kunst and Technik,” pub- 
lished by the association? Every store owner feels 
that he must have it; no retail institution can get 
along without it. ; 

As in Germany, similar organizations have arisen 
abroad, and with these societies the association main- 
tains a friendly relationship, and in recent months 
has concluded the first whole-hearted moves toward 
international solidarity. 

The displaymen of Holland are organized in the 
Netherlands Association of Display Men and Window 
Decorators with headquarters in Amsterdam. This 
society, which has just celebrated its first birthday, 
publishes an illustrated magazine which circulates as 
a supplement to a Dutch trade journal, under the 
name “Etalagekunst.” The policy of the Netherlands 
organization is the same as our own. Our year-old 
foreign club at Rotterdam has cast its lot with the 
Hollanders and they, in turn, have concluded an alli- 
ance with our association. Under this arrangement, 
through the payment of a nominal per capita tax, the 
members of their clubs receive our publication. 

Our second ally is the trade group of Austrian 
windowmen who are associated with the Society of 
Austrian Advertising Men. The- latter contact is all 
the more welcome because Germany and Austria are 
already united in language and the sense of relation- 
ship which previously existed has reasserted itself in 
the displaymen’s ranks. 





In this fashion the first steps toward international 
solidarity have been taken. We, however, hope that 
other countries will speedily broaden this brother. 
hood, and the first might well be our friends and col- 
leagues in England who are organized in the British 
Asociation of Display Men. I stress especially “our 
friends,” as one could not ask for more friendly cor- 
respondence than is now being carried forward with 
the British Association. The English display maga- 
zine “Display” has recently reproduced twelve “Schav- 
fenster Kunst und Technik’ ‘illustrations and many 
expressions of the esteem with which our publication 
is regarded in England have reached us. With equal 
sincerity we could acknowledge the excellence of the 
English journal. We would hail with satisfaction the 
knowledge that, at no distant time, their association 
would be united with us as a sister society. 

Over the “great pond” dwell our American col- 
leagues, organized in the “International Association 
of Display Men.” Here an international viewpoint 
already exists, but we must sorrowfully admit our 
proposal for a “great internationale” has produced 
the least encouragement from them. Our American 
colleagues remain somewhat cold and aloof. Our ex- 
change of correspondence is slow and halting. The 
controversy as to whether America or Germany is 
foremost in the realm of display still writhes and 
stands yet too far in the foreground. 

It is scarcely possible to decide this issue as each 
country has local conditions to meet and its people 
have their own media of expression and their own 
cultural tastes. To carry on such a controversy is not 
our purpose; to exchange ideas and to compare our 
work as a means of local advancement is our primary 
objective. 

Through the American display publications we 
read with deep interest of the great conventions held 
every year in different cities, and unavoidably must 
ask the question, “When will we usher in the Great 
Internationale of displaymen of all lands, in which all 
organizations will be represented?” 

American colleagues, forget about the rivalry be 
tween our organizations. You have the same aspira- 
tions as we have. Give us your hands! Join in the 
Great Internationale! We bid you a hearty welcome! 

The president-emeritus of this great organization 
is Herman Frankenthal, display manager for B. Alt: 
man Co., New York City. Frankenthal was born im 
Germany, and it is not hard to believe that, with his 
understanding of our aspirations and purposes, he will 
make his influence felt for world brotherhood. 


(Continued on page 79) 
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THE DISPLAY WORLD 


Win one of these prizes 


with your pen-lettered show cards! 


Five CARDS — any size, color, or subject — 
lettered with any kind of pens! They may win 
you the $50 Ist prize or $25 2nd prise in the 
annual Esterbrook Drawlet Contest! 


At the convention in Detroit, June 13-16, you 
can also compete for the Special Prize for the 
best single card executed at the Esterbrook booth 
(No. 19, Hotel Statler). Materials free. 


To win the first two prizes you must get your 
series of five cards to the booth before June 15. 


For further information write at once to the 
Esterbrook Pen Co., Camden, N. J. Enclose, 
if you wish, one dollar for a sample assortment 
of twelve Drawlet Pens (used by most good 
display men). 


6dstertiook 


DRAWLET PENS 




















cas HEAGANY’S NO-FALL-TO-PIECES 
CARD HOLDERS ARE IN SERVICE IN MOST GOOD STORES. 








WHY NOT IN YOURS? 






THIS HOLDER FOR 
CARD TI SHEET 














—— 


308 


Send for Catalog 





THIS HOLDER FOR 
CARD IKI SHEET 


wen <a 
pa 











THIS HOLDER FOR 


CARD 7XII, “SHEET 





a 


324 


THE D. J. HEAGANY MFG. CO. 


MANUFACTURERS 


1123 W. Washington Blvd. 








Chicago, Illinois 
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Staging A Far Western Fashion Show 
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How Hennessy’s of Butte, Mont., Arranged the Details of a 
Celebration Hailed as the State’s Greatest Opening 


By GEORGE D. TAYLOR 
Display Manager, Hennessy’s Department Store, Butte, Mont. 


ONTANA’S Greatest Fashion Show took 
place on March 14, 1927, when the latest 
styles in ready-to-wear and accessories 
were shown to over three thousand 
people on the second floor of the Hen- 

nessy Company store, Butte, Mont. 

The windows which were unveiled on Saturday 
night, March 12, were magnificent. The decorative 
scheme was worked out by means of green and gold 
plaques, oval shaped, on which were arranged Amer- 
ican Beauty roses and asparagus fern. From the pil- 
lars and backgrounds hung beautiful sprays of droop- 
ing delphinium, lending a delicately beautiful touch 





to the whole. In the center of each of the large front . 


windows was a wallboard design finished in green 
and gold, with an oval cut-out through which could 
be seen a hat, which appeared in this manner to ex- 
cellent advantage. The flooring was taken care of 
by means of green and black blocks intermingled 
with grass mats arranged artistically on the. taupe 
carpet. 

Beige was featured in the south windows—the 
dresses being displayed on forms and the coats 
draped. Among the accessories shown were neck- 
laces, ear-rings, gloves, btacelets, shoes, hose and 
handbags. In the north windows, black and white 


and plain white were shown. Wax figures were fea- 
tured and were strikingly beautiful in the set. In the 
Granite Street windows were displayed navy blue, 
gray, lace effects, sports wear, children’s wear and 
beautiful coral color silk underwear. 


Each display 














A Scheme of Arrangement for the Windows Drawn by 
Archie Clothier 
of ready-to-wear was supplemented by carefully 
chosen accessories, and a general view of the win- 
dows was impressive, indeed. 

The front windows contained two large baskets 
of natural flowers. One of the main decorations in 
the north window was a green ball made of silk 
stretched over a wire frame. A light shown through 
this ball which had asparagus fern covering it and 
drooping from it. 

The second floor was decorated on Sunday in 
readiness for the show. Miss Alice Bodovich deco- 
rated the cases with spring merchandise and displayed 
unusual ability in her work. Her work is always at- 
tractive and every detail is carefully attended. 

The decorating department used sprays of clematis 
and pink roping in very pleasing effect from the posts. 





Ready-to-Wear as Exhibited With Appropriate Decoratives During the Hennessy Celebration 
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Between two posts was fastened a valance of black 
velvet, from which velvet curtains operated by a 
pulley. Out from this was a large platform extend- 
ing half across the floor and branching out from this 
platform were runways the entire length of the floor. 
The wings and background of the stage were of 
black velvet, the only color showing when the cur- 
tains divided being the green ball with the light in it. 
The runways were made of tables fastened together. 
The sides of the runways were covered with muslin 
and the walk was carpeted with Oriental rugs. 
Monday afternoon at two o’clock the show began. 
The revue was presented under the direction of Miss 
Ann O’Donnell, who is acknowledged as a leader in 
the presenting of style shows. Miss O’Donneil was 
ably assisted by Miss Haggarty, of the millinery de- 


partment, and Miss Penney, of the children’s depart- _ 


ment. These three ladies are acknowledged style 
leaders in Montana and their work in the style show 
added to their laurels. 

Twelve graceful mannikins and ten beautiful chil- 

dren displayed the new spring creations to best ad- 
vantage as the orchestra played soft strains of music. 
Three special features of the show were soprano solos 
by one of Montana’s leading soloists, a confirmation 
procession and a bridal procession, the latter being 
outstanding in the correctness of its detail. 
_ There were 750 seats and about 1,300 people stand- 
ing, with hundreds coming and going throughout the 
afternoon. Each patron was given a program with 
the numbers one to eighteen on it. Opposite each 
number was a price. The models when appearing in 
moderately priced garments wore numbers on their 
wrists corresponding to the price key on the program, 
which enabled the customers to tell the price of the 
garment at a glance. These cards were made on black 
board with white paint.. The whole show was carried 
out to perfection and reflected a great deal of credit 
on the management. 

Some merchants are doubtful as to the value of a 
style show. There is no doubt in my mind but that 
it is a great factor in building up a business if carried 
out with dignity. In the first place, you are giving 
the public something they want; this is proved by the 
crowds. In the second place, you are educating them 
to the fact that your store is a style center, and then, 
by bringing them face to face with the merchandise 
displayed on beautiful living models, you create a 
desire which could be created in no other way. By all 
means put on a style show. But put it on right. If 
you don’t want to spend a little money and make it a 
teal stylish and beautiful event, then don’t put it on 
at all. 





MARCH OF FASHION CURTAINS WINDOWS 


Following use of a wood barricade with artistic silhouettes 
during building of their new addition, Jays, Boston, Mass., 
women’s apparel shop, has utilized the same means for cloak- 
ing finishing operations in the windows of the new shop. 
When the barricade was removed Boston eyes were greeted 
With an array of black and white drawings which completely 
Covered the surface of the windows. These were penned by 
Marian Murr and depicted the changes in feminine fashion 
since establishment of the first Jay store in 1918. 















Glass Flowers 


AND 


Crystal Trees 


15 to 18 inches high 


(Many Varieties and 
Colors) 


The very newest sen- 
sation used in finest 
Fifth Ave. and Mich- 
igan Boulevard dis- 
play windows. Un- 
rivalled for night dis- 
play; catches all the 
beautiful light rays 
‘ under spotlight. Iri- 
descent. Creates 
widespread attention. 


These are products 
of America, designed and created in our own studios. Rigidly 
built on flexible wire. Can be shipped without breakage. Crys- 
tal base included in _ ; alien 





Crystal Tree 


prices. No extra 
charge for packing. 
¥. O.. m. Y.. Caty. 


ween 





Write. or wire for 
our very reasonable 
prices, as we can 
make early delivery 
on immediate orders 
sent us. No catalog 
issued. 


Also a Complete 
Line of Artificial 
Fall Leaves, Flowers 
and Foliage. 


Philip Roman 


102 West 45th Street, 
New York City © 
Bryant 9735 





Apble Blossoms 














New Low Price 






Color-frame 
with 
Five Assorted 
Colored 
Gelatines 
$1.25 Extra 


No. 90 SPOTLIGHT 
No. 95 FLOODLIGHT 


The most economical way to make your windows 
sell more goods is to use spotlights or floodlights. 
You can now buy two lights for the price formerly 
charged for one. 


FULLY GUARANTEED—excellently made units of 
perfect efficiency. Reflector is made of heavy gauge 
aluminum especially treated to produce perfect 
illumination. 


Order yours now—satisfaction guaranteed. 
Suw-R2aQ 
Lighting Products 


119 Lafayette Street, New York 
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New IL.A.D.M. Constitution Proposed 


Karl Amdahl, as Chairman of Executive Committee, Asserts That 
New Laws Are Necessary to Cope With Body's Problems 


N his capacity as chairman of the executive 

committee of the I. A. D. M., Karl M. 

Amdahl, display manager of the Palace © 

Department Store, Spokane, Wash., has 

substituted the draft of a new constitution 

which is to be laid before the 1927 convention for 
consideration. 

It is a well recognized and semeetlly undisputed 
fact that the present I. A. D. M. constitution has out- 
lived its usefulness, does not provide for present condi- 
tions, and has been made inoperative in some instances 
by mere nullification. To rally the displaymen of the 
country around the banner of the I. A. D. M., a more 
virile association make-up is necessary and one that 
provides for association direction by the rank and file 
of its entire membership. Mr. Amdahl has made a 
move in the right direction and his sincerity and cour- 
age in presenting the new program at this time should 
be admired by all identified with the organized display 
movement. Mr. Amdahl’s program may be far from 
perfect, but he has given influential cognizance to the 
need of reorganization and from the discussion and 
deliberations that ensue is bound to result a strength- 
ened I. A. D. M. structure, that will make possible new 
promotional effort for the display profession. 

In presenting the document, Amdahl sums up the 
arguments in its behalf in a lengthy letter which 
analyzes the constitution now in force, and points out its 
weaknesses. “Our present constitution is unwieldy,” 
he declares. “It is overloaded with details and is full 
of conflicting provisions. Our practices do not, in some 
important particulars, conform to the constitution as it 
stands. This.is not intended as a criticism of our con- 
stitution or on those responsible for drawing it up. It 
is, rather, a plain statement of facts and is advanced 
for the best interests of the association, of local clubs 
and of displaymen. 

“To be a workable and satisfactory instrument, a 
constitution should be simple and not too easy to amend. 
By-laws, on the other hand, should be the vehicle for 
laying ‘down details and should be easy to amend. 
Other associations, similar to ours, have short, simple 
constitutions and separate by-laws. Our constitution, 
as it stands, is a hodgepodge of both constitution and 
by-laws. It does not give individual members, and par- 
ticularly those so situated that they cannot attend the 
annual conventions, enough voice in the affairs of their 
association. 

“T don’t want to be one to criticize and not offer 
something constructive. I: have, therefore, consulted 
with men of wide experience in Association work and 
in drafting constitutions. I have gone further and 
employed a man of analytical ability and expert knowl- 
edge in this brand of organization work, familiar with 
the constitutions and workings of other national and 
international organizations. The following constitution 
is the result of our labors and is offered freely and 
frankly for discussion between now and the convention. 





I feel that it is a good document. At least it is an im- 
provement over our present governing instrument.” 
Under the proposed revisions responsibility for the 


governing of the association is placed in the executive 


committee, and the office of chairman of the committee 
is abolished. This position, Amdahl asserts, should be 
held by the president of the association, who should 
be charged with full responsibility for leadership, and 
entrusted with the execution of the. association’s poli- 
cies, with the cooperation of the executive committee 
and the board of directors. 

Under the present constitution, only those members 
who attend the convention are entitled to participate in 
its business and vote for its officers. Demands have 
come from a number of quarters that the association 
change its laws so that the non-attending members may 
have a voice in the association’s affairs. Amdahl pro- 
vides a way for absentee voting and warns the associa- 
tion that if split-offs of local clubs and associations are 
to be avoided, provision of this character must be made. 


» He cites the fact that members located in or near the 


convention certainly can always out-number the bulk 
of the scattered members and thus dominate the asso- 
ciation. 

The proposed constitution defines explicitly the 
work of the educational director, makes this office elec- 
tive, and adds to its importance. It clears up the con- 
fusion of the term of office of president, and other 
officers, by providing that their term is to run from 
October 1 of the year in which they are elected to Sep- 
tember 30 of the following year. This gives the retiring 
officers an interim after the annual conventions to clear 
up convention accounts and to prepare a final report. 

_ In submitting his draft, Amdahl makes it plain that 
his action in no way casts criticism upon. the present 
laws or their authors and declares that his object is to 
serve the association and to promote its cause. 

His action marks a realization that numerous 
changes are necessary to strengthen and re-vitalize the 
International Association. Amdahl has long been 
prominent in association affairs and since the organiza- 
tion of the Pacific Coast Association, has been one of 
the leaders of the coast displaymen, whom he served 
as their first president. At the last I. A. D. M. Con- 
vention in Chicago he was the official representative of 
the coast group. 

The constitution, which he proposes, strikes off a 
number of barnacles which have held back association 
progress. In the five concrete changes which he sug- 
gests, an effort is made to define the duties of the 
officers and committees and to wipe out the contradic- 
tions which are found in the present basic laws. Some 
of these are of minor importance but are to be com 
mended because of their trend toward greater efficiency. 

Abolishing the post of chairman of the executive 
committee will, as Amdahl foresees, make the president 
of:the association the commander-in-chief of its forces 
(Continued on page 68) 
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Uncrowded Appearance Is Achieved by the Cantilever Shop, New York, Through the Use of a Hugo Fixture Set 


The Table and Stand in Shoe Displays 


How Much They Contribute to the Grace and Attractiveness of the 
Average Window Is Made Apparent by Spring Installations 


HERE. is a marked contrast between the 
shoe displays fashioned by the department 
store displaymen and those of their breth- 
ren in the simon pure shoe houses. This 
might be ascribed to the greater advantages 

in display equipment and the broader extent of windows 
at the disposal of the department store man; it probably 
arises, however, from the shoe dealer’s assumption that 
his patrons demand a wider showing of lasts and 
leathers than are found in the greater commercial insti- 
tution’s showings. 

To the shoeman’s credit, it may be said that depart- 
ment store attention to shoes is comparatively slight, 
their .usual tendency being to stock only a few lines 
retailing at prices usually above the plane of the average 





How C. A. Merrill, Rosenthal Co., Chanute, Kansas, 
Uses Fxtures 





buyer. This fact alone may account for the greater 
stressing of the beautiful and attractive which in many 


- instances gives the department store display the edge. 


Forced to appeal to a class of buyers which is selective, 
the management insists that its contact with the passer 
shall impress her with the evident quality of the stocks. 

Use of the figure which is coming into vogue in 
these windows is instrumental in endowing them with 
interest which the ordinary shoe display rarely attains. 
But such showings are still infrequent and unfamiliar. 
More in keeping with prevailing practice is use of mul- 
titudinous fixtures, plush drapes, and decorative panels. 
Chairs and tables often are employed to elevate favored 
models and break the monotony of solid phalanxes of 
pedestals. 

Thus, when Max Safir, of the Smith-Kasson Co., 
Cincinnati, recently opened his spring campaign with 
a battery of footwear windows, one of the most attrac- 
tive was a three-unit arrangement in which all of these 
factors appeared. To the left was a slender table bear- 
ing a short pedestal on which was placed a single pair. 
In front and at the sides were pedestals of varying 
height. Immediately to the right and directly in line 
with the left end of a central background panel was a 
tall stand almost equalling the height of the pedestal on 
the table. At the extreme right was a unit of stands 
balancing in symmetry its counterpart at the left but 
distinguished by inclusion of the tallest fixture in the 
window, swathed in furls of fabric and crested with an 
enormous puff. . The sweep of the drape was permitted 
to flow out over the floor aiding in filling the center 
foreground. Through the center were several small 
stands grouped about an ornate window card shown in 
a metal holder. The attraction device was a green and 
white background panel in which a white swan was pic- 
tured. This was placed a bit to the left of the geome 
trical center and served admirably to break the drabness 
of a solid fabric background. 

Mr. Safir was careful to obscure the unit plan of 
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a new line of — 
beautiful 
painted 





It will pay 
you to send 
for our cata- 
logue. 


You will be 
amazed at the 
beauty of 
these screens. 





No. 31—“In a French Garden.” A lovely combination 35 
of white and gold in an intricate and unusual design: $ 


series of beautiful designs, some in gold and silver, others in vivid colors, by Braithwaite, one of New 


NE of a 
() York’s most sought-after artists in this line. Every design a thing of beauty, every screen a perfect setting 
for many kinds of merchandise. The panels are 5% feet high, with interchangeable, non-warping, finely 
lacquered frames. You can use these screens in your windows—and then easily sell them for home use at more 
than our wholesale price to you! 


IVEL DISPLAYS, Inc., 244 West 49th Street, New York 








ee a. 


Just pin the coupon to your letterhead for our catalogue 


IVEL DISPLAYS, Inc., 244 West 49th St., New York. 


Send your catalogue of beautiful oil-painted screens to: 
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presentation by introduction of 
stands of appropriate height at 
the division lines of the units 
thus breaking away from the 
rigidity of the conventional plan 
of arrangement and resolving 
the respective groups into one 
unbroken front. 


Very like this method was 
the plan used by R. K. Henry, 
display manager for Efird’s 
Charlotte, N. C., when effecting 
a recent display of women’s 
shoes. Before a rich, dark, hang- 
ing he installed a light trim con- 
taining but twenty pairs shown 
in three distinctive ‘units whose 
remoteness was overcome by 
bright hued cushions. At the 
left over a tall fixture he draped 
a resplendent Spanish Shawl, 
its warm colors contrasting 
sharply with the dark back- 
ground. Before this-was a small 
table on which stood a lonely 
pair of shoes set off by a pen- 
dant mesh bag, which hung 
from a small upright support ; 
on stands of diminishing height 
he ranged two other pairs on an 
incline toward the floor. Then 
came a cushion bearing white 
kid shoes with similarly colored 
puffs of hose, and to the right 
a second unit rising to half the 
height of the left division reach- 
ing its zenith in an ornamental 
torchere which stood beside an 
upholstered chair of period de- 
sign. This, the ocular center of 
the display, served as a light re- 
lief to the somber back and 
helped to carry the vision along 
to the last unit of darker colored 
leathers reposing at the end of 
the window near the entrance. 
This unit was arranged at an 
angle to meet the vision of 
passers in the vestibule on their 
way into the store. 


Less complex was the form 
of the display used by Willard 
Bergy in his Spring opening 
showings for Schroder Bros., 
Battle Creek, Mich. Though it 
was remarkably light in mer- 
chandise, containing but fifteen 
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before a dark background hang- - N. C. (top), and (base) W. A. Bergy’s showing for Schroder Bros., Battle Creek, Mich.; 

ing set off by a bright arching B. B. Mettler’s sale window for Pauls’, Dallas, Texas, also shows its value. 


poster panel. The draperies were hung from yellow 
enameled woods and tied up at the ends by black cord 
and yellow and black tassels. The panels had yellow 


enameled frames, the pictorials being executed on la\- 
ender satin. Shadow lighting from behind caused a red 
glow to filter through the cut away corners at the bast, 
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which rested on a black satin floor plaque. 

The chief attraction’ device was.an open book, 
gilt edged and matching the color scheme of the win- 
dow in the color of the paper. 

All of the shoes used were filled with puffs of 
hosiery harmonizing with the color scheme, while 
sweet pea corsage bauquets served as accessories. 

Very different is the problem of the displayman 
who is required to execute a stocky trim. Consequently 
it is worthwhile to point out the methods used by the 


shoe displayman who serves establishments demanding | 


this form of presentation. As the mass of shoe stores 
insist upon it, making of their windows more of an 
exposition of their stocks than a sales promotion 
medium, the plan recently used by M. M. Mettler, dis- 
play manager for Paul’s, a Dallas, Texas, chain store, 
is interesting. | 

In this display Mettler incorporated a surprising 
number of shoes. The window contained forty-nine 
pairs but they were so grouped that this fact was not 
evident. Shrinking modesty on prices does not become 
an organization. which merchandises on a price basis 
and as a result one of the most prominent features was 
a crystal sign high up at the far end of the window 
which proclaimed the cost. Stands there were in plenty 
and the arrangement was such that the shoes above 
the floor level rose in graceful inclines toward the 
back of the window. In the foreground where the 
eye of the passer struck the front and vestibule sides 
simultaneously there was a mass of merchandise front- 
ing both positions set off by drapes of hose presented 
at an angle. 

Human interest was fanned admirably by the “Kiki” 
window card which led the eye to a pair of Earnest 
& Haseltine shoes while informing the reader that 
these were identical with the slippers worn by Norma 
Talmadge when filming the play. Mr. Mettler asserts 
that this tie-up “brought home the bacon.” 

Charles A. Merrill, display manager for the Rosen- 
thal Dry Goods Co., Chanute, Kansas, uses a pleasing 
style in executing displays within dividers. Trimming 
lightly and making good use of the table in his arrange- 
ment, he puts the imprint of his personality upon his 
windows and raises them considerably above the level 
of average small city displays. 


None of these expositions of footwear rise above 
the status of simple display. In each instance the 
designer apparently is satisfied that he has a field of 
prospects to whom mere submission of samples will 
be sufficient to create sales. There is no effort to 
telate the goods to use, nor association with other ap- 
parel to indicate the shoe’s ability to blend with and 
Improve the appearance of the remainder of the cos- 
tume.- In this respect they omit sales promotive fea-. 
tures which are deemed of high value by a minority of 
windowmen. Nevertheless, they are smart and inter- 
esting examples of the modes which aid the potential 
buyer in making a speedy choice. 

A surprisingly clear and easily comprehended dis- 
play is revealed in a recent installation by the Cantilever 
shop. New York City, in which a succession of broad 
plateaus, flanked by low tables give-necessary elevation 
0a good range of merchandisé without tiresome re- 
sults. the product of Hugo Studios, Inc. 
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““EDGE-LITE’’ 
Eleétric Indicator Signs 


LADIES 


REST ROOM 





We have just issued an interesting new 
folder illustrating and describing the 
Edgelite electric indicator signs in many 
styles and designs for use in designating 
your various departments. 


We will be glad to mail a copy to you on 
request. Send for it today. No obliga- 
tion, of course. 


DAVENPORT-TAYLOR MFG. CO. 
412-420 Orleans Street, Chicago 


136 West 43rd St. 318 Little Bldg. 693 Mission St. 
New York Boston San Francisco 
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Helping the Small Hardware Dealer 


How a Northwestern Wholesaler Assists Its Dealers in Developing 
Merchandising Opportunities Through Better Displays 


By G. M. BRODERICK 
Advertising Manager, Hall Hardware Co., Minneapolis, Minn. 


UR organization, a wholesale hardware 
and supplies corporation, caters to the 
hardware dealers of .the northwest, and, 
in consequence, gives much of its atten- 
tion to assisting them in meeting and 

solving their merchandising problems. Our clientele 
~ embraces a large proportion of the most progressive 
hardware retailers of the region and we find them 
earnestly concerned with every worthwhile idea in 
business promotion that we have taken time to ad- 
vance. j 

Among the most vital of these is what might be 
considered a window service, fashioned to fit the needs 
of the small store. There is nothing elaborate about 
its displays; they are simple windows that any dealer 
can put in himself without any trouble. We use 
“dummy” windows for our “set ups,” photograph the 
originals, and send out complete plans and _ specifica- 
tions with the illustrations. To assure a high measure 
of co-operation as well as to further good-will, we 
have gone so far as to make up complete outfits, and 
enclose an order blank with the “kit” which brings 
the dealer a complete window trim on receipt of a 
small fee. 

We use crepe paper for most of our backgrounds 
unless it is some factory display for which special 
backgrounds have to be built, and, as will be noticed, 
in most cases the amount of merchandise used is very 
little with the exception of spring and fall sales when 
we sell our patrons considerable merchandise to carry 
on the sale. On such occasions the dealer can put 
quite a lot of goods into his window and still have 
some in stock. ‘The reason we limit the merchandise 
is because we encourage the patron to carry a small 
stock, ordering frequently, and if we put a great 
amount of merchandise in the window and suggested 
an elaborate display he would have most of the stock 
behind the plate glass instead of on the store floor. 
Country stores can not carry the complicated and 
costly displays that the city stores do because they 
do not have the assortment of stock or enough of 
each item to use so liberally. 

When we send out these illustrations to our 
patrons we also send with them a legend properly 
numbered so that they know exactly the shade of 
paper and the exact merchandise that is to go into 
the window, and we prepare special drawings to show 
them how to make the various drapes and trimmings 
in crepe paper. For instance, instructions on design- 
ing the garden and lawn tool window which is shown 
here read as follows: “Time to Clean Up the: Lawn 
and Make the Early Garden”; “Suggestions for. the 
Garden—Rakes, Hoes, Spading Forks, Hand Trowels, 





Sprinkler Cans, Hand Cultivators, Wheelbarrows, 
Garden Weeders”; “Suggestions for the Lawn— 
Lawn Mowers, Grass Catchers, Rakes, Dandelion 
Weeders,* Lawn Sprinklers, Grass Scythes, Hedge 
Shears, Grass Shears, Water Hose, Lawn Edgers, 
Hose Couplings.” 

“With the coming of the first balmy days, everyone 
is going to be outside as much as possible. Mother 
starts planning where to have the flower bed and when 
to start the early garden. She will need a hand trowel, 
some garden tools, and perhaps a flower bed border 
to keep the chickens from disturbing the newly seeded 
earth. Father will be taking inventory of the lawn 
tools and will certainly be interested in anything that 
will enable him to keep the lawn looking beautiful with 
the least amount of labor. An assortment of garden 
and lawn tools against this colorful background is surely 


‘ going to increase your sales on this important line of 


spring merchandise. Send in your order now on the 
attached order blank.” 

The illustration on this cover is keyed and on the 
next page is a black and white mimeographed design 
similarly numbered and below this a chart naming the 
paper to be used for the backgrounds and decoratives. 

‘The instructions which accompany this design are 
illustrative : “This background is not as difficult to con- 
struct as it looks to the average person,” one set declares. 
“It is an unusually attractive spring display window 
using a combination of five colors. Put in the center 
tubes first, being careful to get them in the center of 
the background, then put in the rest of the tubes and 
the drapes on the background, extending down to 
about thirty inches from the floor of the window. Next 
put ‘on waved green around the bottom and the decora- 
tive crepe above that. Finish up by putting crinkled 
streamers from the corner to the middle of the back- 
ground extending it down in the corners to the floor 
and putting drapes and valance on the front as in the 
illustration.” 

The third page gives detailed instructions on cutting 
the streamers, rippling or waving the crepe, and form- 
ing the valance. On a fourth page, methods of making 
the tubes and drapes are detailed. Finally as a fifth 
page comes an order blank with a complete list of the 
materials to be used, and the cost of each item. The 
total expense for materia! for this display was $1.30. 
For our spring paint window the total expense was 
$1.20. 

Although there is nothing elaborate or artistic about 
these instructions, they tell our patrons how to go about 
preparation, and what to order to put in these windows. 
Up-to-date, we have been very successful in obtaining 
cooperation, and have found our material well received. 

Our dealers are very anxious to have attractive 
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STEWART 


Display Fixtures will be on display 
at the Detroit I. A. D. M. Convention. 





























THE INSISTENT DEMAND FOR 


WROUGHT IRON DISPLAY FIXTURES 


HAS BEEN MET BY STEWART’S 


With a most complete and attractive line, well designed, and executed by expert craftsmen. 
Sold through a limited number’ of well-established jobbers, so as to protect 
the display artist on duplication. Catalog No. 12 and selling plan on request. 


THE STEWART IRON WORKS COMPANY, Inc. 


18th and Madison Artistic Wrought Iron Division Covington, Ky. 
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A TRIO OF HALL DISPLAYS—At the top is a showing of fishing tackle; (2) a 
special display of Hall Steel Goods; (3) a timely showing of lawn and garden tools. 
The paint window below is by M. H. Luber, The Killian Co., Cedar Rapids, Iowa. 
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displays but face a real obstaclé 
in lack of knowledge of the pro- 
cedure, .. The ‘main trouble is 
that they havé no one in their 
employ ‘with the proper amount 
of time to specialize~on window 
trimming, but when they find 
everything mapped out for 
them, and the merchandise 
selected, they seem to be ready 
to install the displays at any 
time that we suggest. 

The small town retailer in 


our line usually cannot go to 


the expense of hiring display- 
men and must do the work him- 
self during spare time. In many 
cases he has no clerks, and, 
hence, must do the work after 
hours and on Sundays, or when- 
even he can find the time, and 
he has hardly time enough to 
put the window in to say noth- 
ing of “figuring it out.” 

In addition to this regular 
service furnished by our “Better 
Business Department,” our con- 
ventions feature “dummy win- 
dows,” in which both ideal dis- 
plays and “horrible examples” 


. are shown. In our last gather- 


ing my “tramp window” had 
this role, being a sort of scape 
goat used as basis of comparison 
with better windows which were 
installed later. Merchandise in 
this display was a miscellaneous 
assortment of everything thrown 
into a conglomerate heap. 
Goods were strung across the 
window on ropes, thrown in on 
the floor without regard to re- 
lationship, and finally, dead 
flies were sprinkled about and 
grease and dirt rubbed into 
some of the goods to further the 
appearance of disorder. When 
a visiting dealer saw this and 
compared it with the up-to-the 
minute displays which followed, 
he came face to face with the 
problem of proper use of his 
store front. 


TO MANAGE DISPLAYS FOR 
ORKIN’S 

Richard Dougherty, until recently 
a member of the display staff of 
L. Bamberger & Co., Newark, 
N. J., has just joined Orkin’s Spe- 
cialty Shop on Thirty-fourth Street, 
New York City, in an executive 
capacity, including supervision © 
the windows. Prior to his last con- 
nection, Mr. Dougherty was 4is- 
play manager for Stewart's and 
the Bedell Co. 
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Note the effectiveness of ‘‘Sol” Fabrics 
in this clever window arrangement by 
Clarke & Co., Peoria, Ill. 


You Pay Rent for Your Windows 


EFFECTIVE store windows call for harmonious backgrounds 

that lend a suggestion of quality, and serve as the unob- 
trusive setting for the articles displayed. As a result, more and 
more displaymen are turning to Hexter Fabrics for backgrounds 
of lustrous beauty. 


Store displays gain in interest, interior decorations are better 
builders of prestige, when the rich folds and lustrous colors of 
our Velvets—or the interesting glow and play of our Iridescent 
Silk Taffetas—add their attractiveness. 


“SOL” FABRICS 


Pre-eminent over all, however, are our imported “Sol” Fabrics 
—durable, distinctive, yet moderate in price. They are oftered 
in a wide range of 40 beautiful fade-proof colors that give almost 
unlimited latitude in decorative schemes. An investment in 
“Sol” is an investment for years. 


“Sol,” and all other Hexter fabrics, are always stocked in a 


complete range of all colors and widths, insuring the quickest 
possible service and delivery to you. 


Samples and Color Chart upon Request 


S.M. HEXTER & CO., Sole Owners 
CLEVELAND, OHIO 


New York Office: 381 Fourth Avenue 
Chicago Office: 189 West Madison Street 
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Value of Window Nights Proven 


Reports of Celebrations from Cities in Widely Separated Regions 


EPORTS still trickling in indicate the potent 
effects of the Window Night celebrations which 
attended spring openings in many parts of the 
country during March. That location has little 
bearing upon the attractiveness of these festive 
events is borne out by the accounts which have 

been obtained from cities in all parts of the country, and is 

particularly attested by the experienees of Watertown, N. Y., 

Beloit, Wis., and Wichita, Kansas. * 

The largest crowd witnessed since the Fourth of July 
turned out at Beloit on March 16 to view the showings of 
new merchandise presented following unveiling of the win- 
dows at seven o'clock that evening. 

The greatest press of the thousands of people came be- 
tween 7:15 and 7:45, when on both east and west side the 
interested spectator could move no faster than the jam 
moved. Sixteen policemen, including four special officers, 
were on duty to handle the crowds and the auto traffic. 

Cars were parked for blocks in all directions from down- 
town, and every other available spot within walking distance 
of the scene of celebration. 

The weather was perfect. It was just cool enough to keep 
people moving and prevent fatigue; just warm enough, about 
50, to make it a real spring evening. There was a full 
moon; not a cloud m the sky. Soda fountains experienced 
a rush of business like a regular midsummer night. 

The crowds began to fill the streets before the store win- 
dows were unveiled at seven o’clock; between that hour and 
the time the entertainment began at 7:30, the greatest jam 
came. Strolling, milling, pushing, laughing and jovial, the 
crowd corltinued to move about, collecting in a tight knot 
wherever the funsters or bands performed, or before some 
particularly attractive or novel store window. 

Such was the festive spirit of the evening that it was not 
necessary for the acts to “pull the crowd” from place to 
place; they moved by their own interest. Not until 8:30 did 
the press let up and the streets were still filled at nine 
o'clock; no one apparently went home until 9:30 approached, 
and they had seen everything. 

When the display windows were given over to the public 
gaze there was revealed a symphony of spring in all phases 
of retail merchandising, from spring colors in wearing ap- 





With This Display Maurice Hiller Won First Prize in Watertown’s 
Contest on Ready-to-Wear Showings 


Show that the Celebrations Possess Unvarying Appeal 











Display Windows 
Unveiled at 7:00 p.m. 


Automobile Exhibit 
on Broad Street 


BIG SPECIAL, FREE 
ENTERTAINMENT 
PROGRAM ON STREETS 











fretunag 
Rural Advancement Club Quartette 
The Four “Arkansaw” Travelers 
The Great Moloway ang Sly Balancing Act 






FAIRBANKS-MORSE BAND 
) ATES-AMERICAN SAXOPHONE BAND 
AMERICAN LEGION DRUM COKPS 


Come Down Town Tomorrow Evening 
You'll Enjoy The Beautiful Displays 








Lscnmanaaion 


Reproduction of Full-Page Ad Announcing Beloit’s Opening 





parel, to the garden tool displays in the hardware stores. 
The St. Patrick’s Day motif was used to a considerable 
extent, with green one of the predominating colors and sham- 
rocks in profusion. 

There was no contest for the best displays between the 
merchants this year, but the merchants vied in pride, if not 
for recognition. Florists’ shops presented a veritable riot of 
color in fresh flowers. 

A model kitchen, complete with white enamel equipment 
and all the electrical conveniences 
was in one window; the same com- 
pany had a spring window with 
a background of pastel shaded 
panels of crepe de chine, the whole 
trimmed with little yellow tea 
roses. Stationers arranged attrac- 
tive displays of stationery, cards 
and novelties in softly lighted win- 
dows. 


One of the billiard rooms put up 
a springy, flower-trimmed window; 
the cigar stores showed smokes of 
all kinds, as well as smokers’ sup- 
plies. Hardware stores showed all 
the necessary gardening imple- 
ments, fishing tackle, sports goods, 
while the sports stores featured 
golf equipment .and roller skates. 


Dining room, bedroom and living 
room suits were offered in artistic 
room interiors arranged in the fur- 
niture store windows. For _ the 
home there were also plumbing fix- 
ture displays, and the drug stores 
showed toilet goods, as well as 
drugs. candies and perfumes. 
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Authority 
on Display 
Backgrounds 
Prefers 


TEXTONE 


In creating the gorgeous window back- 
grounds with which he has won nation- 
wide prominence among display men, 
Mr. J. Clarence Bodine of the Bodine- 
Spanjer-Janes Company, Chicago, 
favors Textone, the plastic paint, above 
all other texture media 








* | o£ Stes ? mee This because Textone, coming as a dry 
ing i Re mS powder and requiring only mixing with 
res. J 4 cold water to prepare it for immediate 
ble & Gj pm use (no waiting), is far more conven- 
ad ; YU we \Q> g ient than other texture materials. 
the | Textone, too, gives off no bad odors, 
not and contains no ammonia, nor anything 


: of ‘ae ; Se to injure or cause the slightest dis- 
: comfort to the hands or eyes. 


An inerenne exhibit of the 


ent work of Mr. J. Clarence Bodine, a Pee J 

i vomd debe Seaiaea m re. Any of a thousand-and-one beautiful effects in tone 
samples of Textone work, will : ’ and texture is easily obtained with Textone. It adheres 

vith beon display at the convention 

Hed perfectly to any surface— wood, Sheetrock wallboard, 

ole paper, glass, cloth, or any of the materials you 
tea / commonly use in your display work. 

‘ac- 

rds You ought to have the Textone sample sheets in 
id your files—they're good things to have. Just send 


the coupon—no obligation. 


up 
ok | iL Xx ta N UNITED STATES GYPSUM COMPANY 
up- General Offices 





- ee ee Dept. 122, 300 West Adams Street, Chicago, IIlinois 
e- j ; ‘ : 
ds. T H E P L AS 4% I C P Al N T World’s largest manufacturer of Gypsum Wall Surfacing Materials 
red : Made by the United States Gypsum Company essessesssseesMAIL THIS TODAY hessasaseasess 
tes. 
’ U, - UNITED STATES GYPSUM COMPANY ' 
mo Dept. 122, 300 West Adams Street, Chicago, Ilinois 
S - 
‘ur- ; STANDARD BUILDING Please send me your illustrated data on Textone. 
the 
fix- ; MATERIALS Name 
res 
r Address 
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Of interest to the housewife were the meat market win- 
dows, containing arrays of the choicest cuts of all kinds of 
meats. Grocery stores had new displays of canned goods, 
ginger ales and fruits, while the bakeries and delicatessens 
featured tasty pastries, light lunch goods, one bakery show- 
ing a loaf of bread about six feet long. Likewise the restau- 
rants sought to attract the visitors with exhibitions of their 
choice, tempting foods. There was a 180-pound cheese in 
one grocery window, another nearly as large in another store, 

Women’s wear displays were gorgeous affairs of the 
newest in colors and fabrics. Sports coats of black, white 
fur-trimmed, seemed to be the thing; dresses of either pastel 
shades or figured material predominated, shown by live 
models in one window. There were splendid evening gowns 
and spring cloth coats. 

The lingerie was gay in delicate colors, for the most part 
filmy and intriguing. Variety in hose of the silks was 
almost without number, as were the silken scarfs containing 
all the popular colors and the intermixtures of them. Shoes 
for the women featured the popular “alligator” effect, as well 
as many variations in the tan pumps and oxfords; also there 
were any number of refined modes in evening footweai. 
Two-tones in sports shoes, tan and lighter tan, were shown. 

Dry goods stores showed what the spring bride will use 
for drapes at her windows when she furnishes her home. 

Other stores showed novelty goods, everything in leather; 
the jewelers had tasteful and valuable displays of diamonds 
and silverware; there was also glassware and chinaware 
displayed. The banks, dignified and business-like, succumbed 
to the spring spirit and showed flower baskets in their win- 
dows. 

At the auto show in Broad Street there was a continual 
crowd of interested spectators, going over all the dozens of 
cars on display, with the aid of attentive dealers. A jazz 
orchestra on hand provided lively music and several couples 
enjoyed an informal pavement dance. 

The American Legion Fife, Drum and Bugle Corps pa- 
raded the streets throughout the evening, drilling and play- 
ing their martial music to thrill the crowds. They were ac- 
companied by fifty Boy Scouts, who carried red flares to 
light the way. 

The Fairbanks-Morse band played at their stand in front 
of the Utilities Building at 7:30, then paraded through town 
and returned to the stand at 8:30, to continue playing until 
after 9:30 o’clock. The Yates American Saxophone Band 
played a full evening’s program of popular. and classical 
music and marches from the bandstand in front of the Strand 
Theatre. 

The Four Arkansas Travelers, with musical numbers, 
dressed in “rustic” costume, and the Rural Advancement Club 
quartette of four dandies went about the streets with their 
piano and truck, stopping wherever and whenever the crowd 
demanded entertainment. Two clowns, firing firecrackers, 
cavorted about during the evening ,and there was a stunt 
balancing act by the famous Holloway given on each side 
of the river. 

_A remark that was significant of the spirit of the spring 
opening and shows what success it was in all features, was 
spoken by many a spectator, city or country resident: “It’s 
a big night tonight.” 

At Watertown, N. Y., windows were trimmed on the even- 
ing of Monday, March 21, in preparation for the spring 
fashion display which began the following day, continuing 
until March 24. Merchants who were entered in the com- 
petition gathered at a dinner at the Hotel Woodruff on 
Thursday evening to hear the decision of the judges. 

The committee in charge of judging consisted of Joseph 
A. Griffin, of Syracuse, chairman; Frederick E. Norton, of 
Syracuse; F. F. Bugbee, F. J. Martin, Perl W. Devendorf 
and W. S. Gould, of this city. 

In awarding the prizes Mr. Griffin declared that the deci- 
sions of the committee were not unanimous and that in many 
cases the windows were so close on awards that it had been 
decided to give five honorable mentions in each class. There 
were nine classes and the prizes were awarded on the points 
of attractiveness, originality, merchandise display, sales value 
and the desire to possess created. 

Christopher Barben, of A. Bushnell & Co., was given the 
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honor of decorating the most unique window, which was 
trimmed with silks. 

In Class A, first prize was awarded to the F. A. Empsall 
Co., for its entry decorated by M. R. Hiller. Honorable 
mention was given to A. Bushnell & Co. window which was 
decorated by Mr. Barben. 

Three of the Empsall windows won Mr. Hiller’s prize, 
but the same style of arrangement was followed in the whole 
front of nine windows, the settings in all being in tan with 
black and gold trimming with apple blossom decoratives. 

The hand of Ludwig Fruhoff deftly placed the display which 
disinterested judges unknown to him decided should win the 
sweepstakes purse for the best general window display in the 
Wichita (Kan.) merchants’ annual spring opening and fashion 
revue—the window entered in contest with 117 other firms 
by the Allen W. Hinkel Co. It was judged on originality, 
attention value, sales value, color harmony and placement 
by window display experts from*Ft. Scott, Mantattan and 
Junction City, who had been recommended by Chamber of 
Commerce secretaries in those cities as the best in Kansas. 

Each judge knew he was to be one of three, but they were 
not known to each other. Even the fashion revue committee 
were interested in learning that the men who judged the 
windows as crowds jostled them in.the streets were P. G. 
Dalton, of the Cole Brothers Store, of Manhattan; George 
Doyle, of the Byers Mercantile Co., of Dodge City, and L. H. 
Dalton ,of the Coles Store Co., of Ft. Scott. The Daltons 
are brothers and did not know they were to meet in Wichita 
until called to a dinner meeting at Hotel Broadview by Bert 
J. Combs,.Jr., secretary of the retail division of the Cham- 
ber of Commerce, that their plans might be made before the 
unveiling at 7:30 p.m. 

The judging committee viewed every window entered, 
totaling 300, and gave each a grade as they progressed across 
the city. It was midnight when the list was completed and 
the judges went to the Chamber of Commerce offices, and, 
behind closed doors, figured out the grades given on the spot 
for the five points in the schedule. Each judge graded each 
window. There was no conference. It took an hour to as- 
semble the grades in the more than twenty classifications 
after the viewing tour ended. 


Great crowds went into downtown streets to see the work 
that had taken weeks to prepare. Traffic officers were added 
to the signal service to keep the streets open. No turns 
were allowed in the retail district. The sidewalks were so 
jammed at an early hour that traffic was confined to the 
street and solid lines of cars moved slowly. At Water Street 
and Douglas Avenue, where the window shoppers met the 
automobile show crowd, traffic was at a sttandstill before 
eight o’clock. 

The display of fashions was the greatest in the history of 
the annual spring opening, the committee of retailers said, 
and the colors were brightest. No member of the committee 
would venture an estimate of the hours put in and the ex- 
pense of the display, but they said they were satisfied with 
the streets of Wichita beautiful for an evening. Here and 
there a store remained open for inspection and some stores 
used live models in the store and in the window display. 
The committee members said more effort was made by mer- 
chants this spring than formerly to beautify the entire retail 
district, and where a year ago there were 42 firms making 
displays, there were 118 in line on this occasion. 


The annual spring opening attracted many visitors to 
Wichita, and, in some cases, commercial groups: sent repre- 
sentatives to view the effort of the retailers J. E. Ames, 
secretary of the Chamber of Commerce of Manhattan, came 
to get the atmosphere of the opening and its reception by 
buyers, He said he would report that the Wichita plan 
Would be of value to retailers in his home town. There was 
no effort made to check the visitors, but cab companies and 
ie attendants said travel in and out of Wichita was 
eavy. 

There were seven firms with windows entered to repre- 
sent the west side retail district, the north end contributed 
three firms, and the east side furnished the windows of six 
concerns, There were more than 100 retailers in the contest 
in the downtown district. 
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Now, display 


perishables 
without spoilage 


ERE are life-like reproductions so 
skilfully produced, so naturally 


finished—they defy detection. Use them 
to help create realistic window displays. 
Color-fast and heat-resisting, they are 
not ordinary wax dummies. 


Food products of every nature faithfully 
imitated. Let us help you in your plan 
to display your products adequately. 





Raw or Cooked Meats 


If you are producing or selling the delicatessen or 
the butcher, these lifelike reproductions of meat 
products will help build sales right through summer 





Dairy Products 


Here again lifelike reproductions tempt customers 
through good display and save the spoilage costs. 





Specialties 

Cafeterias, restaurants, ice box manufacturers and 
ice cream and confectionery companies here find a 
wide range of food products of every type and de- 
scription to help create quick selling displays. 


The illustrations shown here are but a few of the 
150 stock food displays. Write for free sample, infor- 
mation and prices. Address: 


THE REPRODUCTIONS COMPANY 
29 WEST 17TH STREET, NEW YORK, N. Y. 


Mail this coupon today! 


blatant ie ei ieee ieee eee 


REPRODUCTIONS COMPANY. FREE SAMPLE OFFE 
Dept. C, 29 West 17th St., New York, N. Y. ” 


Please send. me price and literature of your reproductions. 
Wee PUM TOURORROOM Bah i. ino oes sks dc eck s cce's Koewasd..- 


Peet, Lop eee Please send me a free sample of 
what you have along these lines. “i 
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With the New York Displaymen 


The Modernistic Influence Is Marked in Post-Easter Displays Which 
Also Stress Star as a Decorative Motive—Arkow’s Movie Tie-Up 


By COLEMAN W. McCAMPBELL 
New York Correspondent, The DISPLA Y WORLD 


OTICING a crowd in front of one of 
Arnold, Constable & Co.’s windows the 
other day, I joined it. Nor did I wonder 
at their interest when I saw in the center 
a full size portrait of Norma Talmadge, 

while nearby it stood a wax likeness wearing a copy 
of one of the gowns worn by her in her newest picture 
“Camille.” The setting reproduced one of the boudoir 
scenes from the motion picture. On the left was a 
chaise lounge, draped with a French Normandy spread 
and French lace pillows; and on the right was an arm 
chair partly covered with an expensive negligee. French 
books and newspapers scattered about lent additional 
atmosphere and a French telephone gave the final 
authentic touch. The whole display was unified by an 
effective black velvet background. 

Curious as to how Edward S. Arkow, their director 
of display, first conceived his idea for the window 
I immediately sought him out. 

“Sometime ago I saw an item in the papers stating 
that Norma Talmadge was at work on a picture adap- 
tation of ‘Camille,’ Mr. Arkow explained. “I had 
read the book and thought I would like to link up with 
it in a display.” 

“But how did you go about getting your material ?” 
I queried. 

“First I got in touch, through correspondence with 
Dr. Schenck, of the United Artists. And then with 
Caroline Darling, their director of publicity. When 
the picture had been made they immediately sent me 
the original gown and the original painting from Holly- 








A Copy of the Gown Worn by Norma Talmadge in Filming “Camille” Brought the Crowds to This Arkow Window 


wood. I made a copy of the gown and returned it.” 

One of the most difficult problems, according to Mr. 
Arkow, was that of finding a wax profile resembling 
Norma Talmadge. He used a photograph of her for 
comparison until finally a suitable model was located. 
The assembling and exe¢ution of the display represented 
forty-seven hours of labor. At night skillful colored 
lighting created the effect of a French boudoir. 

When asked how he tied up the display with the 
store’s merchandise, Mr. Arkow replied: “By showing 
expensive negligees draped over the chaise lounge and 
chair.” 

Does such a window pay? Judging from the crowds 
I have seen in front of Arnold, Constable & Co.’s every 
time I passed there it would certainly seem so. Of 
course the other windows feature seasonable -merchan- 
dise and cash in on this keen interest. 

The first part of April was given over almost en- 
tirely to Easter displays. Only two of these, because 
of their clever. novelty, need be mentioned. One was 
used by Macy’s and was like a gay page from a fairy 
book. A radiant young lady with golden curls and 
flowing black velvet cloak was driving a chariot made 
out of a huge Easter egg. The coach was drawn by 
six resplendent roosters. The whole effect was largely 
achieved by Mr. Eldredge’s adroit arrangement of 
handkerchiefs. The other display was created by W. S. 


Biggs, of Stern’s. It, too, was an example of how ‘ 


handkerchiefs can be utilized to obtain stunning pic- 
tures. His window showed a fountain with Easter 
lilies in the center, both fountains and lilies composed 
of handkerchiefs. 
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an ideal merchandise 
window display photo- 
graph service that 
brings to you every 
few days: 5 actual pho- 
tographs of the best 
displays on Fifth Ave. 
and Broadway 


We offer a bird’s eye view 


of what is new in both display and merchandise 
displayed; ten years experience in photograph- 
ing windows plus ability to select those win- 
dows featuring new merchandise; that is the 
background of this new idea merchandise win- 
dow display photographic service. 


Practically your own photographer right in 
New York sending you a complete pictorial 
and descriptive report of the newest window 
displays and metropolitan merchandise. 


Karl J. Worsinger, of this service, is a member of 
the Metropolitan Display Men’s Club of New York 
and I. A. D. M., Commercial Photographers of New 
York and Photographers’ Association of America. 











WORSINGER WINDOW SERVICE, 
110 W. 40th St., New York, N. Y. 
Kindly send us, without charge, addi- 

tional information about your 

No. | Service for Ladies’ Ready-to-Wear; 

No. 2 Service for Department Stores; 


WINDOW SERVICE also complete list of ready reference stable 
groups of 10 photographs each. 





110 West 40th Street, New York, N. Y. 
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Glass Flower Sprays from Philip Roman Studio as Used by Macy’s Display Department Recently Empin 
Easter displays on the whole are surprisingly con- homes ; (8) an exquisite showing of new crystal flowers " 
ventional, but if any of Gotham’s window displaymen by Chanel—background of blue screen covered with 
fell behind their usual standard they have more than constellations of white stars, while the flower orna- 
made up for, it in their post-Easter efforts. Never have ments, milky blue and crystal white, were displayed on 
Fifth Avenue windows been more colorful or intriguing mirrors; (9) a colorful display of modernistic chintzes. e 
than’during the past two weeks. Mr. Frankenthal, of . It has been a long time since Lord & Taylor have had 
Altman’s, -has confronted passers-by with a series of such a completely satisfying display. I was particularly 
windows using modernistic,sun-burst shields as the interested to note that the largest crowd could always “ be 
center attraction, with different colored materials fea- be found in front of the early American maple bedroom, Fig 
tured in each window. In fact, the modernistic sun- which indicates that interest’in early America is ever the ash 
burst motif in various modifications has sprung into on the increase. | of cou 
almost simultaneous prominence. It is to be glimpsed Speaking of stars as a strong decorative motif of doubt | 
in many. windows and put to many uses. You see it the season, each’ day they seem to become more popular. pan 
worked out in black and white, in silver and gold, in Several weeks,ago Lord & Taylor’s had a whole series ie a: 
contrasting tones of a single color and in all hues of of windowssin which star-screens formed the back- The 
the rainbow. ground. Other stores are using stars profusely, while nhl 7 
But then the modernistic influence is rampant. interior decorators are taking their cue by transform- practic 
Stern’s have several windows devoted to vivid modern- ing the halls in apartments, and country houses into British 
istic lamps and cretonnes and other stores have given skies, some fantastic and some formal in treatment. thousa 
equal attention to what many of them term “the modern The hall of one apartment has light blue walls and seal 
note.” ceiling and is decorated with dark. blue, black, silver, iment 
By way of quiet contrast, Mr. McIntosh, of Lord gold and red stars, the wood trim being black enamel. sions, 
& Taylor’s, has elected to make his post-Easter gesture The effect is stunning. Furniture upholstered in of emy 
one of instruction in interior decoration. It is always Turkish red gives warmth. Not 1 
an event when he displays interiors and this time it is no Last week Mr. Nelson, of Best & Co., had a charm- 0 
exception. The series includes: (1) A living room ing children’s window. They were attending a birth- oferta 
showing the Chippendale and Sheraton influence; (2) day party and one of them was cutting.a huge cake. play o: 
a charming bedroom furnished with adaptations of The models were doll creations, life-size, of cloth take p 
early American maple; (3) a delightful French Provin- material with hair of thick strands of yarn. A feature great | 
cial living room with blue walls and a floral painting of this’ week’s displays is a long screen, fourteen of ie 
over a plain rounded fireplace opening having no mantel ; sixteen panels, creating a solid background of dark blue te 
(4) a quaint maple dining room with long table, high with white polka dots. It is both neat and novel. minion 
jadder back chairs, bottle lamps, pewter accessories, Snake-skin is again being featured. Russek’s have of the: 
gingham trims and colorful bits of glass; (5) the devoted two displays in separate weeks to snake-skin An 
sophisticated charm of the Directoire period as depicted coats and accessories and only this week Sarnoff has a Londo: 
in a breakfast room—blue walls, black rug, formal window full of coats. The most artistic snake-skin dis- convey 
mantel with gold mirror and stone flower urns, crimson play was that used several weeks ago by Macy’s. It ee 
chairs; (6) a garden effect featuring stick willow had real delicacy and charm, making you forget that distric 
furniture and bright linens; (7) accents for summer snakes are unpleasant reptiles. You thought only of the popula 
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soft, beautiful grey tones so peculiar to certain snake- 
skins. This was partly due to the exquisite web-like 
chiffons in evidence. 

But to return to Russek’s. This week they have two 
of the loveliest windows for color we have ever seen. 
Their large corner window features white dresses for 
all occasions. Two imposing screens with see-saw top 
outline are draped in stunning emerald green velvet. 
When the velvet reaches the floor it ceases to be screen 
and forms luxurious islands. The contrast between 
green and white is superbly achieved. White flowers on 
pedestals and in baskets add a graceful note. The other 
window on the Avenue shows yellow or “sun-tint” 
dresses against a black velvet central panel, relieved by 
a mammoth jar of yellow flowers shown on a table. 
Mr. Waldron is to be congratulated. 

A unique window used recently by McCreery’s 
showed a post of white alabaster, from which heads 
emerged at novel angles, wearing smart close-fitting 
hats. : 





Displays to Foster British Goods 


Empire Shopping Week Now Being Promoted With 
Windows to Center Attention of Manufacturers 


By RICHARD HARMAN 
Editor “Display,” London, England 


HE authorities who are responsible for the welfare 
and promotion of British products and British 
trade have at least realized the immense value 
shop windows can be in fostering the demand for, 

and sales of, British goods. As a consequence, British 
Empire shopping weeks are being organized in all parts of 
the country. The primary object of these shopping weeks is 
the exclusive displays of empire goods. Suitable prizes are, 
of course, awarded in the respective trades, and there is no 
doubt that in the localities where events of this nature have 
taken place the sales of British, dominion and colonial 
products have been considerably augmented. 


The biggest empire shopping week that has yet taken 
place will occur at Belfast from May 23 to 28, this year. To 
give some idea of the arrangements that are being made, 
practically every shop in Belfast is dressing its windows with 
British Empire products. This means that there will be some 
thousands of displays of goods produced within the empire, 
and shopkeepers have bought large stocks to be prepared for 
record sales. The Empire Marketing Board, which is an 
imperial body representing all British dominions and posses- 
sions, and having for its object the promotion of the sales 
of empire goods, is taking a very large hand in this event. 
Not only is the board having a huge exhibit in the Ulster 
Hall, but it is decorating a mile of streets in a way the like 
of which has never been seen before. Also the board is 
offering a Hundred Guiriea Challenge Cup:for the best dis- 
play of empire fruit and food. A grand imperial parade will 
take place on Empire Day, and on May 28 there is to be a 
great parade of British industry and commerce. All British 
manufacturers of national advertising articles will be repre- 
sented in this parade. On Empire Night, May 24, there is 
to be a grand Empire Ball, and for this the principal do- 
Minions are offering prizes for the best living representation 
of their respective countries. 


Another big empire shopping week will take place in 
London from July 18 to 23 to syncronize with the advertising 
convention and exhibition. Several thousand shop windows 
will be dressed with empire goods and prizes will be awarded. 
This scheme extends out into the suburbs and will cover a 
district of about 800 square miles, all of which is densely 
Populated. 
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BAKARD CREATIONS 


on Display at the 


Detroit 
Convention 


Room 1475 
HOTEL STATLER 


in Personal Charge of 
Mr. Ned Silve&tri 


A treat awaits you in. our 
showing of an extensive 
line of beautiful, artistic 
and original Bakard 
Compo Display Novelties. 





Novelty Vase 


Illuminated . ia tale 
Height 5 ft. 4 in. Your inspection:is invited. 


Base 2 feet. 


Silvestri Art Mf Co 


1035 Orleans St. Chicseo, Ii. 












































J. B. oe ee ae 
& Sons Co., Inc. 


Manufacturers of DISPLAY FIXTURES 
JACKSON, MICHIGAN 





Moderate prices. Excellent quality. 


Price Card Stands, Tee Stands, Drap- 
ing Stands, Garment Stands, Piece 
Goods Stands, Hosiery Stands, Colored 
Light Screens and Gelatines. Lowest 
in price, but of real merit. 


Easels and Display Racks for china, 
etc. 
“Yulite” Electric Christmas Wreaths. 


Build your trim around these beautiful 
imported garlands. 





Displaying at Detroit I. A. D. M., 
Booth No. 8, Convention Floor. 


Ask for Catalog No. 35-C and Lowest Revised 
Price List on Fixtures 


Ask for Circular No. 41 and Price on 
“YULITE” Electric Wreaths 
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- The summer of 1927 promises to 
be memorable for the number of 
its window contests. Every few 
days a new competition pops into 

view, marking the effort of a national advertiser or 

association to win the attention of the public in the 
shortest possible time and by the quickest route. 

It does not seem to matter what the character of 
the product may be, whether drugs or dry goods, 
hosiery, ties, dolls, wall board, saws or vacuum 
cleaners. Their sponsors, with equal enthusiasm, are 
embracing the opportunity to get their story before 
the buying public where it will count most—at the 
point of purchase. 

The April issue of The DISPLAY WORLD an- 
nounced three contests and the May number will 
herald at least as many more. Alert merchants and 
displaymen stand to profit largely through the prizes 
offered, to say nothing of the benefits which the stores 
will derive from tie-ups with these national mer- 
chandising drives. 

It is pleasing to note that most of the contests now 
opening are to be staged under ultra-fair rules. 
Entries are accomplished generally through submis- 
sion of photographs; judging is to be handled by 
unbiased committees of recognized displaymen. Most 
of the features which were denounced by W. Barti- 
koski in his recent article in The DISPLAY WORLD 


are missing. 


And Still 
More Contests 
Are Announced 





Winning A new formula for sales windows is 
Attention rapidly taking form, with the approval 
By Massing of many of the best minds of the dis- 


play profession. While thumbs are 


still turned down on “stocky windows,” displaymen 
are swiftly realizing the pull of a derivative of the 
old style, the “solid window,” filled to the brim with 
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Display Worlad 


Title Registered U. S. Patent Office. 
FOR MERCHANTS—DISPLAYMEN—ADVERTISING MEN—NATIONAL ADVERTISERS 
Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY, CINCINNATI, OHIO 
C. R. ROGERS, Editor 


OUR PLATFORM 
1. The Development of the Art of Mercantile Display. 
2. More Intimate Cooperation of Manufacturer and Merchant. 
3. The Encouragement and Advancement of the Independent Display Service Idea. 
4. An Ideal, Practical and Helpful Personal Service to the Display Profession and 


5. Appreciation of Display by Merchants as the Most Powerful Factor in the 


6. To Maintain the Independence of Its Editorial Columns so That It May Always 
Discuss, Without Fear, Bias or Jealousy, Every Activity in the 
Display Field and Serve Best All Interests. 


: Manuscripts, photographs and all editorial material intended for publication should reach the publishers on or before the first of 
the month of date of issue. All photographs reproduced become the property of the publishers. 
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a single item of merchandise, or, perhaps, a whole 
battery of windows trimmed with but one item. 

Not so long ago, the Washington Shirt Co. aston- 
ished Chicagoans with a store front given over entirely 
to a display of garters. When The Lazarus Co., Co- 
lumbus, Ohio, staged its February furniture sale, 
every one of the forty-six windows was crammed with 
furniture, an unparalleled occurrence. This month, 
John A. Gilbert, advertising and display manager for 
a haberdashery, tells of a*“Spring Hat Day,” in which 
he dedicated twelve windows to felt hats. 

The novelty of the idea halts the passer. The win- 
dow becomes a topic for general discussion; the pub- 
lic’s curiosity is stirred and the circulation of the win- 
dow swells. 

This is all the merchant asks. If he can halt the 
tide of humanity which flows past his store, and his 
displays are attractive and informative, he is sure of 
an increase in volume, not only at the moment, but 
for weeks afterward. 

This is but the logical consequence of passer in- 
terest. The man in the street is constantly buying and 
planning to buy.. He is constantly seeing new items 
of interest and planning to acquire them. He is con- 
stantly comparing prices and quality, gauging stores 
and comparing them with their neighbors. When he 
buys, the chances are that he will go directly to a 
house which has aroused his interest by its displays, 
its advertising, or the good-will of its patrons. 

The display window undoubtedly is the most 
powerful factor in creating this preference. 

The “solid” window has a peculiar strength in its 
ability to focus attention upon one item, and if this 
happens to be something in common use, a high per- 
centage of the passers is immediately reminded of 
its value, and a present or future need. This prompt- 
ing brings a goodly fraction of them into the store. 
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Another prize award for unusual window display backgrounds by this company is to be made at the 
convention of the International Association of Display Men to be held in June at Detroit. 


Users of the Cutawl are invited to submit photographs of their best backgrounds produced with this 
machine. A committee of display men, appointed by the association, will be the judges. There will be five 
awards: First, $60.00; second, $50.00; third, $40.00; fourth, $30.00, and fifth, $20.00. Photographs should be 
8x10 inches, accompanied by two unmounted prints, one to be without identification marks. Contest closes June 15. 


e - 





The above photograph shows two of eight window display settings designed 
and produced with the aid of the Cutawl by A. R. Smith. See letter below. 


“Iron Gates’—made of Wall Board 


“Very Inexpensive when you own 
your own Cutawl”, says Mr. Smith 


Before the Cutawl came to the aid of busy window display men—a complete store-front of back- 
grounds represented an almost hopeless task.. According to the designer’s statement, the Cutawl, 
put to work here for the first time, performed so efficiently that its first job practically repaid its 
cost. This is interesting, but not unusual: Many other display men have the same respect and 


appreciation of this machine’s great speed and accuracy. 


SUTAWE 


When more overworked Window Display Specialists learn to know just how 


Paid for itself 


the first time 





“Under separate cover I am 
sending one of eight window 
backgrounds that I designed 
and made with the. great help of 


‘your Cutawl. The hedge was of 


green lycopodium. All gates 
and wall grilles were made of 
wallboard painted old black, to 
represent iron. 


“These eight windows were very 
attractive. They caused much 
comment. They are very inex- 
pensive, when you own your 


own Cutawl. This is my first 


work with your Cutawl, and I 
feel that it has already paid 
for itself.” 


A. R. SMITH, Display Megr., 


Grand Leader Dry Goods Co., 


Everett, Washington. 





much time, labor and expense the use of the Cutawl insures—there will be a 
steady improvement in the character of their work. They will be encouraged to 
attempt more, accomplish more and earn more. They will have more time for 
creative work. The actual cutting out, formerly so tediously done by hand, can 
be delegated to one of the ‘‘helpers” in the display department—and the Cutawl. 


There is no limit to the artistic results which the use of the Cutawl will 
open to you. It will quickly and accurately cut out any character of design 
for you. Whether you use wallboard, cardboard, felt, leather, paper or tissue, 
this high-speed machine, operating from an ordinary electric light socket—will 
do your kind of work at a tremendous saving of time, labor and materials. 


15 DAYS’ FREE TRIAL GIVEN 


If you have the slightest doubt as to whether you can use the Cutawl profit- 
ably—send for our Free Trial offer. The test of actual use quickly proves its 
worth. We shall be only too glad to help you convince yourself of the needless- 
ness of waste and drudgery in your Window Display Department. Write today 
for full particulars. Address 


THE INTERNATIONAL REGISTER CO. 
‘13 South Throop St., Chicago 
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Two Vastly Different Style Shows 


In Which a Great Chicago Wholesaler and an Ohio Village Merchant 
Utilize the Stage as a Means of Creating Buyer Interest 
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ERE’S a story of 
two style shows, 
vastly different and 
appealing to two 
very unlike audi- 

ences, but serving to interest 
both with equal facility. In one 
was expressed the effort of a 
big wholesaler to visualize for 
its patrons the spritely and 
novel in apparel that their prac- 
ticed eyes might readily grasp 
its fitness for their next season; 
in the other, a small town mer- 
chant utilized the potentialities 
of the stage and footlights to 
prove to the consumer the de- 
sirability of his wares. 


Carson, Pirie, Scott & Co., 
stage a semi-annual style show 
which has many unique features 
of appeal to the merchant. The 
great Chicago house, successful 
alike in its retail and wholesale 
activities, seizes upon this event 
as a means of bringing its cus- 
tomers to market and impress- 
ing them with the virtues of its 
offerings. 


In addition -to the usual 
showing of seasonable merchan- 
dise, it gives the merchant a 
plan for gaining an increased 
sales return in his own store. 
A descriptive talk is given as 
each garment is shown on a live 
model, and while she prome- 
nades, the customer may jot 
down the stock number and 
price on a slip which has pre- 
viously been left on his chair. 
With this memorandum to guide 
him, at the conclusion of the 
performance, he has no difficulty 
in indicating the garments in 
in which he is interested and 
arranging for a second inspec- 
tion. This saves time for him 
and the house salesmen as well, 
and simultaneously permits the 
patron to see the entire show 


with complete assurance that lie 


— 


 Scenes:from the Carson, Pirie, Scott 


Show include: (1) The stage and 
background; (2) decorations in the 
aisle leading to the stage; a Zenner 
~ -<"“" scene appears below. — 
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will not lose track of any of the costumes in which 
he is interested. 

The setting for the 1927 spring show was designed 
by J. Abernathy, display manager for Carson, Pirie, 
Scott & Company’s wholesale branch, and was built 
in the company’s display work rooms. 

The towers and walls of the background were of 
wall board, the walls coated with pink stucco, while 
the roofs were finished in red and green, highly var- 
nished. The stage was built by covering a platform 
with wall board on which a modern art design in bright 
red and green had been painted on a black ground. 
This was highly varnished to give it a durable surface. 
Palms and southern smilax, placed back of the setting, 
gave the effect of tropical gardens. 

The sales room was decorated with hanging baskets 
of ferns in which artificial pink blossoms had been 
placed together with southern smilax which trailed 
down the supporting wires. 

The entire setting can be reproduced at small cost 
and because it is not ornate, has special value to the 
small town merchant. Belief that it could provide him 


with ideas for his own store events had much to do > 


with the wholesale organization’s decision to use it. 

How such ideas may be employed to stimulate con- 
sumer interest is revealed in an account of the “Garden 
Revue,” staged March 11, by the D. Zenner Co., 
Athens, Ohio. Under the direction of Display Manager 
C. C. Cornell, a group of models exhibited the season’s 
latest modes to a throng of movie fans at the Majestic 
Theatre. 

“This was our first attempt at program announcing,” 
Mr. Cornell says, “and as this show was so unusually 
successful, we feel that this type of opening is adapted 
to the needs of the small town merchant. The show 
was held in a local theatre and the entire group of 
thirty-eight garments was presented in thirty-five 
minutes.” 

A stage drop furnished a scenic background and 
this was embellished by a “stone wall,’ ornamented 
with holly hocks. Through a gateway by which the 
models entered ran a flagstone walk which circled a 
bird fountain. This joined a walk which ran across 


the stage from wing to wing and provided the models . 


with an unusual means of exit. Grass mats covered 
the rest of the floor, set off by a latticed booth.on one 
side of the center walk, and a garden seat on the other. 

Four garments were shown in the opening prom- 
enade and three in the finale. All of the other entries 
were made singly. Each patron was furnished with a 
program in which the order of appearance was noted 
together with the names of the models. Each showing 
was numbered in the program, and a page boy on the 
stage made it easy for the audience to follow this by 
turning cards with similar numbers as the models 
came on. 





BRITISHERS TURN ATTENTION TO CONVENTION 

lhe matter which is now foremost in the minds of all 
British displaymen is the third convention, which is to be 
held at Leicester from September 5 to 8, inclusive, making 
four days in all. 

The Leicester Display Association, which is taking full 
control of the event, is a very powerful body, having a large 
membership. They are leaving ng stone unturned to make 
sure of complete success. 
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With 


The STIPPLE construction of Sterling 
Reflectors eliminates shadows, improves 
the quality of, and produces an even 
distribution of light without sacrificing 


EFFICIENCY. 


The great value of this feature in Sterling 
Reflectors is recognized by leading Dis- 
play Men who appreciate that efficiency 
in lighting is a pre-requisite to effective- 
ness in display. 


And Sterling Reflectors guarantee EN- 
DURING LUSTRE. They will not 
check, peel, tarnish, or discolor. The 
brilliancy and efficiency of their reflect- 
ing surface is LASTING. 


Reflector & Illuminating Co. 


Representatives in All Principal Cities 


1403 W. Jackson Blvd. Chicago, U.S. A. 








































54 THE DISPLAY WORLD May, 1927 He Vay. 1927 


New Designsfor Men’s Wear Windows 


Wehner Plays Up Barrymore Endorsement With a Medieval Setting; 
Bloomingdale’s Glorify “Sock” —Linden’s Exposition Background 


ROOF of the value 
which a manufac- 
turer can lend to 
the window efforts 
of his dealers is 

shown in the display recently 
placed by Walter Wehner, dis- 
play manager for Brill Bros,, 
New York City, featuring a 
figure of John Barrymore, star 
of “The Beloved Rogue.” It 
was a conventional showing of 
clothing but for the embellish- 
ment of a ‘wax figure, the manvu- 
facturer’s lithography, and a 
a poster background which 
added to the realism of the The 
depiction. Illustr 

The effigy of the actor ap- a | 
peared clad in the doublet and a 
hose which he wore during 
filming of the photoplay. Be- 
hind the wax form rose a SC 
poster, presenting a view of 
medieval streets, while at the 
top of the line of vision were 
the peaked roofs and conical 
towers of Francois Villon’s 
day. Public interest in Barry- 
more‘s portrayal of the French 
poet was converted to the ad- 
vancement of the clothier 
through introduction of a litho- 
graphed window card bearing 
the actor’s endorsement of the 
Kuppenheimer “Famous Fifty” 
suits. 

This is one of-the first illus- 
trations of the good use made 
of the tie-up possibilities rest- 
ing in the House of Kuppen- 
heimer’s national campaign to 
broadcast Barrymore’s com- 
mendation. It is understood 
that lithographic cut-outs of 
the figure are being used in a 
great many instances in carry- 
ing the message to the public 
through the dealers’ windows. 

Another instance of aid for 
the retailer which creates in- 








RECENT MEN’S WEAR DIS- 
PLAYS—Top, conventional show- 
ing by W. Hanly, Lew Levi, Nanti- 
coke, Pa.; center, V. E. Linden, R. 
J. Hurd Co., Spokane, Wash.; base, 
Bloomingdale Bros., New York City. 
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Get Ready for the ’ Our New Fall 
Floral Parade Season! Flower Book--- 
is now on the press and will be ready for 
lue _ Send for This mailing June 10th. It is the most com- 
rac- ; ‘ 
plete flower book of display decoratives 
| to N EW ever published. It contains hundreds of 
orts ! original and practical decorative designs 
| is Floral Parade for your Fall window and interior displays. 
ntly Be sure and get your copy early, compare 
di Book ideas and prices, and realize the full bene- 
fits of Schack’s Service. Send for Schack’s 
be qe Just off the Press New Fall Flower Book now. 
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ish- 
+ ' Upon Request 
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’ . . 
the The biggest and best Floral Parade Book we have ever issued. Don t fail to see us at the 
Illustrates many new and original decorative ideas for automo- I] A D M CONVENTION 
‘it, biles, trucks, floats and hundreds of new decorations. Every dis- wise a a e 
in play man should have a copy of this New Floral Parade Book now. June 13, 14, 15, 16 
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KLEE DISPLAY FIXTURE CO., Inc., 172 Atlantic Ave., Rochester, N. Y. 


































| Torchere ---Wrought Iron 


POLYCHROME FINSH 
5 Feet 9 Inches High 


PRICE $ l 6.50 gsi 


OTHER UNIQUE DESIGNS 
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S- DAVID HAMBERGER 
ra 122 Fifth Ave., New York 
R. Artificial Flowers and 


Window, Display Decorations 

















PREPARE FOR AN 


RI cists 


—thru the only school operated as a 
ent of a large art organiza- 
tion. cee mary 3 Artists trained 
the ‘‘Meyer Both Wi .. earn as high 
as $10,000 per year. e today have 
hundreds of students who had pre- 
viously studied in other art schools. 
y? Because your instruction is 
based upon our everyday e 
ence in meeting the art nee of 
leading advertisers. Home study 
instruction. Write for illustrated 
book telling of the success of our 
students. 


MEYER BOTH COMPANY 


Michigan Ave. at 20th St.(Dept. 122) Chicago _ 
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NOW FOR STRAW CHAPEAUS—Here are artistic 1926 showings: Top left, Otto D. Lasche, Leopold Morse Co., Boston; 
bottom left, S. W. England, Schradzki Co., Peoria, Ill.; right, Otto D. Lasche, Leopold Morse Co., Boston 


terest for goods seldom given window prominence is 
found in the posters used by Bloomingdale Bros., New 
York City, in connection with displays of Ipswich men’s 
hosiery. Women’s hosiery reaches the window shopper’s 
eyes frequently and in manifold modes of presentation, 
but seldom does the lowly half hose find the same oppor- 
tunity. Usually its rdle is to assume the province of a 
faithful accessory, present but not conspicuous. 

In Bloomingdale’s showing the humble “sock” 
comes into its own, its bright colors given all pos- 
sible display by resort to the same plateaus, pedestals 
and fixtures which are usually devoted to more ex- 
pensive goods. But human interest was stimulated 
by a large poster in colors showing a dutiful wife 
bringing slippers and lounging robe to a spouse 
sprawled blissfully in a huge stuffed chair. Comfort, 
denoted by his easy posture, and the rings of smoke 
curling upward from his cigarette, was further ex- 
pressed by shoeless feet, set lightly on a nearby cushion. 

The poster was a reproduction of an illustration 
appearing in Ipswich advertising and was prepared 
at the instance of Manager Weitzman, of the men’s 
hosiery department. It made instant contact for the 
passer who had seen the scene in 
advertising and was just as eftec- 
tive. with passers utterly unfa- 
miliar with the printed publicity. 

At the opposite extreme is 
a spring opening window by 
William Hanly, display man- 
ager for Lew Levi, Nanticoke, 
Pa., which bases its entire ap- 
peal upon an ensemble show- 
ing of men’s wear, garnished 
with seasonal decoratives. In 
many towns this arrangement 
would be slight in its produc- 
tivity, but .in this mine town, 
with comparatively few alter- 
natives to the cheerless sur- 


An Effigy of John Barrymore, Star of “The Beloved Rogne,” Wearing the Costume 
Used in the Film Gave Power to Mr. Wehner’s Display 


roundings of the coal industry, the uncrowded dis- 
play, with its light-colored fabrics and spring-toned 
hats and gloves, caught the eye with unusual force. 

The dignity and charm of Hanly’s windows have 
won him repeated praise, as- well as contest prizes. 
In addition, numerous examples of his efforts have 
been incorporated in the set of slides used in educa- 
tional work by the International Association of Dis- 
play Men. 

The Spring Opening Exposition in Spokane, 
Wash., brought an excellent opportunity for V. E. 
Linden, of the R. J. Hurd Co., to demonstrate his 
faith in selling displays. His store possesses windows 
fitted with particularly beautiful permanent  back- 
grounds assuring the atmosphere of quality to all of 
his showings. But Linden was anxious to strike a 
new note—to so shape his display that even the most 
blase and bored viewer might find a new interest in 
the opening spectacle. To accomplish this, he de- 
cided upon a special background producing the effect 
of an entrance to a house of the better class. This he 
perfected in a color scheme of ivory and green, the 
body in ivory with green trimmings. Over the door- 
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way was a projecting gable roof covered with red 
shingles. The knocker, knob and the lantern which 
hung just below the eaves were finished in bronze, as 
were the railings which flanked the porch floor. This 
was in pastel rose, the color of tile. The brick trim- 
mings were in red, the flooring was a grass mat, and 
the floor decoratives were broken flagstone walk, 
vari-colored in pastel shades. On both sides of the 
entrance flowering geranium plants rose behind the 
ornamental rails. The window frames were covered 
with parchment and lighted from within. In the fore- 
ground was a show card which read: “Smart Styles 
for All Occasions at Hurd’s.’ 

This fidelity to detail was rewarded by visible 
public interest. The clothing and accessories, which 
appeared in three units, received more than usual at- 
tention and expressed quality with a precision which 
very frequently is hard to attain. Mr. Linden capi- 
talized the increased passer stoppage by use of price 
tickets with all of his suits, as well as hats and shirts, 
a worthwhile move, overlooked by many houses. As 
has been pointed out frequently, passers may already 
have garments similar to those shown, finding interest 
in the adaptability of the accessories to the clothing. 
Hat sales are usually predicated upon the hat’s value 
as a harmonizing or contrasting counterpart to the 
suit or coat. Every showing of suits may make hat 
sales. Conversely, hats shown in ensembles may sell 
At clothing. Mr. Linden makes good use of this prin- 
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his (Continued from page 26) 


ows fm new stunt might be caused by several things. One, 
ick- J the advertiser is not properly sold on the window ser- 
of # Vice medium or else his agency has sold him away from 
e afm the idea as in this same offer it states the window will 
iost fm be linked up with Saturday Evening Post, American 
t in ™ Magazine, and several other such mediums. It looks 
de- M™ tather singular that when an advertiser could get win- 
fect Mm (ows for two or three dollars he would pay seven for 
he Mg the same windows. This shows that the display service 
the #™ business has a lot of educational work to do among 
national advertisers and advertising agencies. 

In a recent questionnaire on a matter of special in- 
terest. to service concerns only five answers were re- 
ceived. This in itself shows the service concerns’ utter 
lack of interest in their business. I do not mean to, dis- 
credit all service concerns, as there are many respon- 
sible units, but a few irresponsible concerns can do 
more damage to this medium than all of the ‘others can 
remedy. 

The manufacturer is not interested in just getting 
coverage in certain centers unless it is a sectional cam- 
paign. He wants to be able to feel that, if he wants to 
put on a national window campaign and all at the same 
period, he can get.it. It is this result that will get the 
window advertising medium out of the shoemaker class 
as far as the advertiser is concerned and it behooves 
all those in the display service business to work along 
more constructive lines, as there is a tremendous op- 
portunity for building up individually profitable display 
service businesses. 
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See THESE Displays that 


Put the WIN in Window 


These Catch-the-Crowd Flashers get 
your message over at a_ glance. 
Every model in our big line is a 


$ALESMAKERS 


COLOR-LIGHT-MOTION, a day 
and night attraction. It’s the 
“Flash That Gets the Cash.” 
Changeable Letter Displays. 


LIVE SELLING AGENTS 


wanted to push this quick-selling 
line used by every line of busi- 
ness—banks, theatres, general mer- 
chants, auto supply, real estate, etc. 
BIG COMMISSIONS. 


_SLIDESGRAF 






Flashes a colored message on 
sidewalk or window, right in 
the faces of passers-by. 


Several choice territories open. 
Write or wire for details. DO 
IT NOW. 
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For Beautiful and Attractive 


Summer Displays 


Use richly patterned fabrics that will attract 
passers-buy to your windows. 


FLOWERED MENDELINE 


Beautifully embossed rose and spider web design 
in a variety of color combinations. 


ROSE PATTERN SATIN 


Designed in colorful groups of lifelike roses on a 
background of black satin. 

Our fabrics are handled by the largest display fix- 
ture dealers, who will be glad to show you our line 


MENDELSOHN’S TEXTILE CORP. 


156 West 45th Street 
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Chicago Monthly Display Review 
Approach of June Weddings Brings Bridal Displays Into Evidence— 
Sports Wear for “Derby Day”’—State' Street Jottings 


By J. DUNCAN WILLIAMS 
Special Correspondent, The DISPLAY WORLD 


EDDINGS have always been a popular custom, 
and it may be quite in order to note that as 
old as the institution is, its popularity is by 
no means on the wane if the space devoted to 
it in the Chicago store windows, and the sus- 
tained interest of the feminine public may be 

accepted as authoritative indications. 

Some of the Chicago stores have featured a bridal display 
in a single prominent window, others devoting a series of 
windows to showing the various and sundry articles of trous- 
seau apparel. Aside from these there are hundreds of sug- 
gestions for appropriate wedding gifts. Furniture stores, 
jewelry stores, department stores, specialty shops—all have 
an opportunity to cash in on the principal event of this month 
of roses and thorns. 

Field’s corner window at State and Washington Streets 
was devoted to the June bride. The entire background has 
been draped with silver cloth against which were garlands 
of red and pink roses with dark green foliage. Banks of live 
fern plants were used in three corners of the huge window 
with excellent effect. At the rear corner on the Washington 
Street side a profusion of the red and pink roses and green 
foliage extended from the floor of the window gradually up 
to the ceiling and slightly out along the surface of the ceil- 
ing toward the center of the window. The stone wall and 
arch doorway, which constituted a part of the setting installed 
for the spring opening, was likewise treated with the same 
floral decoration. White cupids were set here and there in 
the foliage. and two huge silver candelabra with electrically 












A. V. Fraser’s Marshall Field Window Gives the Bridal Theme an Unusual Interpretation 


lighted tapers were placed at either side of the arch near the 
center. Crowds of women were in front and at the side of 
this window viewing the four dresses worn by the bride and 
her three maids. - The figures representing the bridesmaids 
wore pink, lavender and orchid gowns with brown leghorn 
straw hats trimmed with orchids and velvet ribbon of the 
same shade. 

A special display of table and household linens, mono- 
grammed and done up in gift boxes, several of which were 
tied with white satin ribbons, suggested appropriate gifts for 
June brides. This window was trimmed rather more full 
than the usual Field display ,but it was quite all right from 
every viewpoint. 

The Fair had a very attractive bride’s window in the cor- 
ner at State and Adams Streets. The floor of the window 
was covered in white. The background was converted to the 
proper setting by a generous use of ferns and palms bor- 
rowed from The Fair’s own floral shop. These were banked 
against the background in iregular line all around the win- 
dow. Two large candelabra supplied more of the wedding 
atmosphere. Two little figures, dressed as flower girls, led 
the procession, followed by the bride and her three maids. 

At Mandel’s, a display of beautiful lingerie in pink and 
white trimmed with cream lace was given seasonal signifi- 
cance by a window card which read, “May Sale—Silk 
Lingerie for the Trousseau.” A few bottles of perfume, in 
oddly fashioned bottles and silk cases, a vanity dresser, 
bench, chair and table were accessories which gave a proper 
boudoir atmosphere. 
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of Window Decoratives and Interior Pieces » 


Must Be High-Class Nature and Have 
Window Display Values Suitable for 
FALL and CHRISTMAS DISPLAYS 


Having Calls Fom All Over: the 
Country—Am Out of Merchandise 





— Instructions — 


Send photos of what you have for sale—mark low prices to 
move, state color, number and size on the back of photos. 


WILL EXHIBIT AT DETROIT CONVENTION 
CAMERON AND COMPANY 


4608 Kingman Decoratives Des Moines, Iowa . — 





Cn 


DON’T FAIL TO SEE OUR EXHIBIT AT 


SPACE 14 


I. A. D. M. CONVENTION 
Detroit, June 13-16, 1927 


AMERICAN TISSUE MILLS 
HoLyokeE, Mass., U. S. A. 


MANUFACTURERS OF 


CREPE PAPER PRODUCTS 
For Window Display Purposes 
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The predominance of displays of sports apparel in both 
men’s and women’s apparel is ample proof of the fact that 
we are fast becoming a sports-loving people. During the 
past ten years there has been a steady increase in the manu- 
facture of sports clothing and accessories of every sort and 
a corresponding increase of.interest in the dressing for the 
occasion. How much the show window can be said to have 
done toward increasing the public interest in sports of all 
kinds is problematical. However, it is certain that the sug- 
gestive power, of interesting displays of sports apparel in 
ever so many show windows all over the country will wield 
a tremendous influence. 


The large corner window of Marshall Field & Co. at State 
and. Randolph Streets features a display of women’s sports 
costumes shown on five wax models each model wearing a 
distinctly different style. This particular window is used 
consistently for the display of feminine sports apparel, and 
Chicago women are learning to watch it. 


Mandel’s sports wear showing was made interesting by a 
mechanical model dressed in green, which occupied the center 
of the display. This held forth in the double corner window 
at State and Madison Streets. The mechanical figure ap- 
peared on the State Street side, flanked by two end figures 
dressed in the same color. 


The companion window on Madison Street stressed readi- 
ness for approaching “Derby Day,” presenting three figures 
garbed in flashing red and white, black and white and red 
and black combinations. The costumes bore resemblance to 
jockey habits and a completer tie-up was obtained by the 
window card, which read: “Smatt New Imports for Derby 
Day.” . 

A shoe display at Steven’s proved of considerable interest 
to the feminine passersby. There were perhaps fifteen or 
eighteen pairs of smart new pumps shown in the trim. Snake- 
skin, lizard, and other novelties were featured. Three pairs 
were priced at $27.50, three pairs at $22.50, three pairs at 
$18.50, others at $20, $16.50 and $15. The women who stopped 
to look at the shoes during my brief stay commented upon 
the “loveliness of the shoes,” the heels, the style, the ma- 
terial, and apparently took the rather high prices as a mat- 
ter of course. This observation may be of some interest to 
those who are afraid to put the price on women’s shoes 
beyond $10 or $12 a pair. 


J. H. Richter’s Bridal Window at The Fair Depicts 
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the Wedding Procession in All Its Stateliness 


The Boston Store is celebrating its fifty-fourth anniver- 
sary. The front of the building is specially treated for the 
festive occasion by garlands of evergreen draped from the 
second floor line along the front of the building and about 
the marquise at the main entrance. An evergreen panel flat 
against the building and above the main entrance serves as a 
background for an electrically lighted sign announcing the 
“fifty-fourth anniversary.” 

In the large corner window at State and Madison is a 
huge birthday cake in white and gold, resting on a. black 
velvet-covered platform, the four corners of which are 
adorned with electrically lighted candles. The improvised 
cake has been garnished with silver foliage with blue tint. 
Special window cards, size 11x14, have been printed in four 
colors for the anniversary occasion . 


Looking at the windows of Carson, Pirie, Scott & Co. 
from across the street, one gets the impression of five par- 
ticularly well-done style pictures featuring women’s apparel. 
Each of the displays seem to be individual and complete in 
itself. The entire series of displays have been arranged next 
to each other, so that a harmonious composition prevails in 
the panoramic view. Viewing any three of the windows 
together, one notes that those on the ends are helped by the 
one in between and vice versa. Mr. Tannehill has the pecu- 
liar and special gift of arranging the ideal ensemble in dis- 


-_plays of women’s dresses. 


Bedell’s windows have taken on a somewhat changed ap- 
pearance, due to the use of variegated drapes of green, orange 


‘and pale yellow chiffon pink drapes* suspended from orna- 


mental wrought iron supports over the four recessed panels 
in their lobby window backgrounds. All colorful artificial 
flowers have been removed from the windows. Natural ferns 
are shown in urns setting up on wrought metal stands 0! 
antique design. 


Within recent weeks The Fair has devoted a large wit- 
dow to the display of jewelry. Three sections of velvet- 
covered tiers have been arranged to properly display the 
many small items of jewelry effectively in the large space. 
The increase in the volume of sales directly attributable to 
this State Street window has been several hundred per cent, 
if my memory serves me rightly. As a consequence of the 
very definite increase, the window has continued to occupy 
the same space continuously without a break. 
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Attracts attention—night 
or day—in the window 
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NEW method of projection from slides produces 
A effects never before obtained. Brilliant life size 
figures —in any number of colors— perfect in register, 
perspection and focus and uniformly lighted — show 
automatically and continuously. ' 






































Light, color, motion at point : 
of sale — in department Up to twenty-five slides may be used and may be in- 


stantly changed at a minimum expense. 





Completely enclosed in metal cabinet, handsomely 
finished and in such size as can be used anywhere in 
store. Small enough to be used in windows, depart- 
ments, rest rooms, etc., etc. Also in three other sizes. 











nee See our exhibit at the I. A.D. M. Convention at Detroit, 
Interest holding dis- 
play.in the rest room June 13th, Space No. 16, Hotel Statler. 


MOTION DISPLAY 


CORPORATION 
45 West 45th Street, New York City 
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SPOKANE 
Reported by V. E. Linden 

Several changes greatly altering the form of the Spring 
Window Exposition, Spokane’s united window display event, 
were made this year. Prizes for various classes of displays 
have always been awarded up to the present time. However, 
this feature of the exposition was abolished for the first time 
this spring, and, contrary to expectations, seemed to haye no 
ill effects upon the success of the show. 
to standard, and, in most instances, were even more beautiful 
than those of previous expositions. 

This change in policy was brought about by a recom- 
mendation from the local display men’s association to the 
Retail Trade Bureau, sponsors of the show. 

Spokane’s united spring and fall expositions have be- 
come an important civic event 





TOLEDO, OHIO 
Reported by A. J. Ritter, Publicity Director 

On Monday evening, April 25, the Toledo Association of 
Display Men were entertained at the Don Shasteen Studios. 
A buffet lunch was served, after which President Will Flint 
called a business session. Many subjects of importance were 
discussed, among them that of forming a research bureau to 
aid merchants and manufacturers in solving their display 
probléms. 

After the meeting was adjourned, entertainment in the 
nature of games, a string orchestra composed of members of 
the club, and other amusements were features of the evening, 
after which a rising vote of thanks was extended Mr. and 
Mrs. Shasteen. 

Much interest is being shown in the attendance of the 
noonday funch which is being held every Tuesday at the 
Chamber of Commerce rooms. Speakers have been engaged 
as well as entertainment planned for the coming month. 





PHILADELPHIA 

Members of the Window Sales Producers’ Association 
met in the offices of Waas & Co., costumers, on April 19, to 
act on presenting an application for a charter in the Inter- 
national Association of Display Men. Twenty-five signatures 
were affixed to the application at the meeting, and it is ex- 
pected that as many more will be added at the next gathering. 

Jerome Jaffrey, president of the New York Metropolitan 
Club, addressed the local members and explained the opera- 
tion of the New York Club. I. Kenneth Harveson, McCurdy 


Displays were up- 


& Co., for many years officer of the international body, also 


“spoke. 


. Provisional officers are: W. W. Mayers, Liggett Drug Co, 
president; R. Elfreth, N. Snellenburg & Co., vice-president; 
I. K. Harveson, McCurdy & Co., treasurer; H. Rosen, Lig- 
gett Drug Co., sécretary. These officers will retain their 
posts until a charter is granted, when election of permanent 
officers will take place. 





YAKIMA, WASH. 
Reported by H. B. Kelly, President 

On March 17, Yakima merchants unveiled their windows 
for their spring opening, which lasted for three days. This 
is an evént that we stage here both spring and fall, securing 
wide participation by avoiding prize awards. Our celebration 
was a dandy, pleasing both merchants and displaymen. 

The Barnes Wooden Co. gave a fashion show in the 
Liberty Theatre on March 8, with performances in both the 
afternoon and evening under the supervision of Jess Barber, 
the display manager, and his assistant, Roland Pease. Mr. 
Barber used thirty models and showed about seventy gar- 
ments at each show. 

The Yakima Club has entered a team in the Kitty Ball 
League and local merchants have subscribed a fund for the 
uniforms. The club name will be lettered on each suit, and, 
in addition, each of them will carry the name of a con- 
tributing merchant. 





LOS ANGELES W. D. A. A. 
Reported by E. H. Siney, Secretary 

Friday evening, March 25, saw the Los Angeles window 
displaymen in session at the beautifully decorated sales rooms 
of the Tri-Arts Studio, 4550 Hollywood Boulevard. The 
meeting was under the direction of President Vern Hollings- 
worth. 

One of the first subjects to come before the gathering was 
affiliation with the Southern California Association. of Dis- 
play Men, the local I. A. D. M. club, but due to the lack of 
interest shown by the club officials no definite action was 
taken. 

A trip through the plant of the Tri-Arts Studios proved 
very interesting, all of the details of manufacture being ex- 
plained. A display of Del Monte products was made in a 
dummy window, the usual campaign set up being used. Fol- 
lowing this, another display was arranged with stronger 
selling features and better arrangement, the entire demon- 





When the New York Club Feasted—Diners at 





the Hotel Commodore Celebration Staged April 2 
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B. E. Chester’s Beautiful Opening Display for Monnig’s, Ft. Worth, Texas—Note the Fountain 


stration being handled by P. A. Harrold, display manager 
for the Model Grocery Co., Pasadena. 

Cigars and cigarettes were passed around during the meet- 
ing through the courtesy of our hosts, Messrs. Paul Spier and 
E. M. Derry, proprietors of the Tri-Arts Studios. 

The next big monthly meeting will take place at the Cal- 
kins Studios, 935 South Broadway on the mezzanine floor of 
the Western Costume Building. Our entire membership, as 
well as the officers of the displaymen’s club, will be guests, 
and a discussion of a merger of the two bodies will take 
place. Pleasing entertainment features and a lunch will be 
on the program. 





OKLAHOMA CITY, OKLA. 
Reported by C. E. Batchelor, Publicity Director 

The Oklahoma City Display Men’s Club held its annual 
spring outing Tuesday evening, May 3, when about 150 dis- 
playmen and their friends staged a wiener roast at Lincoln 
Park, a beautiful wooded playground adjoining the city. 

National Window Week, May 16-21, will be observed in 
Oklahoma City by practically every store in the main busi- 
ness section. The Advertising Club has pledged its coopera- 
tion in making this a real event. 

Much enthusiasm is being shown for the convention at 
Detroit in June, and from all prospects there will be a strong 
representation from Oklahoma City when the opening gun is 
fred on June 13. ; 





NEW YORK METROPOLITAN CLUB 
Reported by J. T. Chord, Secretary 

Owing to the Easter season the regular monthly meeting 
was held on Monday, April 18, at the Kenmore Restaurant, 
Thirty-first Street and Fifth Avenue, with the full panel of 
officers present and many of the new members secured under 
the effective work of J. G. Waters, genial chairman of the 
membership committee. Many important matters were given 
discussion, such as enlargement of the membership to in- 
clude a more comprehensive representation of the display 
profession, discussion for new club rooms and eventually a 
new club house. The “City Beautiful Week,” which is 
planned to be held in the early fall, whereby all windows 
will be displayed to tie-in with the week and plans for a big 
get-together event on May 9 when delegates will be appointed 
to attend the big I. A. D. M. convention at Detroit, Mich., 
June 13, 14, 15 and 16. Already quite a few members 
have stated they will be on hand to attend these rousing 
and inspirational meetings. Some have also proffered to 
dress exhibition windows there. President Jerome Jaffrey 
advised of his trip on the day following to attend the 


premier opening of Gimbel Brothers’ new store at Philadel- 
phia, Pa., and also to assist in organization work of the new 
and enthusiastic display club there, which takes up where 


‘ the old one left off some time ago. The progressive sweep 


of live-wire work, attendance and new members all over the 
country illustrates the upward trend of the times. Editorial 
representatives from “Women’s Wear” and The DISPLAY 
WORLD attended the meeting of the 18th, and Victor W. 
Sebastian, of the New York office of the latter, who is a 
new member, gave an address and explaifed “Local Tie-Ups 
in the National Display Week,” May 16 to 21. 





OMAHA 
Reported -by Frank Fiala, Secretary 


Our club took the lead in the spring opening and “Week 
of Wonderful Windows” held here from March 21 to 26, 
and the honors for the contest launched by the Omaha World- 
Herald for the promotion of good windows went to one of 
our members, H. R. Lawrence, display manager for Herz- 
berg’s. His entry was voted the most attractive in a public 
balloting conducted by the World-Herald. 

Two prizes were offered by the newspaper, one of $100 
to be given to the store whose windows were given public 
preference in the voting, and the other to be an award of like 
amount to the best letter accompanying a ballot explaining 
the reason for the voter’s preference. 

Identical cards were used in all windows and additional 
posters advised the passer that the store was entered in the 
newspaper's competition. 

The celebration was a huge success, bringing a great 
many people downtown and stimulating buying beyond the 
usual standards. 





BIRMINGHAM 
Reported by Eugene S. Cowgill, Secretary 

On April 15, after the regular business was transacted, 
the meeting was turned over to the entertainment committee, 
headed by A. C. Stewart, who announced the feature of the 
evening’s program. 

Harry Galloway was first on the program, and presented 
a series of sleight-of-hand tricks that had the men sitting 
on the edge of their seats with their mouths open, wondering. 
at the clever work that was presented by him. 

Next on the program was a duet by Eugene S. Cowgill, 
of Blach’s, and Kendall Kirby, of Pizitz’s, Mr. Kirby play- 
ing the ukulele. They sang the popular number, “Crazy 
Words and Crazy Tunes,” and Mr. Cowgill made up a couple 


(Continued on page 84) 
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A View of the Stage and Auditorium Which Resulted from Mr. Jones’ Suggestions 


Winning Good Will with Waste Space 


How Conversion of a Plunder Room Into an Auditorium Won Favor 
for the Store While Providing for Merchandising Events 


By CHARLES L. JONES, JR. 
Advertising and Display Manager, J. B. Mosby & Co., Richmond, Va. 


RICE has been featured so much in adver- 

‘tising of late that it has forced good will 

copy from newspapers, and with space as 

expensive as it is, the average executive 

does not feel like spending a great amount 

of money unless he can make it produce tangible results. 

This we can only do by checking sales of definite items. 
You can never measure good will in this fashion. 

The question came to my mind, “Is it wise to follow 
the trend of the times and forget about good will adver- 
tising?” I realize that the public is not anxious to hear 
the merchant blow his own horn about what a fine store 
he has. This suggestion has been harped on so much 
that it no longer possesses any melody. The answer 
seemed to be, “Get something different,” so the follow- 
ing scheme was devised. 

We had some fixture space on our sixth floor that 
we suddenly realized could be converted into a good will 
promotion asset—and this is how we went about it. 
Up there we had a stock of discarded store fixtures, 
the place being little more than a plunder room—a 
nice bright section of the top floor going to waste, so 
it seemed. 

Suddenly finding space was needed in the alteration 
room, it was decided to remove it to the sixth floor 
and as the workers could not be placed out in this big 
open expanse, it was necessary to construct a partition, 
making a section of this floor into a work room. We 
had been storing some of our window fixtures in the 
basement and as we now determined to convert this into 
a bargain section, this meant that-another room must 
be found for our display accessories. With this accom- 
plished the next move was to dispose of the accumula- 
tion of all old fixtures and when this had been done, 





we had the room for the auditorium we had planned. 

Here we constructed a beautiful stage with a large 
dressing room on each side, connected with a passage 
behind the stage, the decorations being handled by one 
of Richmond’s leading interior decorating counsellors. 
These consisted of beautiful tapestry paper from the 
ceiling to an old gold moulding seven feet from the 
floor, with Craftex below finished in colors to match 
the paper. The background and wings of the stage 
were finished in gold Craftex, the curtain was in drape 
effect, was controlled from the dressing room, while 
near the curtain control was the switch box for flood 
lights, siders and overhead. These flood the stage with 
about 2,500 watts of light, also controlling the lighting 
of the auditorium. 

Comfortable folding chairs costing more than lots 
of others, but worth the cost of the additional comfort 
were secured, as well as about 50 card tables, all of this 
equipment, and use of the room, being made available 
without charge to the various womens’ organizations of 
the city, and to music teachers for their recitals. All of 
these functions are reported in newspaper space that 
is not for sale, and the club women are so appreciative 
of what the store has done for them that they often 
make announcements at these gatherings where some- 
times as many as 200 women are present, telling how 
nice the Mosby Co. is to let them use the room and 
urging that every woman present open an account in 
the store. The recitals bring parents to the store and 
all of this helps to create good will. This scheme has 
now been in operation for six months and we are more 
than satisfied with the amount of publicity obtained 
through it. 

There is a beautiful foyer in which the same deco- 
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rating scheme has been carried out. This is nicely 
furnished with easy chairs and tables and lies immedi- 
ately in front of the elevator and just outside of the 
auditorium. In the auditorium there is a cloak room 
with hooks provided to take care of 250 wraps. 
Another feature of the floor is a fully equipped kitchen 
for !unch and refreshment purposes. 

This innovation has been successful in putting the 
Mosby Company before the. public, booking almost 
every day fine musical and art events. It is a most 
ideal place for our own use in staging style shows, and 
if we had fixed it for this purpose alone would have 
paid, but why leave such a beautiful room idle save 
for a couple of events a year when it can be used in 
bringing your store’s name before the people almost 
daily ? 





Progress in Birthday Displays 


(Continued from page 17) 


of caribou antlers, loaned by Joseph Connolly, with 
many surrounding specimens of Canadian and Eskimo 
moccasins, parkas, snowshoes and mittens. 

Perhaps one of the most unique and outstanding 


features of the Birthday Sale of Progress consisted. 


of The Hand-Bill Girls, or “Centurions,” who, dressed 
in dark velvet “uniforms” with silver-winged wheels, 
designed by Philip S. Crooks, of the Special Order 
Dressmaking Salon, gave out daily circulars covering 
events of interest to the store’s customers. These girls 
were delightful to see and created a very favorable 
impression. 

The interior of the store, too, came in for its share 
of attention from the decorating division. A view in 
the main store is shown on the opposite page. Many 
bronzed plaster wheels of progress were displayed on 
show case tops throughout both the main store and 
the annex, and all the hanging lamps everywhere 
were encased in paper parchment shades depicting 
the growth of Jordan Marsh Co. from 1851 to 1927. 

The colors used for decorations and posters in the 
great Birthday Sale of Progress were dark blue and 
silver, and the grand staircase in the main store, out- 
lined in blue and white electric lights added not a 
little to the general effectiveness of the decorative 
scheme used by George Prue and his assistants. 





DOLL DISPLAY STANDS 


George Engel and Associates, 873 Broadway, New York 
City, are offering to the display field a line of modern doll 
stands, known as the Ideal. They are constructed to display 
Properly any kind of doll in an attractive and intelligent 
manner. They can be had in several sizes to accommodate 
dolls from 12 to 36 inches in' height. Any circumference of 
body may be taken care of. A new feature is the sliding 
collar which is adjustable and. locks, keeping the doll in the 
€xact position placed. The units are finished in pearl gray 
ftamel, harmonious and lastingly beautiful. 





CAMERON ESTABLISHES DISPLAY BUSINESS 

_ Jack L. Cameron, formerly display manager for the Har- 
"is-Emery Co., Des Moines, Iowa, and an ex-president of the 
l. A. D. M., has organized under the style of Cameron & 
Co,, at 4608 Kingman Boulevard, in that city. His enter- 
Prise will consist of the buying and selling of used display 
decorations of every description, affording a new service for 
the display field. 
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Display Fixtures 














No. 4 MW BW No. 1 
No. 1—Cut-out Life-like Form.......... $9.50 
No. 4—Cut-out Child’s Form .......... 6.50 
PAINTED BY MR. T. C. CAMPBELL 
M. W. Wrought Iron Dress Stand........ $7.00 
B. W. Wrought Iron Hat Stand. ... .. 4.50 


Prompt Deliveries Correspondence Invited 


I. A. BRAVERMAN 
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Universal Turntables 


Will Double Your Window Sales 
and Put Life Into Your Windows 


rr eoer ti 
Less Than 3 Cents a Day 
to Operate 


| OVER 
6,000 SATISFIED USERS 


Write and Tell Us Your Needs 














COMPANY, Inc. 


ELECTRIC WINDOW SALESMAN 
| 46 CORNHILL | 


BOSTON, MASS. | 
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Hardware School Stresses Windows 


Display and Cardwriting Are Favored Subjects in Course of 
Instruction Given by First Wisconsin Association Classes 


LAZING the way 
for similar organi- 
zations, the Wis- 
consin Retail Hard- 
ware Association 

sponsored a free school of in- 
struction for its members from 
February 28 to March 12. 

The idea is practical because 
the state association is the logi- 
cal medium for spreading the 
information concerning manage- 
ment and merchandising which 
the average retailer badly needs 
and finds all but inaccessible. 

Features of the course of 
instruction were show card writ- 
ing and window trimming to 
each of which fifty minutes ; 
were devoted in morning sessions and an hour and 
twenty minutes in the afternoon. 

For some months, B. Christianson, Stevens Point, 
assistant secretary of the state association had been 
planning‘ such a school. There were numerous ob- 
stacles to overcome—and it is surprising to know that 
many of the retailers who needed the instruction most 
were among the least enthusiastic. . 

Eighty students came to Stevens Point in answer to 
the call, and they went through the class schedules with 
diligence. Each student was required to report for 


roll call, and the classes continued from 8:00 a. m. to 
12:00 noon, and from 1:30 p. m. to 4:30 p. m. Many 
elected to remain for extra work until 5:30 to 6:00 
p. m., and some came back in the evening for personal 
instruction. 








Students Under the Direction of Instructor Haecker Gave Board 
“Dummy” This Finished Appearance 


Carl V. Haecker, sales promotion manager for the 
Frank Burke Hardware Co., Waukegan, IIl., conducted 
the window trimming classes; Louis Zwicker, of the 
Schlafer Hardware Co., Appleton, Wis., card writing, 
and John H. DeWild, editor of the Northwest Com- 
mercial Bulletin, advertising, show card writing and 
window background decoration. 

A rough board window was installed for the dis- 
play course and this was decorated by. Mr. Haecker’s 
students, who were required to build a decorative back- 
ground using plastic paint for the panel work, and 
squares of wall board stained in imitation marble for 
the floor. When they had finished their work the win- 
dow possessed a neat and attractive appearance and the 
class had acquired a practical understanding of the 
methods underlying preparation of window accessories. 











A View of the Classes Assembled for a Lecture on Business Methods Delivered by a Hardware Authority 
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Devoted Exclusively to Design 






















---and Making a 
Big Hit. Everywhere 


Original—Practical— Workable 


Chapters of this book include: The Commercial Desire to Beautify, Environ- 
ment, Anatomy of Design, Planning of Ornament, Surface Patterns, Rosettes, 
Borders, Corners, Balanced Arrangement, Scrolls, Naturalistic and Conven- 
tional, Composition, Characteristics of Design, Panel Construction, Adaptabil- 
ity of Layout to Design, Conventional Floral Designs, Space Fillers, Decorate 
Construction, Color in Design, Power of Suggestion, Window Decorations, 
Polychrome Work and Process Stencil. 


150 PAGES OF DESIGNS-50 PAGES OF TEXT ILLUSTRATED 


MORE THAN 1,200 INDIVIDUAL IDEAS 
FOR DISPLAYMEN — ARTISTS — SIGNMEN — DESIGNERS — ART TEACHERS 


The DISPLAY WORLD, Cincinnati; Ohio 





Price $5.00, postpaid 


ORDER YOUR. C) Enclosed find $5.00, for which send copy of Halsted’s Book, postpaid. 
CJ Enclosed find $6.00, for which send me The DISPLAY WORLD for one year and a 
COPY NOW copy of Halsted’s Book, postpaid ($6.50 for Canadian and foreign orders). 
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Sales Windows Feature Anniversary. 


When This Rochester Store Celebrated Its Twenty-Sixth Birthday 
the Displays Merged Art With Merchandise Appeal 


3y WALTER J. McVEA 
Display Manager, McCurdy & Co., Rochester, N. Y. 


UR twenty-sixth anniversary sale, from the 
viewpoint of its commercial success and 
prestige-building significance, is epochal 
in the history of our broadening mer- 
cantile institution. For months previous 

merchandise of infinite variety, from all corners of 
the earth, had congested our shipping room, so that 
those who would participate in our annual enterprise 
might derive the fullest value possible from their 
purchases. 

Both the interior and the windows were decorated 
for the event. Forty-six ornamental pieces were used 
for post decorations. These ornamental pieces were 
large oval plaques of gold board, about four feet 
long and two feet wide. On this was a smaller oval 
of pale green. A miniature platform was extended 
from the large plaque, on which was set a huge red 
candle, extending nearly the full length of the entire 
piece ; “26” was painted on the green plaque in large 
black figures, one figure each side of the candle, de- 
noting the year of the anniversary. One candle was 
also hung on the background of each window. The 
candle effect was very powerful and elicited favorable 
comments from many, including a numbér of out-of- 
town people. 

On all the ledges throughout the store were tall 
vases of pink Brunos. To appreciate the effect of 
these flowers in creating a springtime atmosphere, 
one must be an eye-witness. They accentuated the 
spectacle already suggested by counters, cases and 
tables, well stocked with new spring merchandise at 
alluring prices. 

The window display scheme was carried out in the 
unique manner of mixing selling qualities with art. 
Some window displays are exclusively artistic, while 
others are, conversely, devoted exclusively to busi- 
ness. The elements of art were applied because the 
windows were trimmed for our twenty-sixth anniver- 
sary. The elements of business were applied because 
the windows were trimmed for a sale. The windows 
were fairly well stocked, but not to an excess. Con- 
sideration was given to the arrangement or layout of 
the windows. Joint displays of gloves and handbags, 
shoes and hosiery, garments and millinery, draperies, 
wallpaper, rugs and pictures, etc., brought out the 
harmony wanting in such erratic combinations as 
trimming a window of lingerie next to one, of lino- 
leum. Large baskets and vases of artificial flowers 
were used in all windows. A specially made anni- 
versary sign of different sizes was used throughout 
the sale. 

All windows and the interior were trimmed. the 
previous night. Such a prodigious task required con- 


siderable perseverance on the part of the display de- 
partment, but the effect was well worth it. The vast 
array of our twenty-one windows was exposed simul- 
taneously to the public but a few hours previous to 
the opening of the store on the morning of the sale. 
During the sale the Main Street battery of windows 
was changed twice a week and all others once a week. 
There were times when a window had to come out 
because all the merchandise therein was sold. 

It is the custom in our store that newspaper ad- 
vertisements and window displays go hand in hand. 
No exception was allowed in the case of our anni- 
versary sale. Rather, the idea was enlarged upon. 
Previous to the sale, a commercial photographer 
worked with our advertising and display departments 
in the effort to photograph a representative group 
of every type of merchandise carried by the house. 
Five models were used in photographing ready-to- 
wear. The models were selected from our sales force 
and all photography took place within the store. The 
morning paper came out with our special four-page 
photogravure section. The success of the sale can 
be attributed to the fact that all, sales personnel, 
credit department, advertising department, and last, 
but in no way the least, the display department, had 
their shoulders to the wheel. 





New Constitution Proposed 
(Continued from page 32) 


and place the responsibility for its leadership squarely 
upon his shoulders. This will effect no great change 
in the scheme of association government as the presi- 
dents have been gradually assuming this responsibility 
because of necessity, but it does legalize a development 
which has already taken place. 

In defining the task of the educational director a 
more serious situation arises. This office was created 
originally to satisfy the demand of the local clubs for 
aid in handling their work. The custom has been to 
combine the office with that of the secretary thus load- 
ing the responsibility upon one officer. During the past 
year the need for extending this work was so evident 
that President Stensgaard caused the enlistment of a 
corps of assistant directors located at focal points who 
could be dispatched to neighboring clubs for addresses 
and demonstrations. In addition to this Mr. Stens- 
gard has personally taken the field and made a tour of 
a long list of clubs showing slides, and addressing the 
clubs in the furtherance of this program. Secretary 
Rogers, the present educational director, has also ad- 
dressed a number of clubs. 

Under the proposed constitution the president is 
bound to visit all state and district conventions or t0 
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designate someone to visit such meetings as his repre- 
sentative. For this he is to receive his traveling ex- 
penses but no salary. The educational director is to 
have charge of the educational activities of the associa- 
tion and the advancement of its group interests, as well 
as contacts with manufacturers, publishers, advertisers 
and their associations. He may appoint such assistants 
as he desires, the only provision being that they serve 
without salary. The director’s salary is to be fixed by 
the executive committee. In the meantime the secre- 
tary will continue to handle routine work receiving 
and collecting dues, and reporting these collections, the 
formal secretarial duties. For this he will continue to 
receive a salary. 


Under this arrangement it will be seen that the sec- 
retary and educational director will both be on a salary 
basis and that the president who will be expected to do 
much of the field work, will receive merely his expenses. 

Since President Stensgaard’s assumption of the 
presidency, the character Of his employment has made 
it possible for him to cover a wide stretch of territory 
for the association without undue interference with 
personal duties. It is unlikely that any retail display- 
men could operate in the same fashion. For this reason 
it is very clear that the new constitution is creating an 
unhappy situation for future presidents as well as divid- 
ing the finances of the association among a number of 
salaried officers in such a manner that none of them 
can obtain enough compensation. ° 

While the proposal to enable the president or repre- 
sentative of the affiliated clubs to cast the vote of 
absentee members at conventions is a progressive step, 
there is some doubt as to whether members-at-large 
will have the same privilege. This proposition should 
be clearly covered in the new draft. 


It is said that many clubs, which are shown on the 
I. A. D. M. roster, though affiliated for several years, 
have not paid the per capita tax on their members 
required by the present laws, The Amdahl constitution 
overlooks the importance of correcting this situation, 
granting executive committee representation to the 
presidents of all affiliated clubs. No safeguards are set 
up to prevent participation by presidents of clubs which 
have not paid the required dues. For this reason, pro- 
vision should be made for suspension of bodies which 
do not meet their obligations to the International. 

Amendments will be passed only after approval by 
the executive committee, by a two-thirds vote of mem- 
bers in attendance at conventions, if the Amdahl con- 
stitution prevails. 

There is no good reason why action upon amend- 
ments by the membership should be dependent upon 
its approval by the executive committee. This provision 
destroys the right of the membership to regulate its own 
power with which no subordinate unit should ever be 
Vested, as all power in a self governing body is presumed 
to repose in the society itself. Straight jacketing the 
membership so that it cannot express itself without the 
Consent of a committee is repugnant to the spirit of all 
democratic organizations. No better safeguard against 
minority or clique control can be assured than through 
amendment at the hands of the membership, especially 
when a two-thirds vote is necessary, which is ample 
Pro ection against ill-advised measures. 
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“For a Prize-Winning Doll Display for Children’s 
Day, June 18th, and at All Times,” Use 


Ideal “Sho-Rite”’ Doll 
Display Stand 


The Only Stand That Displays a Doll in a 
Fixed Position 


Made in 5 Sizes—All Steel Construction—Finished in 
a Baked Gray Enamel—Equipped with Sliding Collar 


Loe 





No. 16 No. 12 
No. 7 supports dolls from 10 to 14, Price per Pi me 3.75 
No. 10 “ 14tol8, “ iam 
No. 12 = “ “Bea, “ Cr eo" Fees 
No. 14 8 “ “Zeta 26, " “ © ase 
No. 16 4 " | aoe. © e * one 


Assortment of All Sizes, 16 Pieces in One Package, $9 


George Engel & Associates, Inc. 
873 Broadway, New York, N. bo 
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Make Your Window Attractive With 


Artificial Flowers Glass Shelves Spot Lights 
Artificial Fruit Glass Heel Rests Strip Lights 
Baskets Grass Mats Stix-Wel Glue 
Background Papers Metalline Draping Tinsel Flitter 
Borders Cloth Thumb Tacks 
Bilt-Wel Board Pedestals Valances 
Birch Bark Strips Papier Mache Velours 
ovelties 
Card Holders . : Velour Papers 
: : Price Tickets . 
Chenille Roping Plush Vines 
Color Attachments R i“ ae Wood Carvings 
Flood Lights es Wood and Metal 
: Revolving Tables Fixtures 
Foot Lights . s . 
Gelatine Scenic Paintings Wrought Iron 
Show Cards Stands 


Glass Stands 


NEW AND UNIQUE IDEAS FOR 
SPRING AND SUMMER DISPLAYS 


Register Your Request for our Catalog No. 41 at Once 


Doty & Scrimgeour Sales Co., Inc. 


148-152 Duane Street New York 
Phones: Whitehall 2737-2738 


“Everything for Better Window Displays” 
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Allurement for the Summer Shopper 


The Pictorial Background Possesses All the Power 


NE picture is worth 

1,000 words,” said 

Confucius some 

thousands of years 

ago. Several thou- 

sand years later, on a day that 

is historical, November 30, 

1924, the first picture was 

tranmitted across the Atlantic 

by means of wireless. The 

message .run from the first 

cylinder was this ancient say- 
ing of Confucius. 

Picture language was the 
first language known to man. 
Civilizations long crumbled 
into dust preserved for us 
something of their history by 
their carvings on stone and 
their tracings on parchment 
and papyrus. 

“Pretty pictures,” cries the 
child long before he learns to 


Manifested by Pictures in Other Fields 


By E. J. SHORT 
Display Specialist, Danville, Va. 











A Setting for Lingerie Which Bases Its Chief Appeal Upon the 
Central Panel and Its Huge Poster 


read. And understands their message. A picture news- pictures, plenty of them, intelligently used, can hardly 
paper has the largest circulation of any newspaper in be estimated if you want to sell goods, and, after all, 
America, though it has been in existence less than five to sell goods is ultimately what the displayman is paid 
years. Hundreds of others have a page of pictures daily. to do. A few dollars’ worth of the right pictorial back- 


Numbers of merchants and 
displaymen have still to learn 
what the Chinese knew thous- 
ands of years ago. The enor- 
mous value of pictures, ‘good 


grounds will demonstrate their 
effectiveness. With some know- 


ledge of art and design you. 


can originate background set- 
tings that will attract attention. 











Art Idealizes the Shoe in This Unusual Design for the Promotion of Quality Footwear 
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The Greatest School of 
Its Kind in the World 


We live today in a world of ;usi- 
ness. Business activity is the basis 
of our social structure and civilization. 
It is the field of opportunity and in it 
lies the road to prosperity and suc- 
cess. Never was America so pros- 
perous as today. And never was there 
a section of the country so prosperous 
as that section of which Chicago is 
the logical heart and center. Here 
is undoubtedly going to be the world’s 
greatest: city. Millions are here, mil- 
lions more will come with increasing 
rapidity and thousands of new busi- 
nesses will be established while the 
older ones will grow, develop and ex- 
pand. 


No one can fail to see that herein 
lies opportunity for thousands of am- 
bitious people. Opportunity beckons 
on every hand, but those who are 
trained to do some particular service 
in this great field of opportunity are 
those who will succeed best and with 
greatest rapidity. 


Today one of the greatest businesses 
in the world is the business of get- 
ting business. The business of selling 
goods to the people who want and 
need them. No one ¢an doubt the im- 
portance of this or the extent of it 
who will walk down any of the busi- 
ness streets in the Chicago loop and 
see the amount of advertising that is 
done in the windows of those great 
stores. Those windows are prepared 
for the public eye with scientific 
care. They are the work of window 
display advertising experts who know 
their business and are well paid for it. 

And in this field.there is an endless 
opportunity for trained ambition. 
Window display advertising and show 
card writing are two of the most im- 
portant features of all advertising to- 
day. And we believe that many of our 


ambitious readers here in Rogers Park | 


will be interested to know that here 
in Chicago is the world’s greatest 
school in this field. It is the Koester 
School, at 314 S. Franklin street. 


_ Graduates of this school are assisted 

to positions. Over ten thousand have 
graduated from it in twenty years. 
Our readers are cordially invited to 
visit the school in person or phone 
Dearborn 4240 for full information. 
We congratulate the Koester School 
on its long and successful record and 
on the importance of the service it 
has rendered and is rendering to the 
thousands who attend it. 





The Greatest School of 


Its Kind in the World 


Pictured here is a reproduction of an interesting 
editorial that appeared recently in one of Chicago’s 
newspapers. A reading of this article brings out 
many things of interest to the young man who is 
planning his career. | 


A Bit of History 


In the year 1904, Mr. Albert Koester, Display 
Manager for Marshall Field & Company, decided 
to open a night school in Chicago to teach those 
display men who had been importuning him to 
give them instruction on a new method of draping 
that had met with great. success in the windows 
of Marshall Field’s. 


Within a year’s time the school had grown so 
large that Mr. Koester gave up his position at the 
store.in order to devote his entire time to the school. 


Every year saw a steady growth of the school 
and its reputation became world-wide. 


In the meantime, a school was started by a Mr. 
Bond in New York and later on bought up by The 
Dry Goods Economist of New York. During the 
war the Economist School was bought by The 
Koester School and moved to Chicago and con- 
solidated with the Koester School. 


This gave additional equipment that called for 
larger quarters and it was at this time that corre- 
spondence courses were added in Retail Advertis- 
ing and Card Writing. 


Inasmuch as most of the trained display men of 
this country are graduates of this combined insti- 
tution, it is readily apparent that Koester training 
is responsible for much of the great improvement 
in Window Display work in this country. 


Read the Koester Year Book 


The experience of hundreds of Koester grdduates is 
contained in this large and interesting book that will be 
sent you free. It shows pictures of the graduates, the 
stores they work in, and examples of their work in Win- 
dow Display, Advertising and Card Writing. It is a 
valuable book for every displayman to own. Write for a 
copy of it today. 


<0 


The Koester School 
314 S. Franklin St. Chicago 


Nearly a Quarter of a Century of Successful Teaching 
of Window Display, Advertising and Card Writing 


! 
| 
| 
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Display Service for Retail Stores 


How a Studio That Serves Chicago Suburban Stores Plans 
Its Work—A Glimpse at Typical Windows 


By LEO G. JOHNSON 


N my many years of window display ex- 
perience, I have noticed, in particular, the 
growth of the new field in window deco- 
rating, “Window Display Service.” 

Opportunities are now greater for the 
displayman than ever before, and this is due to some 
extent to the cooperation of window display magazines 
and dealers offering prize contests. My hobby is prize 
contest windows. At the present time I am working 
on the Nemo Corset Contest, for the first week in May. 

My first venture in display service was with The 

Koester Decorating Co., the merchants’ service depart- 

ment of the Koester School, Chicago. The students of 

display advertising assisted me in trimming windows in 

Chicago and its suburbs about seventeen years ago. 

Merchants usually have all windows placed before 

Saturday, which consequently is an open day for me. I 

keep busy on Saturday in my studio putting in displays 

for manufacturers, and wholesalers. These windows 
are photographed and used in booklets sent out to 


smaller merchants to give them display ideas. When 


not trimming, I plan my work for the next week, writing 
show-cards and advertisements as a part of the service 
I offer merchants, whose orders come in once a week, 





A Johnson Live Model Hosiery Display Featuring 
Jean Barre, Beauty Contest Winner 


Manager, Leo G. Johnson Display Service, Chicago 












A Section of the Corydon Co. Opening Windows—Insert, 
Mr. Johnson at Work in His Studio 


others twice a month. 

When I started in this profession, I specialized in 
window decorating, but I soon found that I could 
decorate convention halls, pageants of progress exhibits, 
floats for parades, and everything in this line of work. 

Now all of this is “grist for my mill.” I havea 
clientele of merchants that keeps my studios busy with 
displays and signs, and I spend surplus time in handling 
the sundry work in decoration and scenic painting 
which my contacts develop. 

Among my recent tasks was installation of a number 
of spring opening windows of which those that I placed 
for the S. T. Corydon Co. are representative. I refer 
particularly to their island window in which I arranged 
the display shown in an accompanying illustration. This 
window is thirty feet long, enabling me to construct 4 
three-unit showing of millinery, widely separated, but 
linked together by hats shown on high stands. Only the 
left unit appears in the illustration but this suffices t0 
reveal the character of the installation. 

The background for this unit consisted of a frame 
six feet high and four feet wide which was covered 
with green leaves. Around this at appropriate points, 
placed sprays of decorative blossoms softening the 
harshness of the border and adding to the ocular ap 
peal. At the extreme left was a scenic panel, and at the 
right, near the top of the frame was a huge butterfly, 
executed in appropriate colors. 

A single model was posed before the frame, with 
eight hats grouped around her. The center unit col 
sisted of five hats shown on high stands.before a sceml¢ 
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panel. The entire unit was placed upon a plateau which 
was covered with a grass matting. 

Air brushed cards announcing the “Spring Millinery 
Opening” were included in each unit. 

For the same company several weeks ago I arranged 
alive model showing of hosiery that resulted in a $500 
sale, a respectable accomplishment for a suburban store. 
This, likewise, was arranged in the island window, with 
Jean Marre, the golden haired winner of the Chicago 
Elks’ beauty contest, featured as the model. In the 
accompanying illustration she is posed before the center 
screen. 





Offer Father’s Day Display Prizes 


Sponsors of Celebration to Award $500 to Stores With 
Best Windows in Support of Cut Neckwear 


ATHERS’ DAY,” launched five years ago by 

the Associated Men’s Neckwear Industries as 

a sentimental counterpart to “Mothers’ Day,” 

will be promoted in 1927 with all of the re- 

sources of this organization. Set for June 18, the day 

will be heralded by an outburst of publicity which will 

Surpass anything that the organized neckwear men have 

‘ver attempted. Dealers will be flooded with interest- 

‘eating material, and consumer publicity will be at- 
laned through advertising and movie tie-ups. 

Over 1,300,000 labels will be sent to dealers to be 
attached to packages and letters. Window display 
cards will total 225,000, and 75,000 window streamers 
o be pasted to the panes will be issued. The streamers 
will be identical in layout with the cards. 

lo vitalize their campaign for window publicity, 
the association has set aside the sum of $2,000 to be 
offered as window prizes for the most effective dis- 
plays constructed during the period immediately pre- 
‘eding ‘Fathers’ Day.” There will be a total of twenty 
Prizes, the top award calling for $500 and the last 
welve carrying grants of $50 each. 

lhe contest will be open to all merchants of the 
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An Early Bathing Suit Display Arranged for Maas Bros., Tampa, Fla., by Display Manager W. R. Harre 
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United States and Canada. No entry blanks are neces- 
sary, the window photograph constituting the entry. 
This is to cover window displays of cut silk neck- 
wear installed prior to midnight, June 18, 1927, where 
cards or descriptive matter direct the passer’s atten- 
tion to “Fathers’ Day,” and the desirability of a gift 
of neckwear for “dad.” 

All marks of identification must be removed from 
the face of the picture by retouching if cards or signs 
are used, or the firm’s name appears. Any other re- 
touching voids the entry. The name and address of 
the displayman or store must be placed on the back 
of the print, which should not be smaller than six 
by eight inches, and should be mailed flat to the asso- 
ciation offices. All photographs must be at the head- 
quarters at 432 Fourth Avenue, New York City, not 
later than July 5. 

Judging will be handled by three unbiased and im- 
partial judges, who are not directly engaged in the 
tie, silk or neckwear business. The awards will be 
based upon attractiveness, originality, decorative 
effort and selling qualities in the arrangement of the 
merchandise. 

A group of the best known display managers of 
New York City has been included in the committee 
of judges. This will consist of: Sydney King, of 
Sak’s Fifth Avenue Store; Max L. Horwich, display 
manager, Weber & Heilbroner; Herman Franken- 
thal, B. Altman & Co.; R. A. Jones, Gimbel Bros., and 
H. K. Burnham, vice-president of the Gibson-Burn- 
ham Publishing Co., publishers of the “Haberdasher” 
and the “Clothier and Furnisher.” I. A. Ullman will 
act as an observer for the association. Selection of 
the four display managers automatically disqualifies 
their stores for competition. 

In the event of a tie between two or more win- 
dows, if the judges are unable to decide the issue of 
superiority, the full cash prize for the class will be 
awarded to each of the tied contestants. 
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N_ Torrington, Conn., 
- famed for its brass in- 
dustry, one of the lead- 
ing mercantile establish- 
ments is the W. W. 
Mertz Co. At the head of its adver- 
tising department, which has super- 
vision of both newspaper and win- 
dow publicity, is A. W. Coates, a 
display executive whose work has 
commanded much attention during 
the past year. Because he has given 
unwonted prestige to his windows 
and has endowed store events with 
a new charm, he was asked to out- 
line his policies-and his experiences 
for the benefit of the great army of 
displaymen in similar institutions. 
“Retail store life is not a path of 
roses,’ he says in his sketch of his 
career. “It has its many ups and 
downs, but thrills to those that love, 
and, after all, it is love of the game that makes any 
undertaking worthwhile. One must realize that work 
and enjoyment are not two separate things, but that 
they are closely related, and that we must make 
friends with both to truly enjoy life. The faculty, to- 
gether with the ability to make friends with associates 
in business and society, are cornerstones of success 
and happiness. 





Perhaps it is well to relate my early training and 
circumstances. I was born in a town in Connecticut, 
where I attended public school and business college 
until I reached the age of sixteen, at which time, due 
to the death of my father, I felt it was necessary that 
I seek some means of livelihood rather than further 
depend upon the income of my mother. 

Through the influence of a friend, I secured a job 
in a small factory as foreman of the lamp burner 
department, possibly because my business college 
training had fitted me for the duties, which consisted 
of keeping employees’ time and the assigning of work, 
and possibly because I took the job for $10 a week. 
At any rate, I put it across, and it was here that I 
learned that in business it pays never to talk back to 
those that are over you, and to always anticipate 
orders and perform your work in advance. 

In this factory the business. was the manufactur- 
ing of lamp burners, large orders of which were 
shipped to far distant western points and foreign 
countries. It seemed to be the delight of the super- 
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A. W. COATES 
Display Manager, W. W. Mertz Co., 
Torrington, Conn. 
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immediate delivery and demand the 
goods. If he found they were not 
ready he would burst loose ina 
string of strong adjectives. Eventv- 
ally I found that he would have 
these orders many weeks in advance, 
laying in a drawer of his desk, and 
with this information I always suc- 
ceeded in having work ready when 
it was demanded, much to the sv- 
perintendent’s surprise, and I do not 
believe he ever found out the secret 
of my knowledge. 

One Saturday at noon, on the 
impulse of the moment and _ the 
strength of a pal’s company, witha 
longing for something better which 
might be interpreted as the chasing 
of rainbows or ambition, we started 
out for the land of opportunity, 
which, due to good advertising, 1s 
termed the “Golden West,” a name 
it justly deserves. On arriving in the western part of 
New York state, due to lack of funds and the cravings 
of the inner man, I secured a position in the stock 
room of an aluminum mill, and from this point, in 
answer to an advertisement, to the stock room ofa 
department. store, where I learned the entire stock, 
and incidentally improved the systent of control so as 
to give me spare time in the afternoon to spend in the 
floor covering department and take my first step in 
salesmanship, which gave me the nerve to assume the 
management of the basement department of the Safe 
Store at Dunkirk, N. Y., at the huge salary of $18 
per week. : 


It was here that I decided that there was one of 
two paths to follow in the department store business, 
either the carpet and rug department or the advertis- 
ing and window display, possibly because both these 
departments were located in the basement. But I also 
found that it was well to make friends with traveling 
representatives of wholesale houses, and many a good 
turn these men have done me, putting me in touch 
with good buys in merchandise and information about 
positions. In fact, it was through one of these travel’ 
ing men that I learned of the position that I next s* 
cured with T. B. Brown at Bradford, Pa., as manage 
and buyer of the floor coverings department a 
official window trimmer. The numerous details ! 
found compelled me to work at night as well as som 
Sundays at the glorious salary of $25 a week, but | 
had acquired that which I sought—practice in the 
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ins and outs of salesmanship.. It was through Mr. Brown 
that I secured much valuable information about dry goods, 
especially woolens and linens. 

[t was this experience that fitted me for the position of 
manager with the Gennis Department Store at Dolgeville, 
N. Y., in which position I managed advertising, window 
display, and most of the buying of merchandise, as well as 
selling, and where I secured the all-round information and 
experience that has helped me to cope with situations that 
have arisen since. 

Right here it might be well to say to those that wish to 
succeed: it is absolutely necessary to read every bit of in- 
formation that it is possible to secure. Trade papers are a 
source of information that no department store employee 
should miss. It was through my interest in trade papers 
that I came in contact with the next position and advance- 
ment, that of main floor manager of the Hemmeter-Martens 


Co., at Salem; Ohio, where I had complete charge of the 


main floor, buying all the merchandise, having charge of the 
employees, doing the advertising and window display, show- 
ing a good increase in business and profits, and at an in- 
crease in my salary. 

My next position was with S. A. Craig & Sons at Cam- 
bridge, Ohio, as assistant to the proprietor, but after two 
years with this concern my desires for seeing the West still 
being strong, in answer to a trade paper advertisement I 
secured a position as advertising and display manager with 
the Phelps-Dodge Mercantile Co., at Bisbee, Ariz., remain- 
ing three years, where, in conjunction with my other duties, 
I was placed in charge of the jewelry department, victrola 
and complaint department, but found that I could not fit in 
with the ring or politics of this concern, so returned east and 
took up my old position with S. A. Craig & Sons at Cam- 
bridge, Ohio, where I remained until three years ago, when 
I heard of my present position through Bert Claypool, then 
connected with the Standard Advertising Corporation at 
Chicago, Ill. 

With the assistance of Mr. Claypool and my brother, who 
resides at Hartford, Conn., I secured my present position 
as publicity-sales manager of the W. W. Mertz Co., at Tor- 
rington, Conn., where I have made the most rapid strides of 
my career by the introduction of aggressive western methods 
of advertising and display. 





FOOD MERCHANTS NEED THEIR PRODUCTS 

The Reproductions Co., 45 Walker St., New York City, 
manufacturers of a novel aid to window display, have joined 
the ranks of our advertisers. This company reproduces with 
remarkable fidelity those perishable foods so tempting to the 
passerby. With infinite care in detail, these reproductions 
of raw meats, cooked meats, delicatessen products, ice cream 
served in almost every fashion, fruit, vegetables, inviting 
sandwiches, plate portions and numberless others, are so life- 
like, so realistic as to be indistinguishable from the originals 
they imitate. 

This idea, of course, may be an old one, we'll admit— 
you've seen them time and time again, but their process is 
new. These reproductions are not wax, not papier mache, 
but are made in a new process that enables them to keep 
their color and resist heat. 

Ice box manufacturers, cooking utensil makers, restau- 
fants, to say nothing of retail stores, will find these ideal 
accessories in creating effective pulling windows. 





GERMANS STAGE HUGE DISPLAY CRAFT EXHIBIT 
Assembly of the convention of the German Association 
of Window Decorators at Leipzig on March 12 marked the 
opening of a great: exhibition of display fixtures and acces- 
tessories assembled under the auspices of the display maga- 
zine, “Schaufenster Kunst und Technik.” Twenty-six manu- 
facturers of wax and papier mache figures, card stocks, win- 
dow fabrics and lighting fixtures joined in the show, the 
frst of its kind to be held in conjunction with the meetings 
ot the German windowmen. 
_ The exhibit was held at the Exhibition Hall of the Saxon , 
Court Hotel. In a neighboring byilding, the Erfurt Store 


Equipment Industries presented an array of equipment for. 
Stores. 
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Does Your Window a 
Convey this Message? 


A background of unusual fabrics beautifully draped 
will increase the drawing power of your window. 
Passersby will stop, look, and come in to buy. 


MAHARAM FABRICS 


Manufactured at Our Own Mills 


are unusually attractive and original in design. 
They will help you increase your sales through your 
window. Our stock of rayons, silks and novelty 
fabrics is extensive and complete. Buy direct from 
manufacturers. Our prices will astonish you. 
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Manufacturers 
MAHARAM TEXTILE CO. 
107 West 48th St., Bryant 2511 New York City 
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UNUSUAL DISPLAYS 
: AND 
INTERIOR DECORATIONS 


Specialists in Christmas Decorations 


FERRYMAN ART STUDIO 
36 West 33rd Street New York 


Telephone: Longacre 9439 























GLASS ror DISPLAY 


¥4.1NCH THICK OR THICKER _ 
Cut In -Ovals-Oblongs -Squares - Circles 
“lll Gdges Smooth - Ground -Polished or Beveled As hequired 


—— -_ Write jer Soler” ~ Aitiininsintaaibaia 


ANDRES PLATE GLASS @ +195 GREENWICH ST NY 


‘Just a Step from Hudson Tubes and Ferries” at Fulton St. 





























NEW COMPOSITION DISPLAY FIGURES 


Beautiful Artistic Creations—Ideal for Millinery Displays 
A Variety of figures, painted in gold or Natural Colors, 
in various sizes re. : $12.50 up 

Other Prices and Illustrated Folder on Request 


547 West 5th St.: JAMES MASSO New York City 








-Apply your fixture dealer or write us direct. 








Before Ordering a Valance, Write 
BRYAN’S, Louisville, Ky. 


THE OPPORTUNITY EXCHANGE IS THE 
DISPLAY WANT AD MEDIUM 
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ALICE TERRY ana 
ANTONIO MORENO 


A Group of Theatrical Posters Prepared by Mr. Hartzell and His Associate, Nelson Mahoney 
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Details Count In Winning Attention 


The Pictorial That Links the Merchandise With Seasonal Needs Has 
as Much Power as Art and Color Harmony Warrant 


; By EDWARD E. HARTZELL 
Display Manager, Island Creek Store Co., Holden, W. Va. 


ACK in 1924 while I was employed in the 
office of J. H. Hilton, a. well-known con- 
tributor to The DISPLAY WORLD, I 
received my inspiration to do pictorial 
work in connection with lettering. 

The one thing that brought Mr. Hilton recognition 
was his appeal to the observer, a method of treatment 
grasping the spectators’ attention even though they are 
not really window shopping. “The little detail is what 
counts,” remarked Mr. Hilton. That is where my 
story begins. Seldom ever did we make up a set of 
cards that did not have a little touch of hand art work 
on it—scenes that linked up the merchandise with 
seasonal needs. Since then I have always worked to 
that purpose, and while employed as display manager 
of Island Creek Stores Co., with the.assistance of 
Mr. Nelson W. Mahoney, have created unusual interest 
in the community with hand-painted theatrical posters 
for the Middleburg theatres.. Though we are both 
“new at the game” and do not go out after work yet, 
we have all we can turn out during our spare time. 
We are always ready to receive friendly criticism 
and welcome information. We make our sketches from 
photographs and scenes from the plays and collect ideas 
here and there from the press sheets. All the color 
work we fashion is based upon experiments with arti- 
ficial light cast upon art models in various positions. 
For fabric folds a soft drape is used over the model. 

We never lose a spare moment, and our spare time 
is taken up sketching from the models with pencil to 
obtain various prospective color schemes. 





We try to obtain a good color combination be- 
tween our boards and pigments, as, for instance, in the 
“Three Bad Men” posters, where buff board was 
colored in red with black shadows, the figure of the 
girl in light blue with black shading, the sky ‘in light 
blue, the lettering in orange and black. In the “Mare 
Nostrum” card the man was shown in flesh and black 
hair and clothes, women in flesh with buff and yellow 
hair, dresses in gray and a white veil. The lettering 
was light blue and white and the stock was a dark 
blue board. We showed the “Midnight Sun” girl in 
flesh, white highlights, yellow hair and blue eyes, light 
blue dress and shoes. The sun was orange with yellow 
rays, the lettering in black with orange shading, the mat 
board gray. 


We both touch up each other’s work, Mr. Mahoney 
featuring the art sketches while I handle the lettering. 
We especially recommend the use of the best mat 
board as a perfect base for art work, and Daily’s pet- 
fect stroke colors which have a smooth texture and hold 
their richness in the finished work. The color is always 
thick when put up, and, after proper thinning, always 
covers the surface with smooth, true and even tones. 
Poster art requires the best of materials in card board 
and colors to obtain satisfactory results. 

The mastery of effective craftsmanship in the pro 
duction of poster display cards is a matter of constant 
observation, practice and experimentation. 

Shortly I will present some interesting drug store 
cards with my ideas of poster sketches. 
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“On to Detroit 


says Card Writer Cal, 











Card Writers, 
Sign Painters, 
Displaymen, 


“Perfect Stroke” 
Brushes and Supplies 
must make good or we 


De as 


TRADE MARK REGUS PAT.OFF. 


BRUSHES ano SUPPLI 
A headliner in the all-star 
Note: performance ...an “act” that 


grows better year by year, 
and THIS YEAR is best of 
all. 


Be sure to visit Bert L. 
Daily and his bunch of live 
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“and the best show of high-class mer- 
chandise in the history of the trade.” 





Ea 


wires in the “Perfect Stroke” 
booth. Look things over, talk 
things over. 


Meantime, write for copy of 
Catalog No. 13 and keep in 
touch with*the latest develop- 
ments in the trade. 





Che House of Perfect Stroke” Brushes 


126 TO130 Lg DAYTON, 
E.THIRD ST. 6 OHIO. 
and Supplies 
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«| Stimulate Sales 


Put the “feel” of the merchandise, the 
occasion or the season into your show 
cards with a Paasche Airbrush. Simple 
in operation, rich in results. Our cata- 
log tells the story in detail. 


Puschy Herbrush be 


| 1902 Diversey Parkway, Chicago 
New York, -N. Y. 





Card Board, and beca 


Hurlock’s Dull Fi 
pliment)—imitations 

Complete samples 
will be mailed free 
lowest direct factory 
Los Angeles, Cal. HURLOCK 
- 411 Douglas Bldg. 











D. W. 5-Gray 
=" 














cent Colors, Sho-Card Board, under the work of the Leading 
Show Card Writers, are “Telling It To The World.” 


. 3435-39 LUDLOW ST. 
Office and Works: 3436-238 MARKET ST. rae 
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Cains 
DULL FINISH § (gaxay 


ears 
Sho-Card Board , =. 


(U. S. Patent No. 166998) No. 102412 
Go where you will—visit the leading De- 







partment Stores, Moving Picture -Houses, etc., etc., and 
you will find that the Card Writers for those establish- 
ments are using Hurlock’s Royal Crest Dull Finish Sho- 


use of the superb working surface, Magnifi- 


nish Sho-Card Board is imitated (a com- 
never equal the original. 

showing the quality and range of colors 
upon request, and orders filled at the 
prices. 


BROS. COMPANY, Inc. 
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Directing Attention to the Message 


Confining Show Card Art to Its Primary Purpose Does Not Hedge 
the Designer’s Expression If It Exploits the Phrasing 


By W. FRANK DODSON: 
Display Manager, Woolf Bros., Wichita, Kans. 


PRING speaks out in the cards which are 
illustrated here, the bright hues of awaken- 
ing nature finding their counterparts in 
the colors used in my pictorials. Ask any 
cardwriter what his color scheme for this 

period should be and he will tell you that the pattern is 
to be taken from field and stream. I am simply follow- 
ing a blazed trail in choosing pigments but when it 
comes to layout and lettering, my course is somewhat 
different. 

I have long favored the shield and panel as the 
vehicles for my phrasing, utilizing the pictorials as a 
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means of directing the vision to the message. In accom- 
plishing this it is necessary that a sharp distinction be 
made between the color schemes employed in these 
units, without creating a clashing contrast. 

In the card which appears at the extreme left of my 
top row, I have substituted an oval for the customary 
shield, and show a sailboat with orange and lilac sails 
against a field of sky blue. Reflections in the water 
in blue and lilac trail out over the rim of the oval and 
lead directly to the word “Horizon” which appears in 
white caps, underscored in lilac. The white phrasing 
below appears between flanking perpendiculars of green 
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Six of the Most Recent of Mr. Dodson’s Cards Showing His Schemes for Emphasizing the Message 
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to which are attached long semi-circular wings. In the 
next exhibit, where a tie-up with a store event is made, 
it is essential to give the pictorial direct relation to the 
style show. At the top is a hint of its features. “Live 
Models!” Quite naturally the figure must be feminine 
and gowned in a revue costume. I show her features 
ina flesh hue, her dress in deep orange, the scarf in light 
blue. The shield is in pea green, with its “copy” border 
ina slightly darker green. Around the shield is a rim 
of blue, matching the scarf. 

“It's Blossom Time” makes the glamor of the 
springtime woods its chief theme. The photograph 
sarcely suggests how this is brought out. In the pic- 
torial at the top, a blue sky is built upon black board 
so that the stock provides the color for the trees which 
appear in the panel. On the black base into which 
these are rooted are daubs of green, pink and lilac, sug- 
gesting masses of wild flowers growing on a shady 
knoll. The circle which contains the white-lettered 
‘Blossom Time” is in light brown, bordered with pink 
and yellow blooms. 
= Butterflies and sweet williams with sprays of green 

laves appear in the fourth card, where the panel is 
green rimmed. Here direct connection with the mes- 
sage is insured through a long white flourish. In the 
underwear card, the “copy” is held up to attention 
through the decoratives ; there is nothing else to compete 
for the eye. In the final board, the phrasing hangs upon 
the caption “Top Coats,” lettered in white, blue bor- 
dered, and so strongly presented in its black, cerise 
edged, shield that the brilliance of the pictorial is sub- 
ordinated. 



















Americans! Give Us Your Hands 
(Continued from page 28) 

In addition there are the Australians, who are 
uniting in the Australian Association of Display Men, 
with headquarters in Preston, Victoria. With them 
we maintain a friendly contact through exchange of 
our publications. Their official organ is the “Aus- 
tralian Window Display Journal.” 

With other bodies in Italy, France and the Scan- 
dinavian countries we have not yet obtained contact, 
although we hope to locate them in the course of 
time. Movements are on foot for the establishment 
of branches of our organization in Danzig and 
Switzerland on the same basis as the clubs which we 
instituted in Holland. Everywhere in all countries 
there are windowmen, although in many instances 
their activity receives little notice because of their 
Weakness in numbers in comparison with the strength 
of other crafts. 

Neither language nor country, seas nor moun- 
tains can be permitted to. divide them; all must or- 
ganize in the craft societies of their home lands, and 
these, in turn, must link themselves together in a 
World fraternity of their profession—a Great Inter- 
tationale of the window decorators of all lands. 



















ERIE STORE STAGES MOVIE TIE-UP REVUE 

Thirty mannequins from New York, Cleveland and Buf- 
falo displayed the latest imported and domestic style crea- 
tions at a show held by the Rybak Store at the Park Theatre 
at Erie, Pa., recently. The revue was given in connection 
with Gene Stratton Porter’s “The Magic Garden.” 
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“Thirty Shades in 
High Quality 


Art Poster Board 


Highly Adapted for 
Speed in Both Pen 
and Brush Work 
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-we announce the addition of 
our new STARBURST LINE of Poster 
Boards in Six Stunning New Colors 


CHICAGO soxzo COMPANY 


666 W. WASHINGTON BLVD. — CHICAGO 
Originators of New Colors and Finishes in Poster Boards - 

















The F'‘ountain Air Brush 


For Show Card and Sign Writers 
Easy to Handle and Keep in Order 


Ask Any One of 20,000 Users 





Write for Catalog 52D 


Thayer & Chandler 


913 Van Buren, CHICAGO 


DECORATIVE PAPER 
AND CARDWRITERS’ SUPPLIES 


BECKER SIGN SUPPLY CO. | 


Baltimore and Front Sts., Baltimore, Md. 

































Draws or cuts ovals thousands of 
shapes and sizes from 234” to 21” 


Guaranteed Absolutely Perfect. 
Thousands of Satisfied Users. 


$2.50 — $3.00 — $5.00 
Order from your dealer or direct. 


VICTOR H. SPILLER CO. 
53 Warren St. Boston, Mass. 











1 920,59, 5200,, WEEKLY 
eine ts hee 
155 po ea ay hg ee 








He ROAR SARS SA ST STO 













SHUM SAO MMUVU INU NUMAN STS 





THE DISPLAY WORLD 





MRA SIM STS 


STORE EQUIPMENT DIGEST 


Fixtures --- Show Cases --- Store Fronts --- Plans --- Equipment 


SNe MNUATUAAY SOc ANANTH SNe 


May, 1927 





UNI 24 SUM AHU =24 SUT pS NST 





If 





CATES eA TES 















ALAS AAO 


=) 


os LL NALA 


Tilley’s A Model for Smaller Stores 


New Carolina Establishment Incorporates Best of Equipment in 
the Model Store Building Recently Opened 


ILLEY’S, Inc., new Durham (N. C.) de- 

partment store, which opened February 

22, is a model for department stores in 

cities of the size. A striking new build- 

ing of reinforced concrete, steel framed 

and set off by a front of Indiana limestone, provides 

ample floor space. Stairways are practically of sepa- 

rate construction, built with an opening to each of 

the four floors and protected by steel doors. The con- 
struction is very modern in all respects. 


Inside, on all floors is a superior woodwork finish , 


done by expert workmen. Except on the first floor, 
the entrance to which precludes the full effect of 
sunlight, the window arrangement amply affords op- 
portunity for severe inspection of merchandise. On 
all floors are dozens of large ceiling lights which give 
to the store an artificial lighting system difficult to 
distinguish from natural rays. 

Windows are embellished by copper store fronts, 
and, save for those located on the arcade, are so placed 
as to command the attention of the passing public. 
Six spotlights mounted at convenient angles enable 


the display department to focus attention on featured 
items whenever its executives choose. 

The show cases and shelves are of mahogany, 
highly polished and exceptionally pretty. Some of 
the cases are equipped with glass mirrors, while on 
various floors have been placed large mirrors encase 
in mahogany frames. The tables placed about the 
store to hold goods of various kinds are likewise of 
mahogany. All floors are equipped alike, insofar as 
the type of wood is concerned, with exception of the 
beauty shop, which is finished in cream or ivory. 

Expenditure of approximately $40,000 was re- 
quired to purchase the fixtures, and no store within 
the state has more modern or better equipment. 

One of the unique features of the building is a 
direct-indirect heating and ventilating system which 
takes fresh air from outdoors and brings it through 
ducts running over radiators and warms it. This aif 
is drawn by large fans and distributed thence over 
the entire building. In summer, the fresh air is sucked 
in from outdoors, circulated and the dead air subse- 
quently blown out. 





An Artistic Opening Window by Display Manager G. D. Stewart Revealing the Value of Permanent Mahogany Backgrounds 
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Bidding for Tourists with Windows 


(Continued from page 22) 

sport life, of the mountains and lakes. scarcely known 
in eastern metropolitan centers, of the hotels and sum- 
mer resorts from coast to coast, and the high quality 
of the transportation offered. These stories are told 
comprehensively, splendidly, in the very extensive 
literature the railway publishes and distributes. This 
literature represents the largest and most important 
part of the yearly advertising campaign, and the 
greatest percentage of the results obtained from adver- 
tising comes from the distribution of this material. 
But to be fully effective, these attractive pamphlets 
must be examined and read, and to be read they must 
reach the section. of the public that is interested or is 
capable of being interested in travel. Reaching this 
section of the public constitutes our real literature dis- 
tribution problem. 

How, then, could we put our window to work more 
profitably than in furthering the operation of existing 
advertising machinery that has proved its value; in 
making it a part of the main advertising campaign 
raher than in operating little independent campaigns, 
which, at the best, could only tell a little story? 

In the fishing and hunting displays the motif of the 
cover design of the booklets featuring these activities 
was followed in color, line and arrangement. All 
incidental decorations followed designs occurring in 
these booklets, and the presence of one copy—as an ele- 
ment of the picture—enlightened the observer as to the 
real object of the exhibit and drew it definitely to his 
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attention. In the case of the fishing exhibit the accom- 
panying may was introduced, not so much to afford 
specific information as to awaken interest and curiosity. 

In the case of the summer vacations display the 
number of activities depicted and the novelty of the 
arrangement held the observer until he had examined 
each in turn; the accompanying copy drew to his now 
interested attention the specific pieces of available litera- 
ture, which carry complete discussion of these tourist 
activities. Copies of these pamphlets formed part of 
the display. This display was used, in all, five times, 
being moved from point to point throughout the tourist 
season. 

Occasional seasonal exhibits are introduced, such as 
the winter sport in Canada exhibit shown here, but in 
the main we operate our Fifth Avenue window to 
further in every way possible the effectiveness of our 
literature, which we consider our best advertising 
medium. 





PEORIA, ILL. 
Reported by George V. French, Publicity Chairman 

The monthly meeting of the Peoria displaymén was held 
May 4 at the offices of the Peoria Sho-Card Co., of which 
C. W. Smith is manager. The gathering was called to order 
by President Dan Hanson, display manager for Clarke & 
Co. The principal feature of the evening was a demonstra- 
tion on show card construction handled by Pat Yorke, of the 
Peoria Display Co. Many things the average card writer 
should know were brought out in Mr. Yorke’s talk . 

C. J. Kelly, William Allonby and E. R. Eppel were sug- 
gested to represent our association at the Detroit conven- 
tion. 

Our next meeting will be held on June 1 at the home of 
Ellsworth H. Bates, display manager for Block & Kuhl Co. 
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The Detroit Window Display Service is now located in 
new quarters at 438 East Woodbridge Street, Detroit, where 
they have a complete building to themselves, a new concrete 
fireproof affair with a big display window. “There’s no fuss 
nor frills to it,’ says R. V. Wayne, head of the. organization. 

“We're not using mahogany fixtures, but we are equipped to 
handle all the business we can secure as it should be handled.” 





R. M. Pearce, formerly installation manager for the 
Palmer Advertising Service, has joined the Reuben H. Don- 
nelley Corporation in the same capacity. He has surrounded 
himself with an efficient staff and is launching an installa- 
tion service for advertisers in New York and the metropoli- 
tan district. The Donnelley organization is not new to this 
field, having for seven years maintained an installation serv- 
ice in the states of Pennsylvania, Maryland and New Jersey 
from their Philadelphia office. 





The Display Service Studios is a new display service in 
St. Louis, Mo., located at 513 Pine Street. It is a partner- 
ship of Walter Aufderheide, George and Harold Arensmeyer 
and Melvin Wullschleger ,all of whom are men of long ex- 
perience in the window display busines.s They are specializ- 
ing in rendering a complete display service for the smaller 
retail merchants, realizing that here is a big field for that 
group who heretofore have been unable to get the benefit of 
modern window displays. The company has begun business 
with a number of accounts. 

Francis A. Iams and M. L. Parker, Wheeling, W. Va.. 
announce the organization of a window display service for 
national advertisers known as the Iams Display Service with 
offices at 33 Thirteenth Street. Their territory includes the 
state of West Virginia and the surrounding territory. Their 
staff consists of thoroughly experienced displaymen ‘who 
have had years of training in this line. A distributing serv- 
ice is maintained in addition to the installation of windows. 





The Blue Ridge Advertising Co., Inc., has just been in- 
corporated with offices at 15 Franklin Road, S. W., Roanoke, 
Va. The personnel of this company is as follows: M. P. 
Buchanon, president; G. R. Moffitt, vice-president; J. A. 
Moffitt, secretary-treasurer; J. G. Buchanon, manager. The 
company will devote its attention to advertising and mer- 
chandising in all its branches, including window display 
work. 

Raleigh O. Miller, operating an independent window dis- 
play service, and Fred J. Howe, owner of the Triple A Ad 
Service, both of Gary Ind., have formed a partnership win- 
dow display, show card and advertisng service. The firm 
will be known as the Triple A Window Display Service, with 
offices at 680 Broadway, Gary, Ind. In addition to the con- 
duct of a regular display service business, they will spectalize 
in supplying the display needs of their clients, such as deco- 
rations and fixtures. 





Lou F. Meister, display manager for the Plymouth Cloth- 
ing Co. for the past seven years, has resigned his position 
to open a display service in.St. Joseph, Mo. He will operate 
as the Meister Window Display Service, with offices at 619 
Edmond Street, and will serve both national advertisers and 
local merchants. 





The Commercial Windowtrim Co., 136 East Fifty-fifth 
Street, Seattle, Wash., of which R. B. Bayley is manager, 
reports a very brisk business. This service firm covers the 
greater part of the state of Washington and is now. work- 
ing on several contracts for national advertisers. 
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M. J. Klein, manager of the Klein Display Service, 33] 
Twenty-third Street, Denver, Colo., claims to have broken 
the record for displays on ginger ales and fizzes since the 


new year. He has shown Canada Dry Ginger Ale, Silver 
Spray, Drewry’s Ginger Ale, Silver King Fizz ,Silver King 
Ginger Ale, and is now handling a campaign on Clicquot 
Club. 





C. A. Coulter is operating the Manufacturers’ Display 
Service with headquarters at 315 Pine Street, South Bend, 
Wash., covering Tacoma and the entire surrounding territory, 
He is now executing a large contract for window display in- 
stallations for the Liggett & Myers Tobacco Co. 





Thomas J. Driscoll, 628 S. Montana Street, Butte, Mont, 
has established a display service to cover that city and sur- 
rounding territory. He will specialize in display work for 
local merchants, but will be equally well equipped to take 
care of national advertisers’ installations. 





Window display service firms are beginning to realize 
that they can’t get the business by hiding their identity. The 
Capitol Advertising Service Co., 688 Morris Street, Albany, 
N. Y., of which Joseph B. Carey is director, has just sent 
out a postcard announcement to prospective clients. It is 
very effective and is bound to aid in establishing the identity 
and reliability of this firm. 





Frank G. Bingham, 115 Water Street, Dundee, III., has 
opened a display service in that city to cover towns in 
northern Illinois. 





R. T. Crain, 4979 Floristan Avenue, Los Angeles, repre- 
sentative of the Upson Co., is advising all window displaymen 
regarding the national contest covering the use of Upson 
board. 





R. Victor Langcord, display manager for the Eastern 
Auto Supply Co., has just returned from a tour of inspection 
on all windows for display on the Pacific coast. 


Dick Lawson, of Lawson’s Display Service, 210 Trans- 
portation Building, Los Angeles, will feature campaigns on 
Clicquot Club Ginger Ale throughout southern California. 





Selmers Peterson, display manage fr the Hase-Baruch 
Co., has just returned from a campaign on Iris Brand 
products in northern territory. 





Art Collins, display manager for the Bershon Tire Co., is 
purchasing new display fixtures for all of the firm’s stores 
in Los Angeles. 





Joe B. Chancellor, display manager for the Fisk Tire & 
Rubber Co., Los Angeles, completed a very interesting 4is- 
play booth at the auto show which aroused much interest. 





R. W. McKnight, display manager for the Rankin Depatt- 
ment Store, has just purchased a complete set of new displa’ 
fixtures. 





Harry D. Johnston, in charge of displays for the Los 
Angeles Soap Co., announces a premiere on the latest dis 
play material on Mission Bell Soap in windows of the home 
office and factory. 





Edwin E. King, Palmolive Soap window supervisor in the 
Los Angeels territory, is launching a four months’ campais® 
on his organization products. 
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The Honor Roll of Display Specialists 


The DISPLAY WORLD recommends the following display service organizations to manufacturers, 
advertising agencies and merchants seeking distinctive and reliable display service and counsel. 













DISPLAYS FOR NEW ENGLAND 


WRITE FOR OUR DETAILS 


New England Window Display Service 


161 Massachusetts Avenue, Boston, Mass. 
“The Service That Pays” 


SPRINGFIELD, MASS. 


AND VICINITY 
A complete window display and distributing service. 
Tell us your problem, and let us submit our proposition. 


PAAPE’S WINDOW DISPLAY SERVICE 
22 PHOENIX STREET . SPRINGFIELD, MASS. 
Associate Window Display Installation Bureau 
Members International Association of Displaymen 


PHILADELPHIA .- 


A first-class window display campaign will put your product on 
the map, boost sales and increase distribution. We can show real 
results im Philadelphia and surrounding points. Capacity 1,000 
displays per week. Write for list of satisfied clients. 


SAMUEL J. HANICK 1214 Race Street 


Associated with Window Display Installation Bureau, Inc. 


CHICAGO 


Chicago Window Display Installation Service 
179 N. Wells St. Chicago, Ill. 


An Efficient. Window Display Service for National 
Advertisers, in Chicago, and Surrounding Territory. 


Associate of Window Display Installation Bureau, Inc. 

















LOUISVILLE 


An experienced display service to take care of the 
needs of the national advertiser. Standard and indi- 
vidual window display installations, booths and floats. 


LOUISVILLE WINDOW DISPLAY CO. 
1030 S. FIFTH ST. LOUISVILLE, KY. 





Complete Window Display Service for National Advertisers 


Cleveland, O.—Pittsburgh, Pa.—Toledo, O. 
SURROUNDING POINTS 
Campaigns Planned—Guaranteed Service 


WHITMER DISPLAY SERVICE 
1405 St. Clair Avenue Cleveland, Ohio 


PIONEER DISPLAY SERVICE 
FRED W. WEBER 
INDIANAPOLIS, IND. 

A complete Merchandising Service put on in conjunction with 
vour display campaign. Write for data and references. 
Member Chamber of Commerce, Advertising Club, Better 

Business Bureau. 
Offices: 824 CONTINENTAL BANK BUILDING 
Member Window Installation Bureau. 


FRANK DISPLAY ADV. SERVICE 
Ogden * FRANK J. VAUSE, Mgr. Utah 


A modern up-to-date display service equipped to give immediate, 
first-class service to National and other Advertisers in_ the 
Northern part of UTAH and: Southern IDAHO. Write for data. 








QUALITY AND SERVICE 


Best of Reference. 


OFFICE: 568 CHESTER 








COOPERATING WITH NATIONAL ADVERTISING AND 
DISPLAY AGENCIES 


———— 


REMEMBER—Quality and Service Count “Always” 


DETROIT WINDOW DISPLAY SERVICE 


438 E. WOODBRIDGE ST. DETROIT, MICH. 
R. V. WAYNE, Pres. 


Doing business for over 100 well known Manufacturers.. We cover 
the entire State of Michigan and Toledo, O 


Associated with Window Display Installation Bureau, Inc. 


FT. WORTH, TEXAS 
WOOD ADVERTISING SERVICE 


_ Statistical Surveys—House-to-House Distributing 
Window Installation Service for National Advertisers 
60 Drug Store and 100 Grocery Windows Available 


207 Renfro Bldg. P. O. Box 181 


CINCINNATI 


é AND SURROUNDING TERRITORY 
An Efficient Window Display Service for Local Merchants and 
National Advertisers. 


WINDOW DISPLAY SERVICE OF SO. OHIO 
Pickering Building Cincinnati, Ohio 
Associated with Window Display Installation Bureau, Inc. 


J. D. WILLIAMS DISPLAY SERVICE 


509 South Franklin St. Chicago 


Advisor in National Campaigns—Local Display Service 
Complete Service for National Advertiser 


Manager, J. D. Williams 


CHICAGO 
ACME DISPLAY SERVICE, Inc. 


538 S. Dearborn Street Chicago, Ill. 


An Efficient Window Display Service for National 
' Advertisers, in Chicago, and Surrounding Territory. 


“Window Displays That Sell Merchandise” 

















LOS ANGELES 


And Southern California 
A better Window Display Service for manufacturers, covering 
all Drugs stores in Southern California, every two weeks. 
Address all communications to 
WESTERN WHOLESALE DRUG COMPANY 
SECOND AND LOS ANGELES STS. LOS ANGELES, CAL. 
Fred E. Ussher, Manager Window Display Service Department 
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DISPLAY SERVICES 


If you are not listed on this page, you are 
overlooking a big opportunity to promote 
your business. 

This is the only market place available for 
the national advertiser to locate the respon- 
sible display service company in your city. 
Let him know you are seeking his business 
and can execute it satisfactorily. Write the 
advertising department and arrange for rep- 
resentation beginning with the May issue. 



















































































Display Club Chronicles 


(Continued from page 63) 


of verses using the names of different members, which was 
very much enjoyed and alos a big surprise. 

Mr. Herzfeld, of Clarke & Jones Piano Co., sent us one 
of his Orthophonic victrolias, which helped furnish music 
during the evening. 

After the music, Mr. Galloway was again.on the program 
with his “Mystery House.” With this Mr. Galloway again 
demonstrated his unusual ability as a sleight-of-hand per- 
former. 

The climax of the evening came when Mr. Galloway, 
assisted by Mr. Cowgill, mysteriously made one of the young 
ladies appear from nowhere clad in a French maid’s outfit 
and holding high above her head a basket filled with de- 
licious sandwiches, which she proceeded to pass among the 
members. Punch was served and cigars and cigarettes were 
passed out—this the courtesy of two local tobacco dealers. 

This was by far the most enjoyable meeting yet held by 
this newly formed club. Two out-of-town guests were 
present—Frank S. Davis, of the National Card, Mat & Board 
Co., Chicago, Ill., and Mr. and Mrs. Stewart, of Montgomery, 
Ala. By vote of the members of the club, Harry Galloway, 
of New York, representative of the Murdison, Co., makers of 
decorative papers for backgrounds and sole distributors for 
Anaglypta, was made an honorary member 

Six new applications for membership were presented at 
this meeting, which brings the total up to thirty paid-up mem- 
bers of this new club. 





~ PORTLAND, ORE. 
Reported by Olave Ralph, Special Correspondent 


Monday, April 4, the educational demonstration com- 
mittee of the Portland. Display Men’s Club filled the major 
part of the program. The most interesting feature was a dis- 
play of ltosiery demonstrated by Rollin Trumble. This young 
man is the assistant to DeLyal Davis, of Charles F. Berg’s. 

There are a great many of the fellows who find it impos- 
sibel to attend noon meetings, so we decided to have the first 
Monday of the month a noon meeting and every third Mon- 
day an evening meeting. April 18 happened to be the third 
Monday, and we started the ball rolling by sending out real, 
honest-to-goodness invitations to all our members and pros- 
pective members. The result was more than satisfactory. | It 
was an enthusiastic bunch of fellows who attended the ban- 
quet to enjoy our banquet. 

Speaking of merchandise, the next stunt on the program 
surely was full of it. This was a comedy act by L. A. McMul- 
len and Herbert A. Lamb. It was introduced by. the handing 
of a telegram to our president, which he read as follows: 
“Wanted, a displayman who can trim windows, handle adver- 
tising, do interior decorating, janitor work and make a neat 
appearance when waiting on trade.” One-half of the stage 
was set showing a trim of the 1907 variety. An old-fashioned 
tree, with arms projecting in all directions, covered with 
shirts, umbrellas, ties, socks and collars, occupied most of 
the space. A gaudy show card with old-fashioned wording 
finished the trim. A screen separated this from the other 
half of the stage, which was set with a modern display of 
men’s furnishings. These two trims showed what a contrast 
twenty years has made in the art of display. This setting 
offered Mr. Lamb, impersonating the merchant, and Mr. 
McMullen, dressed as the hick looking for a job, plenty of 
opportunity to vaunt their wit and satire. After the laughter 
had subsided, Mr. McMullen gave us a few pointers by com- 
paring the two displays, and he left us all wondering how 
much improvement the next twenty years would bring forth. 

Most all displaymen are artists, but all artists are not 
displaymen. George Smith, of Meier & Frank Co., happens 
to be a happy combinatinon of both. He is known as the 
“Village Smithy” to radio fans. We considered ourselves 
lucky to have him with us. His music and sunny smile 
radiated joy and good fellowship. 

Russell Walbridge, of Liebes & Co., gave us a fascinating 
demonstration of women’s ready-to-wear. 

Burt Cultus, of Bedell & Co., put on the next educational 
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number. It was a hanging drape of white silk with green 
polka dots against a black background. 

Contrary to all expectations, Mr. Cultus draped and was 
draped in silence. Usually he explains all the different 
phases of draping as he proceeds, so we wondered what was 
on his mind. Burt is quite an orator, and when the drape was 
finished he wasn’t slow in letting us know just what he had 
been thinking about. It was some speech and certainly stirred 
up a lot of comment. There were arguments pro and con, 
If they were written here, word for word, and his Royal 
Highness, Secretary L, A. Rogers, happened to read them, 
he would step right out and buy a brand new golf set before 
leaving for San Francisco. No doubt he would stake the 
old affiliation goat in his own back yard for safekeeping. 
Then think of all the fun we would be missing at the con- 
vention. Sure, there’s no goat could take its place. 

The next number on the program was a banjo solo by 
Miss Claire Smith. She also danced the Black Bottom. This 
concluded our program for the evening. 

Vernon C. Turner, chairman of the social activities com- 
mittee announced that he would hold a picnic April 24, and 
when April 24 arrived we were all ready and set to go. Be- 
lieve me, it was some picnic. We pitched horse shoes, played 
baseball, swung golf clubs and reveled in all the luxuries 
from hot dogs to angel-food cake. 





DALLAS, TEXAS ’ 
Reported by T. M. Solomon, Secretary 

On Monday evening, May 2, displaymen of Dallas were 
given a very delightful dinner through the courtesy of the 
Dallas Daily News in their dining room. Alphonso Johnson, 
business manager of the News, also president of the Dallas 
Advertising Men’s Club, was in charge of the gathering. In 
Mr. Johnson’s talk he asked why the displaymen of Dallas 
did not form a club. He also brought out how important it 
was fhat the displaymen form this association and what 
benefits they would get in their work besides the friendly 
fellowship. 

The meeting was then turned over to W. W. Yeager, and 
in his talk he brought out what it would require of each man 
in this profession in Dallas to make a successful club. He 
also told them what the displaymen are doing in other cities 
throughout the country. 

T. M. Solomon gave a very interesting talk. He stated 
it was about time the Dallas men got up on their toes and 
did something worthwhile, as they are as capable as any 
other group of displaymen in any other city. 

Mr. Mailoy read the by-laws and A. Hudson, of Hurst 
Brothers, gave a talk, which was one of the best and right 
to the point. 

Officers elected were: W. W. Yeager, E. M. Kahn & Co, 
president; G. Malloy, Neiman & Marcus, vice-president; > 
M. Solomon, A. Harris & Co., secretary. A program and 
educational committee will be appointed by the vice-president 
and secretary. 

We expect a membership of thirty or thirty-five display- 
men and are hoping it will be the outstanding association of 
the southwest. 





SHARON, PA. 
Reported by Jack W. Snedden, Secretary 

A meeting was held by the Sharon Association of Display 
Men on Wednesday evening, April 20 at their club rooms 0 
West State Street. Another big night for the members was 
planned for the near future, when members and their wives 
and sweethearts will get together for a dinner, which will be 
held in the Shenango Hotel Dining Room, followed by 4 
theatre party. The committee selected by President I, E. 
Ogg to prepare for, this occasion consists of R. L. James, 
chairman; Michael Novak and Edward Huether. 

Edward Huether, of the Huether Shoe Co., Sharon, Pa. 
gave a very interesting demonstration on shoes, trimming 
the window in our club rooms before an attendance of thirty 
five members. This trim was enjoyed by all. 

Mr. Jones, representing the FE. I. DuPont Co., and demon- 
strating for the Roberts Hardware Co., at Sharon, Pa., 82 
an interesting demonstration on the possibilities of us" 
their new product, “Duco Paint.” Mr. Jones took an !” 
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expensive vase or flower bowl repainting it with “Duco” and 
placing various colors on it, giving it the rich appearance of 
high-price glassware. The hour- long demonstration was ap- 
preciated by all, the members reaping benefits from it as to 
how to retouch their fixtures for a special trim . 

John A. Murlin, sales manager for the Cleveland Fixture 
Co., Cleveland, Ohio, our guest for the evening, gave us much 
praise for the untiring efforts the men have expended to make 
our club achieve such success. 

As visitors we had Charles B. Barton, display manager 
for the New Castle Dry Goods Co., New. Castle, Pa., and. 
Mr. Buckley, of the J. O. Offutt Co., of New Castle, Pa. 

Fred A. McIntyre was made chairman of a newly formed 
mush ball team, which the displaymen will enter in the league 
in the valley. 
very tall, we think he can ride through to the pennant. 


Mr. McIntyre being a good ballplayer and 





SAN FRANCISCO 
Reported by Milton Burnstein 


The regular monthly meeting of the San Francisco Asso- 
ciation of Display Men was held in Parlor B at the Hotel 
Whitcomb, Monday evening, April 11. 

The election of officers was voted to be held May 9. This 
meeting will be another stag dinner and entertainment and 
will be held in a special room at the Hotel Whitcomb. 

The question of compulsory membership in the I. A. D. M. 
was voted down unanimously, the members feeling that it is 
a personal matter for each individual member to decide 
whether he desires to belong to the I. A. D. M. 

Letters and communications were read. and passed upon. 
The first proof of the convention program was shown in 
colors, and a special program committe@’ was named, con- 
sisting of Mr. Goring, Mr. Rowley and Mr. Olsen. 





COLUMBUS, OHIO 
Reported by James F. Brischo, Secretary 


The Columbus Display Men’s Club has been reorganized 
and a new roster of officers elected. This includes: Presi- 
dent, R. M. Davis, Moorhouse-Martin Co., re-elected; vice- 
president, Andrew A. Matzer, F. & R. Lazarus Co.; treasurer, 
E. Frazier, The Union Co., and J. F. Brischo, The Union 
Co. secretary. About a score of members attended the initial 
session, 

One of the first moves of the new club was an attempt to 
bring the 1929 convention of the I. A. D. M. to Columbus. 

On May 2, twenty-two members and six guests in attend- 
ance at our semi-monthly meeting enjoyed a dinner at the 
Lazarus Store, at which time the names of seven applicants 
for membership were proposed. 

The principal speaker was Trent D. Sickles, secretary of 
the Merchants’ Retail Association, who promised his assist- 
ance in bringing the two assdciations to a closer understand- 
ing; meeting with same expected soon. 

After the meeting there was an exhibit of over 100 local 
photos of windows. M. Matzer showed a large collection of 
European windows, most all of which suggested futuristic 
ideas. A picture was raffled off to put some money in the 
treasury. 





DETROIT 


Twenty-three members attended our meeting at the Hotel 
Statler on May 2, a minority turnout which caused President 
Weaver to appeal for greater attendance until the conven- 
tion. He asked the members to indicate by a show of hands 
whether two evening meetings per month would be more 
Satisfactory than noonday gatherings and a majority approved 
the change. 

President Weaver then announced display contests being 
tun by the Associated Men’s Neckwear Industries and’ the 
American Doll Manufacturers’ Association. 
membership to compete and offered his aid to any of the 
Contestants, 

A surprise developed in the presence of Secretary ‘Rogers 
of the International Association. He gave an inspiring talk, 

Convention Director Dittmar congratulated Mr. Rogers 
on the splendid job he had made of the exhibition space sales, 


He urged the 


(Continued on page 88) 
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LARGEST MANUFACTURERS 


and Importers of 


General Display 
Fixtures and 
Novelties 


Write for Our 
Catalogues Before 
Buying 


ANGLO DISPLAY FIXTURE CO. 


246 West 38th St, NEW YORK CITY 














| 





WOLD AIR BRUSHES 





- Wold Air Brush Mfg. Co. 


2173 N. California Ave., Chicago, Ill. 














Send 2c for Sample Tube NEW WOLD LAMP BLACK 











Quality 
— 


«= GRASS MAT 


Right AMERICAN MADE 
Any size made to order—Stock Size 36x? inches 


Manufactured by WEEKS-HOWE-EMERSON CO. 
SAN FRANCISCO, CALIF. 























DISPLAYS 


bas #2 SETTINGS 
19 East 15th St., New York City Fs pe LS 
SEND FOR CATALOGUE BACKGROUNDS 














LITHOGRAPHED DISPLAYS 
CUT-OUTS, POSTERS, ETC. 
LUTZ & SHEINKMAN, INC. 


LITHOGRAPHERS SINCE 1896 
2 DUANE STREET NEW YORK 











Show Card Writers and Window Trimmers 


Mayer Brushes and Moist Water Colors Give Con- 
tinuous satisfaction. We invite your correspondence. 


Address JOSEPH MAYER & CO. 
25 East 14th Street New York, N. Y. 




















112-118 WEST 44th STREET 


ISPLAY FABRICS OF QUALITY 


for your SPRING WINDOWS 


WRITE US FOR QUOTATION ON YOUR NEEDS 
H. D. MENDELSOHN & COMPANY 


When You Think of Fabrics Think of Us 


NEW YORK, N. Y. 
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Advertisers Using Service Companies 


For Their Window Displays 


The Increasing Demand for the Retailers’ Windows by National Advertisers 
Makes the Use of Installation Specialists Essential for Results. 


The Window Display Installation Bu- 
reau, Inc., Cincinnati, Ohio, is well able 
to judge the trend in the use of windew 
display advertising by national adver- 
tisers, as it keeps constantly in touch 
with all of them. The: condition which 
is apparently giving the advertiser most 
concern is that the increasing demand 
for the retailers’ windows has made it 
quite difficult to secure their windows by 
mere request. This is becoming the gen- 
eral situation, because in all the larger 
cities there are established display serv- 
ice firms who are installing really attrac- 
tive displays for the national advertiser 
at no cost to the merchant. Naturally 
the merchant will reserve his windows 
for the use of the service company as 
long as it has suitable displays. 

This condition. is one of evolution in 
a field where guesswork has been the rule 
and where in many cases the national 
advertiser has been kidding himself that 
the majority of his displays were getting 
into the windows. The truth of the mat- 
ter is that the wastage has been tremen- 
dous, and the development of the central 
agency with which are affiliated repu- 
table display service firms throughout the 
country has- made this wastage entirely 
unnecessary. 


The best proof that can be offered of 
the new trend in the handling of window 
display campaigns-is that we have in 
work at the present time window installa- 
tion campaigns for the following prod- 
ucts, Flit, S. S. S., Gillette Razors and 
Blades, Clicquot Club, American To- 
Iodent and Peterman, that 
will, when completed, represent a total of 


not less than 75,000 window display in-' 


stallations. Think of the mockery that 
greeted the announcement several years 
ago when the idea was conceived that 
the window display medium could be or- 
ganized in such a way that the advertiser 
could carry out his installation program 
through one central agency! 


Display specialists are realizing that 
to have the dealer’s good-will is their 
greatest asset, and the majority of them 
are sincerely endeavoring to give their 
clients the best kind of service possible. 


One of the greatest problems to be 
combatted is the suspicion of the national 
advertiser as to the thoroughness of this 
service that is being .rendered him at 
such low cost. The campaigns already 
completed tell their own story. 


—Advertisement 





The opinion may be ventured that the 
advertiser does not yet appraise his win- 
dow display installations at a high enough 
value, for if he could really sense their 
great value in his merchandising scheme 
he would more willingly allow as fair a 
price as possible for his window display 
installations. The mere purchase of thou- 
sands of lithographed window display 
sets does not constitute window display 
advertising. Only after these sets are on 
view to the public does the element of 


advertising come into existence. 








Benjamin Charles ‘Margolis, the well- 
known display service of Baltimore, Md., 
and an associate of the Bureau, has 
opened an office in Washington, D. C., 
and will represent the Bureau in that 
city also. 


The Portland Decorating Co., Portland, 
Ore., of which E. D. Horsfield is man- 
ager, is now the associate of the Bureau 
in that city, having purchased the North- 
west Display Service. 





The Campbell Advertising Agency, 
Fort Lauderdale, Fla., has opened a branch 
office at Savannah, Ga. This agency is 
the associate of the Bureau in south- 
eastern Florida, 





The Art-Craft Window Display Co., 
Binghamton, N. Y., and an associate of 
the Bureau, has added Maurice Nellegar 
to its staff. Mr. Nellegar is an ex- 
perienced displayman and is well ac- 
quainted. with the retail trade in Syra- 
cuse, where he will be located. 





Samuel J. Hanick, the Philadelphia 
associate of the Bureau, reports the most 
active season in his experience in the dis- 
play service business. 





A. J. Thornhill, manager of the Thorn- 
hill Display Service St. Louis, Mo., re- 
ports he is nearly taxed to capacity with 
window display installations, a total of 
10,000 installations having been  con- 
tracted for. 





The Detroit Window Display Service, 
of which R: V. Wayne is manager, has 
removed to 438 E. Woodbridge Street, 
Detroit. This is a ground floor location 
with modern store front and marks a de- 
parture from the usual. practice. In the 
new quarters they will have much larger 
storage facilities. Owing to the large 











volume of business they are handling they 
find it necessary to carry a constant stock 
of at least a carload of crepe paper, for 
which they have provided a special bin 
arrangement. 


The Bureau recently issued an effective 
broadside describing its service which 
was most favorably received by national 
advertisers and advertising agencies. A 
supply of these circulars is available for 
general: distribution, and associates are 
requested to write for a supply to enclose 
in outgoing mail. 





The Executive Committee of the Bu- 
reau had a special meeting at the Cincin- 
nati offices, Saturday, May 7, at which 
arrangements were made to facilitate the 
speedy handling of the many display cam- 
paigns contracted for. Other routine 
business of the Bureau was also taken 
care of. 





It is interesting to note the enthusiasm 
of the majority of the associates who are 
giving the Bureau their fullest coopera- 
tion. This has resulted in a very prompt 
execution of the displavs entrusted to 
them. 





Associates are requested to acquaint 
themselves and the Bureau with the dis- 
play activities of national advertisers m 
their respective territories. 





George Altman, the Columbus (Ohio) 
associate, and treasurer of the Bureau, 
has just concluded a test campaign in De- 
half of the Bureau for Libby, McNeill 
& Libby, food products. 





The Window Display Service, Salt 
Lake City, Utah, now has a branch office 
at Ogden. They report a capacity bust- 
ness, consisting of campaigns for Amer 
ican Tobacco Co., California Packing 
Corporation, Bayer’s Aspirin, Phillips 
Milk of Magnesia, Kolynos, Canada Dry, 
Hufeland, Clicquot Club, Squibb’s Prod- 
ucts, Feen-a-mint, S. S. S., Sego Milk 
Flit, Maid-o-Claver Butter and others. 


—— as 


CHATTANOOGA, TENN. 


The South’s Up-to-Date Display 
Service ; 
Hal Cady Window Display Service 
418 Cypress St. 
Hal Cady, Manager 
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MINNEAPOLIS, MINN. 


A Display Service for National 
Advertisers 


Tri-State Window Display Service 


DETROIT, MICH. 
Entire State of Michigan and Toledo, O. 


Detroit Window Display Service 
438 E. Woodbridge St. 





116 S. 4th St. 
| H. Brooks, Manager R. V. Wayne, Manager 
COLUMBUS, OHIO KANSAS CITY, MO. 


Your Satisfaction Means Our Success 


F, ALTMAN & SON 
139 E. Rich St. 


George Altman, Manager 


Established and Reliable Display Service 
STARK DISPLAY ADV. SERVICE 
2610 Campbell St. 

W. A. Stark, Manager 





CINCINNATI, OHIO 


Hamilton, Dayton, Springfield and the 
Complete Cincinnati Trade Market 


Window Display Service of So. Ohio 
22 Pickering Bldg. 


Walter G. Vosler, Manager 





CLEVELAND, OHIO _ 


Covering the Cleveland Market and 
Erie, Pa. 


WHITMER DISPLAY SERVICE, Inc. 
: 1405 St. Clair Ave. 


George E. Dugdale, Manager 





Guaranteed Window Display 
Installation Service in Over 


S00 CITIES 


Throughout the United States 
by Dealing Only With 


ONE OFFICE 


SAVES.---Time and Money 
ELIMINATES---Waste and Delay 
RELIEVES---Detail and Uncertainty 





Contracts Accepted for Any One City, a Range 
of Territory, or the Entire United States 





Write for complete information and list of national 
advertisers whom we_ have served successfully 
and who will gladly recommend our service. 





Window Display Installation Bureau, Inc. 


Executive Offices 


22 Pickering Building 


Cincinnati, Ohio 





CHICAGO, ILL 


Reliable and Prompt Display Installations 


CHICAGO WINDOW DISPLAY 
INSTALLATION SERVICE 
179 N. Wells St. 


M. J. Latz, Manager 


PHILADELPHIA, PA. 


A Complete Window Coverage of This 
Prosperous Territory 


SAMUEL J. HANICK 
1214 Race St. 


BUFFALO, N. Y. 








-Niagara Falls, Tonawanda, Lockport, 


Lackawanna and Rochester 
WINDO-CRAFT DISPLAY SERVICE 
32 E. Genesee St. 

E. Preston Browder, Manager 


INDIANAPOLIS, IND. 


Complete Coverage for National 
” Advertisers 


PIONEER DISPLAY SERVICE 
113 S. Capitol Ave. 
Fred W. Weber, Manager 


SPOKANE, WASH. 


Window Displays in the Prosperous 
Spokane Country 
NATIONAL DISPLAY COMPANY 
1829 N. Division St. 

G. E. Bateman, Manager 


ST. LOUIS, MO. 


Satisfactorily Serving Many National 
Advertisers 
THORNHILL DISPLAY SERVICE 
919 High St. 

A. J. Thornhill, Manager 


PITTSBURGH, PA. 


Get Into This Big Market 
ARCEE VEE DISPLAY SERVICE 
2638 Fifth Ave. 

R. C. Vaughn, Manager 


Baltimore—Washington 
Complete Window Coverage in These 
Cities 
BENJAMIN CHARLES MARGOLIS 


11 W. Redwood St. 417 C St., N. W. 
Baltimore Washington 


JACKSONVILLE, FLA. 


Specialists in All Branches of 
Window Display 
WALKER DISTRIBUTING CO. 
34 E. Union St. 

H. S. Walker, Manager 


SAN ANTONIO, TEXAS 
Complete Window Display Service for | 
National Advertisers 

HIGHT DISPLAY SERVICE 
311 South Alamo St., P. O. Box 612 | 
J. M. Hight, Manager 
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Display Club Chronicles 


(Continued from page 85) 
The meeting was adjourned at 10:15 and was followed by 
a buffet lunch for the members of the ladies’ auxiliary who 
had been holding a business meeting in an adjoining room, 





e 

DAYTON, OHIO Windov 

Furthering the effort to acquaint merchants and buyers ———— 
with the work of the organized displaymen, our association 
held a memorable meeting on the evening of April 13. At 
six o’clock a banquet was tendered W. L. Stensgaard, presi- 
dent of the I. A. D .M., and our honor guest, the affair being Sts., Baltim 
under the joint auspices of the club and the Retail Mer- ay 
chants’ Association. After a talk by Wayne G. Lee, secretary Paasche Airb1 
of the retail merchants’ body, Mr. Stensgaard was given the ooo as 
floor. Charles R. Rogers, editor of The DISPLAY WORLD, New York ( 
spoke briefly at the conclusion of his address.’ About seventy- oe ‘ 
five diners were grouped about the tables, the majority of Geo. E. Watse 
them being displaymen. Among the guests was a group of go ood be 
Cincinnati windowmen who had motored over to attend the oe 
event. 

At the conclusion of the banquet, the crowd moved over 
to the National Cash Register Community Hall and joined 


Becker Sign | 


CHROMITE 1] 
New York C 


: : : AD 
in a gathering to which buyers, department heads and others Bert L. Daily 


interested in mercantile displays had been invited. The room Wold Air Bri 

SIGNS OF THE TIMES was comfortably filled and close attention was given to the Chicago, Til. 
speakers. President Everett Quintrell presided, introducing 

. P Mr. Lee, who spoke briefly. Mr. Stensgaard was then pre- get — 

is the monthly magazine of the sign, show card, sented, and he covered the subject of display and display- Hudson & Bos 

lettering and outdoor display advertising field, men’s organizations admirably. During the course of his ay alee, 

.authoritative, thorough and inspirational. talk, the I. A. D. M. slides were shown, contrasting the dis- H. D. Mende 

vas . plays of the day with those of a decade past. At the con- ee Sera 

at has been published consecutively for twenty- clusion of his address, Edith McClure Patterson gave an in- Kew Vea a 
one years; is read ’round the world. teresting talk on what women expect of display and how it 


Its arti : . influences their purchases. . Adler-Jones (€ 
ae cles are we 6k wes areas ie? Each A playlet, written by Brooks Harmon, of the Retail Mer- am, 3 A 
issue grows out of the daily appenings in and chants’ Association, was presented by an able cast, which Boston, Mas 
thought of the industry. Many of its feature brought out the selling power of good windows. Under the Decorative Di 


; . “teem Shae New York ( 
articles are suggested by its readers. It carries an skillful management of their director they made it plain that ees 
abundance of “experience” and “how” material. the department which had the aid of good windows and well- Graves Art s 
: ouisv 
trained salespeople made progress beyond the hopes of the Ivel Displays 
indifferent store unit. : ue St., Ne 
The final feature was a short talk on the relation of ad- codigo 
vertising and display by Mr. Rogers. ‘ Street, Chic 
Schaefer-Ross 
ter, N. Y. 
CHICAGO Schaffner & S 


It discusses the practical, pressing problems of 
the lettering craft. It is an open forum to the 
entire industry. 





It maintains a personal, cordial, courteous and 


friendly relationship with its growing family of Reported by Dallas M. Schultz, Secretary wee York ¢ 
readers, and will go out of the way to be of On April 27 a special meeting was called by the secre- York City. 
personal service to a reader who should not find tary, the “boys” rallying at the newly decorated Adler-Jones 

just what he is looking for. Co. studios, 651 South Wells Street. Rai ndid not daunt the Beauticraft In 
“brave hearts.” The regular routine was gone through with ecorative Di 


: ; : : New Y 
Vice-President Joe Marshall in the chair. L. A. Rogers and Nenad 3, 


It carries the advertising for the leading supply 
houses, thus showing the reader where he can President Stensgaard both gave interesting talks about the Silvestri it 
cago, Ill, 


buy to best advantage. Detroit convention plans and the Detroit bunch’s * age Alexander Sts 
: . . i nd the avid V 
It is an instrument of increasing usefulness to secretary then read some letters from Mr. Dittmar at tid Van Bi 


s ty. 
all engaged in the sign and lettering crafts “sang” present was sure glad to hear their contents. The uty 
o ’ 


~ t : meeting closed at 10:30 p.m. sar a 
working always for the betterment of the industry. The club is putting over a big dance on May 24 at the Pablishers S 
It is published monthly and its subscription new Stevens Hotel. The famous radio orchestra, “The — Whiteley: roa 
price is $3.00 a year ($3.50 in Canada). tors” from the Stewart Warner Air Theatre, will furnis ork City, 


the music and there is going to be a hot time, and we mean a 


SIGNS OF THE TIMES, Cincinnati, Ohio HOT. We want out-of-town displaymen in the city that Adler-Jones C 


i i night to come up; you will sure have “some time.” Tickets Srcal Dec 

esreen xsciemvthepelbacgescrn sense pcre osmirese em sak be had from Harry Mich, Hugh Lyons & Co., 217 West “ Piste 
SUBSCRIPTION ORDER BLANK Jackson Boulevard. A real committee is in charge, its mem Decon ngs 

SIGNS OF THE TIMES, Cincinnati, Ohio. May, 1927. bers being Wm. McCormick, Boston Store; Sol Fisher, } St, New ¥ 
Enclosed find $3.00, for which send me SIGNS OF THE Fisher Display Service; Mr. Lee, Karl Roth Studios; W. L. New yostit 
TIMES for one year. ($5.50 in Canada.) Stensgaard, G. G. Alterman, R. H. Longenbaugh and J. Dun- Benes! Edels 


SPE a a cada gin ERD Lea ties Canc CR as tice aan nina bee me can Williams. delphia, Pa 
e Ove Gnat 
Indiana. 


we.e bee eos ase ed 660 60 66655 eps 00> 0 aplee 60 s+ 0.00 b db > bee bee we eb ae oe CHICAGO DISPLAY EQUIPMENT MANUFACTURERS’ RAVE HAM 
PRET TES TTP Cer ee Pe ree | ERE ASSOCIATION ER, 

















Oines, { 
Reported by I. L. Bradford, Secretary RatzCharsot 
The Chicago Display Equipment Manufacturers’ Associa tte i A 
tion held their annual meeting at the City Club on April 20. HR. REISING 
This association is composed of the leading manufacturers paeagos TH 


of display equipment and decoratives in the Chicago mar- 
ket. Practically all members were represented at the mecting- 
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Window Display and Store Equipment, Decoratives, Accessories and Specialties 


(Kindly Mention The DISPLAY WORLD When Writing to Any of These Concerns) . 


AIR BRUSHES 
Becker Sign Supply Co., Baltimore and Front 
Sts. Baltimore, Md. 
Bert L. Daily, 124 East 3rd St., Dayton, Ohio. 
N. Glantz, 289 Bowery, New York City. 
Paasche Airbrush Co., 1909 Diversey Parkway, 
Chicago, Ill. 5 
THE PALETTE ART CO., 327 Fifth Ave., 
New York City. 
Thayer ‘ 913 W. Van Buren St., Chi- 
cago, I11. 
Geo. E. Watson Co., 164 W. Lake St., Chicago. 
Wold Air Brush Mfg. Co., 2173 N. Cal. Ave., 
Chicago, lll. 


AIR BRUSHING 
CHROMITE NOVELTY CO., 43-47 W. 24th St., 
New York City. 


AIR BRUSH STENCILS 
Bert L. Daily, 124 East 3rd St., Dayton, Ohio. 
Wold Air Brush Mfg. Co., 2173 N. Cal. Ave., 
Chicago, Ill. 


ART FABRICS 
§. M. Hexter & Co., 2212 Superior Ave., Cleve- 
land, Ohio. 
Hudson & Boas, 5 E. 17th St., New York City. 
HY-SIL MFG. CO., Revere, Mass. 
The Kervan Co., 119 W. 28th St., New York City. 
H. D. Mendelsohn & Co., 112-118 W. 44th St., 
New York City. 
Mendeisohn’s Textile Corp., 156 W. 45th. St.. 
New York City. 


ART PANELS 
Adler-Jones Company, 651 S. 
cago, Ill. 
Decorative Arts’ Studios, 135 
Boston, Mass. 
Decorative Display Co., Inc., 19-21 W. 36th St., 
New York City. 
Ferryman Art Studios, 36 W. 33rd St., N. Y. C. 
Graves Art Studios, Inc., 307 W. Chestnut St., 
Louisville, Ky. 
Ivel Displays, Inc., of New York City, 244 W. 
th St.. New York City. 
Kosai Studios, 129 W. 49th St., New York City. 
Schack Artificial Flower Co., 134-40 N. Robey 
Street, Chicago, Il. 
Schaefer-Ross Co., Inc., 84 North St., Roches- 
ter, N. ¥. 
Schaffner & Sweet, Inc., Studios, 451 First Ave. 
New York City. : 
Whiteley-Broady Studios, 244 W. 49th St., New 
York City. ; 


Wells St., Chi- 


Columbus Ave., 



















7 ART NOVELTIES 

pianticraft Import Corp., 23 E. 14th St., N. Y. C. 
‘corative Display Co., Inc., 19-21 W. 36th St., 
New York City. 

‘apaport Bros., 701 W. Ohio St., Chicago, III. 
cn Mfg. Co., 1035 Orleans St. Chi- 
Alexander Strobl, 101 West 41st St., N. Y. C. 


Perid Van Blerkom, 124 Fifth Ave., New York 


a ART PRINTS 
iblishers Service Bureau, P. O. Box 1275, 
ity Hall Postoffice Station, New York City. 


hiteley-B > : : 
York City n Studios, 244 W. 49th St., New 


' ARTIFICIAL FLOWERS 

ler Jones Co., 651 S. Wells St., Chicago, Ill. 
Ganical Decorating Co., 319-27 W. Van Buren 
pst; Chicago, TI, 

oast Display Fixture Co., 220 E. 16th St., 
DECOR ees Cal. 4 
GORATIVE DISPLAY CO., 19-21 West 36th 
New York City. 

N a. Scrimgeour Sales Co., 148 Duane St., 
Samuel Fd, Nie. ‘ 
delphia past Co» 474. N. 6th St., Phila- 


Indie Onath Co., 510 Indiana Ave., LaPorte, 

a. 

RULe EAMBURGER, 122 Fifth Ave., N. ¥. C. 
tines Sweet 214-216 Grand Ave., Des 

BERT are! Co., 36-38 W. 37th St., N.Y. C. 
poral LANDERS, Inc., 823 South Los An- 

6. Bere Angeles, Cal. 

“Chica ye, & CO. 227 W. Austin Ave., 


™P Roman, 102 W. 45th St., New York City. 





































Schack Artificial Flower Co., 134-40 N. Robey 
St., Chicago, Ill. 

Select Artificial Flower Co., 250 W. 47th St., 
New York City. 

SHOW WINDOW EQUIPMENT CO., Little 
Bldg., Boston, Mass. 

Spanjer-Janes Co., 1160 Chatham Court, Chicago. 

Cyrit.e S.einer Studios, 236 W. 55th St., New 
York City. 


ARTIFICIAL PLANTS 
Adler-Jones Co., 651 S. Wells St., Chicago, III. 
Decorative Display Co., 19-21 West 36th St., 
New York City. 

Samuel Edelman Co., 474 N. 6th St., Philadel- 
phia, Pa. 

The Ove Gnath Co., 510 Indiana Ave., LaPorte, 
Indiana. 

The Katz-Charrot Co., 36-38 W. 37th St., N. Y. C. 

The Kervan Co., 119 West 28th St., N. Y. C. 

G. REISING & CO., 227 W. Austin Ave., 
Chicago, Ill. 

Philip Roman, 102 W. 45th St., New York City. 

Select Artificial Flower Co., 250 W. 47th St., 
New York City. 


ARTIFICIAL SNOW 
Decorative Display Co., Inc., 19-21 W. 36th St., 
New York City. 
HY-SIL MFG. CO., Revere, Mass. 


AUTOMATIC WINDOW PROJECTORS 
Bausch & Lomb. Optical Co., 635 St. Paul St., 
Rochester, N. Y. 


BACKGROUND COVERINGS. 
Adler-Jones Co., 651 S. Wells St., Chicago, III. 
Botanical Decorating Co., 319-27 W. Van Buren 
St., Chicago, II]. 

Doty & Scrimgeour Sales Co., 148 Duane St., 
New York City. 

U. S. Changeable Sign Co., Inc., 118 W. 43rd 
St., New York City. 


BACKGROUND REFINISHING 
Kelton Mfg. Co., 77 Beacon St., Worcester, 
Massachusetts. 
Posenger Studio, 2436 W. 3rd St., Dayton, Ohio. 


BACKGROUND SETTINGS 
Adler-Jones Co., 651 S. Wells St., Chicago. Ili. 
Botanical Decorating Co., 319-27 W. Van Buren 

St., Chicago, Ill. 
Cameron & Co., 4608 Kingman, Des Moines, Ia. 
A. B. C. Curtain Co., 237 W. 14th St., N. Y. C 
Ivel Displays, 244 W. 49th St., New York City. 
Kinnear Artcrafts, 19 E. 15th St., New York City. 
MacLeod Studios, 2838 Decatur Ave., N. Y. C. 
Mac-Win, 1607 Broadway, New York City. 
Metropolitan Display Fixture Service, 52 Lex- 
ington Ave., New York City. 
Schaffner & Sweet, Inc., Studios, 451 First Ave., 
New York City. 
Spanjer-Janes Co., 1160 Chatham Court, Chicago. 


BACKGROUND PAINTINGS 
Adler-Jones Co., 651 S. Wells St., Chicago, Ill. 
Decorative Arts Studios, 135 Columbus Ave., 

Boston, Mass. 
Graves Art Studios, 307 W. Chestnut St., Louis- 
ville, Ky. 
Ivel Displays, 244 W. 49th St., New York City. 
Kinnear Artcrafts, 19 E. 15th St., New York City. 
Kosai Studios, 129 W. 49th St., New York City. 
Hans Krause Studio, 12 W. 31st St., N. Y. C. 
Martin Jenter Artcrafts, Mt. Vernon, N. Y. 
Schaffner & Sweet, Inc., Studios, 451 First Ave., 
New York City. 
Spanjer-Janes Co., 1160 Chatham Court, Chicago. 
David Van Blerkom Co., 124 Fifth Ave., New 
York City. 


BACKGROUND PANELS 
Adler-Jones Co., 651 S. Wells St., Chicago, fl. 
Cameron & Co., 4608 Kingman, Des Moines, Ia. 
Chromite Novelty Co., 43-47 W. 24th St., N. Y.C. 
Decorative Display Co., Inc., 19-21 W. 36th St., 

New York City. 
Fleece Bros. Co., Memphis, Tenn. 

Graves Art Studios, 307 W. Chestnut St., Louis- 
ville Ky. . 
Hugo Studios, Inc., 71 Park Ave., N. Y. C. 
Ivel Displays, 244 W.-49th St., New York City. 
Keiton Mfg. Co., 77 Beacon St.. Worcester, Mass. 
Hans Krause Studios, 12 W. 31st St., N. Y. C. 
Kinnear Artcrafts, 19 E. 15th St., New York City. 
enc Be a Co., Inc., 84 North St., Roches- 

ter, 


Schaffner & Sweet, Inc., Studios, 451 First Ave., 
New York City. 
Sign Research & Advisory Bureau, 151 Fifth 
Ave., New York City. 
Little Bldg., 


Show Window Equipment Co., 
Boston, Mass. 
Spanjer-Janes Co., 1160 Chatham Court, Chicago. 
BACKGROUNDS—PERMANENT 
A. B. C. Curtain Co., 237 W. 14th St., N. Y. C. 
Kelton Mfg. Co., 77 Beacon St., Worcester, Mass. 
Posenger Studio, 2436 W. 3rd St., Dayton, Ohio. 


Show Window Equipment Co., Little Bldg., 
Boston, Mass. 


BACKGROUND SCREENS 
Cameron & Co., 4608 Kingman, Des Moines, Ia. 
Display Research & Advisory Bureau, 151 Fifth 
Ave., New York City. 
Ferryman Art Studios, 36 W. 33rd St., N. Y. C. 
Fleece Bros. Co., Graham Bidg., Memphis, Tenn. 
Graves Art Studios, 307 W. Chestnut St., Louis- 
ville, Ky. 
Hugo Studios, ‘Inc., 71 Park Ave., N. Y. C. 
lve: Displays, 244 W. 49th St., New York City. 
Martin Jenter Artcrafts of Mt. Vernon, N. Y. 
Kinnear Artcrafts, 19 E. 15th St., New York City. 
Hans Krause Studio, 12 W. 31st St., N. Y. C. 
MacLeod Studios, 2838 Decatur Ave., N. Y. C. 
Mac-Win, 1607 Broadway, New York City. 
Oriental Display Fixture Co., 251 Meserole St., 
Brooklyn, N. Y. 
A. M. Roedelheim Co., 110 W. 40th St., N. Y. C. 
Show Window Equipment Co., Little Bldg., 
Boston, Mass. 


BANNERS AND BUNTING 
Annin & Co., 85 5th Ave., New York City. 
Compton & Sons Lithographing and Printing 
€o., 200 Locust St., St. Louis, Mo. 
Weeks-Howe-Emerson Co., 90 Market St., San 
Francisco, Cal. 


BOLTING CLOTH 
Becker Sign Supply Co., Baltimore 
Streets, Baltimore, 5 
Bert L. Daty, 124 E. 3rd St., Dayton, O 
Show Window Equipment Co., Little 
Boston, Mass. ; 


BRASS RAILS 
McCoy Bronze Co., 5861 Forsyth Ave., Detroit, 
Michigan. 
Newman Mfg. Co., 414 Elm St., Cincinnati, 


& Front 


‘Bidg., 


io. 

J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St.. New York City. 

Superior Fixture & Plating Co., 2050 Geyer 
Ave., St. Louis, Mo. 


CARD HOLDERS 


David B. Chambers, 41 West 35th St., N. Y. C. 
The Cincinnati Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, Ohio. 

Bert L. Daily, 124 E. 3rd St., Dayton, Ohio. 
Eureka Tool & Machine Co., 42 Walnut St., 
Newark, N. J. 
7 Bros. Co., 8-10 Graham Bldg., Memphis, 
enn. « 
D. J. Heagany Mfg. Co., 1121 W. Washington 
Blvd., Chicago, Ill. 
— Mfg. Co., 414 Elm St., Cincinnati, 
io. 
Oscar Onken Co., 4th and Cutter, Cincinnati, 


io. 
M. D. Pollinger 416 Victoria Bldg., St. Louis, 


Mo. 

Onli-Wa Fixture Co., St. Paul Ave. and Penn- 
sylvania R.R., Dayton, Ohio. 

R. ORTHWINE, J. C. Penny Bidg., 34th St., 
New York City. 

J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St., New York City. 

Perfection Co., 229-231 West Van Buren St., 
Chicago, Ill. ° 

0., 


Show Window Equipment 
Boston, Mass. 

J. B. ‘Timberlake & Sons, 120-24 E. Wash. St., 
Jackson, Mich. 

U. S. Changeable Sign Co., Inc., 118 W. 43rd 
New York City. 


CARD BOARD 


Becker Sign Supply Co., Baltimore and Front 
Sts., Baltimore, Md. 
Dick Blick Co., Galesburg, III. 


Little Bldg., 
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Chicago Cardboard Co., 664-670 W. Washington 
Blvd., Chicago, III. 

Bert L. Daily, 124 E. 3rd St., Dayton, Ohio. 

N. Glantz, 289 Bowery, New York City. 

Hurlock —~ Co., 3436-38 Market St., Phila- 
delphia, 

NATIONAL CARD, MAT & BOARD CO., 4318- 
36 Carroll Ave., Chicago, Til, 

Joseph Mayer & Co., 25 East 14th St., New York 


ity 
R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 


CARDBOARD EASELS 
STAND PAT EASEL CO., 439 E. Fort St., 
Detroit, Mich. 
WESTCOTT PAPER PRODUCTS CO., 1052 
Fourteenth St., Detroit, Mich. 


CARNIVAL DECORATIONS 

Annin & Co., 8 5th Ave.,“New York City. 
et Inc., 214-216 Grand Ave., Des Moines, 

owa. 
HY-SIL MFG. CO., Revere, Mass. 
Old King Cole, Inc., Canton, O. 
Schack Artificial Flower Co., 134-40 N. Robey 
~ St., Chicago. ; 
The Tuttle Press Co., Union and Hancock, 

Appleton, Wis. 

CARTOON COURSES 

Publishers’ Service Bureau, P. O. Box 1275, 
City Hall Postoffice Station, New York City. 


CHARACTER WAX FIGURES 
J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St., New York City. 
Trutulife Wax Products Co., 29 Erie, Milwau- 
kee, Wis. 


_ COLOR MATCHING LAMPS 
Frederick A. Bohling, 502 W. 44th St., New York 


ity. 
J. R. Palmenberg’s Sons, 1412 Broadway at 39th, 
New York City. 
Little Bldg., Bos- 


Show Window ed . 
ton, Mass. 


COLOR SCREENS 

Paton A. Bohling, 502 W. 44th St., New York 
ity. 

Central Import Co., 1656 S. Central Park Ave., 
Chicago, IJ. 

Lighting Specialties Co., 1613 East N. Y. Ave., 
Brooklyn, N. 

Charles I. Newton, 244 W. 14th St., N. Y. C. 

Reflector & Illuminating Co., 1407- 1417 Jackson 

Blvd., Chicago, III. 

Rosco Laboratories, 131 3rd Place, 

H. C. Ross & Co., 1227 Venice Blvd., Los An- 
geles, Cal. 

Show Window Equipment Co., Little Bldg., Bos- 
ton, Mass. 

Sun-Ray — Lighting rs 119-121 Lafayette 
St., New York Cit 

3. = Timberlake & oes: 120-24 E. Washington 

, Jackson, Mich. 

Whtitelos. Broady Studios, Inc., 244 W. 49th St., 

New York City. 


. COMPOSITION BOARD 
U. S. Gypsum Co., 205 W. Monroe St., Chicago. 


COUNTER DISPLAYS 

Advertising: Metal Display Co., 1001 W. Wash- 
ington Blvd., Chicago, , 

American Colortype Co., 1151 Rosco St., Chi- 
cago, Ill. 

Binger Advertising Co., 71 W. 23rd St., New 
York City. 

The Burdick Co., Inc., 73 Wooster St., N. Y.C. 

Compton & Sons Lithographing & Printing Ca, 
200-214 Locust St., St. Louis, Mo. 

Displaycraft Studios, 804 Ninth Ave., N. Y. C. 

Fleece Bros. Co., Graham Bldg., Memphis, Tenn. 

French Mirror Co., 199-201 Wooster ts, Ws Be x 

General Display Case Co., 63 Greene St., 
New York City. 

GEREKE-ALLEN CARTON CO., 1701-1713 
Chouteau Ave., St. Louis, Mo. 

Ivel Displays, Inc., 244 W. 49th St., N. Y. C. 

Kalasign Co. of America, 214 Eleanor St., Kala- 
mazoo, Mich. 


Brooklyn, 


Karle Lithographic Co., 444 Central Ave., 
Rochester, N. Y. 

Lutz & Sheinkman, 2 Duane St., N. Y. C. 

The Munro & Harford Co., 416 W. 33rd St., 
New York City. 

L. D. Nelke Signs, 45 E. 17th St., N. Y. C. 


Old King Cole, Inc., 920 Market Ave., South, 
Canton, Ohio. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

Oscar Onken Co., 4th & Cutter. Cincinnati, O. 

M. D. Pollinger, 416 Victoria Bldg., St. Louis, 
Missouri. 

Practicolor Co., 19 W. McMicken Ave., Cincin- 
nati, Ohio. 

Progressive Die Cutting Co., Inc., 135-139 W. 
17th St., New York City. 


Regent Specialties, Inc., 268 Lyell Ave., Roch- 
ester, 


Schaefer- Ross Co., Inc., 84 North St,, Roches- 
ter, N. 

Upham Sales Service Co., 170 Summer St., Bos- 
ton, Mass. 


) OS Phe. 2 


Kraus Mfg. Co., 30-34 W. 33rd St., : 
1052 


WESTCOTT PAPER PRODUCTS CO., 
Fourteenth St., Detroit, Mich. 


CREPE PAPER 
American Tissue Mills, Holyoke, a 
Dennison Mfg. Co., Framingham, Mas 
R. ORTHWINE, ; C. Penney Bldg, 34th St., 
New York City. 
Reyburn Mfg. Co., 32nd and Allegheny Ave., 
Philadelphia, Pa. 
Tuttle Press Co., Appleton, Wis. 


CUTAWLS 
International Register Co., 13 S. Throop St., 
Chicago, Ill. 


CUT-OUTS 
I. A. Braverman, 1193 Broadway, N. Y. C. 
Chicago Cardboard Co., 664-670 W. Washington 
Blvd., Chicago, Ill. 
Displaycraft Studio, 804 9th Ave., New York 
ity 
Ferryman Art Studios, 36 W. 33rd St., i 
GEREKE-ALLEN CARTON co., N01. 1713 
Chouteau Ave., St. Louis, Mo. 
Ivel Displays, 244 W. 49th St., New Bie 2 City. 
Hans Kraus Studio, 12 W. 31st URS Sy Gopi 
Lasar-Hetlyn Studios, 304 W. 54th ‘St. N. » py -% 
Lutz & Sheinkman, 2 Duane St., New York City. 
Mac-Win, 1607 Broadway, New York City. 
Martin Jenter, Artcrafts, Mt. Vernon, N. Y. 
The Munro & Harford Co., 416 W. 33rd St., 
New York City. 
National Card, Mat & Board Co., 4318-36 Carroll 
Ave., Chicago, Ill. ‘ 
Philipp Lithographing Co., 458 Fourth St., Mil- 
waukee, Wis. 

awry Co., 19 W. McMicken Ave., Cincin- 
nati, 

Schack Artificial Flower Co., 134-40 N. Robey 
St., Chicago, Ill. 

Show Window Equipment Co., Little Bldg., 
Boston, Mass. 

Progressive Die Cutting Co., Inc., 135-139 West 
17th St., New York City. 

Edward Rabbin, 127 Greene St., New York City. 

A. Rosenbaum, 704 S. 5th St., Philadelphia, Pa. 

Kraus Mfg. Co., 30-34 W. 33rd AE ie Fe of 

WESTCOTT PAPER PRODUCTS CO., 1052 
Fourteenth St., Detroit, Mich. 


DECALCOMANIA 


The Meyercord Co., 133 W. Washington Ave., 
Chicago, IIl. 


DECORATIVE PAPERS 
Annin & Co., 85 Fifth Ave. at 16th St., N. Y. C. 
Chromite Novelty Co., 43 W. 24th St., N. Y. C. 
Decorative Display Co. - 19-21 W. 36th GE; 
York City. 
Doty & Scrimgeour Sales Co., 148 Duane St., 
New York City. 
Show Window Equipment Co., Bldg., 
Boston, Mass. 
The Tuttle Press Co., Union and Hancock, 
Appleton, Wis. 
DISPLAY CARDS 


New 


Little 


‘American Colortype Co., 1151 Rosco St., Chi- 


cago, Ill. 
Binger Advertising Co., 71 W. 23rd St., New 
York City. 
Chicago Card Board Co., 664-670 W. Wash. Blivd., 
hicago, Ill 


yin. Oeapat Studio, 804 9th Ave., New York 


t 

GEREKE- ALLEN CARTON CO., ° 1701-1713 
Chouteau Ave., St. Louis, Mo. 

Hurlock Bros. Co., 3436-38 Market St., Phila- 
delphia, Pa. 

Ivel Displays, 244 W. 49th St., New York City. 

Martin Jenter Artcrafts of Mt. Vernon, 

Munro & Harford Co., 416 W. 33rd St., N. Y. c. 

National Adv. Service, Inc., 2947 Lyndale Ave., 
South, Minneapolis, Minn. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

Philipp Lithographing Co., 458 Fourth St., Mil- 
waukee, Wis. 

Practicolor Co., 19 W. McMicken Ave., Cincin- 
nati, Ohio. 

Premier Art Works, 40 Ross St., Brooklyn, 

Progressive Die Cutting Co., Inc., 135- 139 West 
17th St., New York City. 

Kraus Mfg. Co., 30-34 W. 33rd St., N. Y. C. 

U. S. Changeable Sign Co., Inc., 118 W. 43rd 
St., New York City. 


DISPLAY CARTONS 


GEREKE-ALLEN CARTON CO., 
Chouteau Ave., St. Louis, Mo. 


1701-1713 


— 


DISPLAY COUNSEL 

Decorative Arts Studios, 135 Columbus Ave, 
Boston, Mass. 

Display Research & Advisory Bureau, 151 Fifth 
Ave., New York City. 

Klee Display Fixture Co., Inc., 174-178 Atlantic 
Ave., Rochester, N. Y. 

The Koester School, 314 South Franklin St, 
Chicago, III. 

MacLeod Studios, 2838 Decatur Ave., N. Y, ¢ 

Mayer Mfg. Corp., 1436-1442 W. ORR st 
Chicago, II. 

Carl Percy, Inc., 450 Fourth Ave., N. Y. ¢ 

Upham Sales Service Co., 170 Summer St., Bos. 
ton, Mass. 


DISPLAY FIXTURES 


MAYER MFG. CORP., 1436-1442 W. Randolph 
St., Chicago, fll. 


DISPLAY FIXTURES—GLASS 
ADJUSTIT DISPLAY MFG. CO., 344 W. 4th 
St., New York City. 
David B. Chambers, 41 W. 35th St., 


N. ¥..¢ 
Cincinnati Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, Ohio. 


Frankel Display Fixture Co., 493 7th Ave., New 
York City. 

French Mirror Co., 199-201 Wooster St., N. Y.C. 

General Display Case Co., 63 Greene 'St., New 
York City. 

Oriental Display Fixture Co., 251 Meserole St, 
Brooklyn, N. Y 

Show Window Equipment Co., Little Bldg, 
Boston, Mass. 

J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St., New York City. 

DISPLAY FIXTURES—METAL 

Advertising Metal Display igs: 1001 W. Wash- 
ington Blvd.. Chicago. Tl 

ADJUSTIT DISPLAY MFG. CO., 344 W. Hth 
St., New York City. 

Botanical Decorating Co., 319-27 W. Van Buren 
St., Chicago, Ill. 

I. A. Braverman, 1193 Broadway, N. Y. C. 

Buckeye Fixture Co., 1292 W. 4th St., Cleve- 
land, Ohio. 

David B. Chambers, 41 W. 35th St., N. Y. C. 

Coast Display Fixture Co., 220 East 16th St, 
Los Angeles, Cal. 

BUTLER DOLL- STAND CO.,. 208 S. East Ave, 
Oak Park, Ill. , 

Cincinnati Show Case & Display Fixture 

Works, 232-40 Main St., Cincinnati, ''s 

Davis Metal Fixture Co., 615 Brook St. 
Box 213. Lansing, Mich. 

Display Fountain Mfg. Co., Inc., 157 E. 33rd 
St., New York City. 

Eureka Tool & Machine Co., 42 Walnut St, 
Newark, N. J. 

L. A. Feldman Fixture Co., Inc., 32 W. 3nd 
St., New York City. 

Frankel Display A he Co., 493 7th Ave., New 
York City. 

General cores Case Co., 63 Greene St., New 
York Cit 

M, Goldsmith Co., 751 Lafayette Ave., Brooklyn, 


D. J. Heagany Mfg. Co., 1121 W. Washington 
Boulevard, Chicago, Il. 

Klee Display Fixture Co., 174-78 Atlantic Ave, 

Rochester, N. Y. 

The Lamson Co., Syracuse, N. Y. 

BERT A. LANDERS, Inc., 823 South Los At- 
geles, Los Angeles, “Cal. 

Lansha Studios, 208 E. 47th St., New York City. 

ee Mfg. Co., 414 Elm St., Cincinnati, 


ONLI-WA FIXTURE CO., St. Paul Ave. and 
Pennsylvania R. R., Dayton, Ohio. 

Oriental Display Fixture Co., 251 Meserole St, 
Brooklyn, N. Y. ath 

J. R. Palmenberg’s pone 1412 Broadway at 
St., New York Cit 

M. Me Pollinger, 416 "Victoria Bldg., St. Louis, 


Rosenbaum, 704 S. 5th St., Philadelphia, 
Son Window Equipment Co., Little Blds, 
Boston, Mass. st 
Saxon Display Fixture Co., 42-46 W. 33rd Sty 
New York City. 
Wm. Strauss. 416 Arch St., Philadelphia. on J 
Superior Lighting L Plating Co., 2050 bey 


Ave., St. Louis, M St 
Sylvan tas | Tea Shop, 552-554. W. Lake > 
icago, Ill. ‘ 

J. a Timberlake & Sons, 120-124 E. Washington 

, Jackson, Mich. us W. ged 


uv g. Changeable Sign Co., Inc., 
St., New York City.. 


DISPLAY FIXTURES—WOOD r 
Adler-Tones Co.. 651 S. Wells St., Chicago 
ADJUSTIT DISPLAY MFG. CO., 344 W. 

St., New York City. C 
, 6 A. Braverman, 1193 Broadway, N. i al 
Botanical Decorating Co., 319-27 W. Van 
St., Chicago, Ill. 
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Buckeye Fixture Co., 1292 W. 4th St., Cleve- 


Ohio 
Chasabers, 41 W. 35th St., N. Yc. 
Cincinnati or Case & Dispiay Fixture 
Works, 232--40 Main St., Cincinnati, Ohio. 
Coast Di Fit, Works, 220 E. 16th St., Los 
Angeles 
COHEN & NATHAN CO., 1108 Fifth Ave., 
Pittsburgh, Pa. 
Consol Cabinet Co., 15 Tompkins St., N. Y. C. 
The Davis Metal Fixt. Co., 615 Brook Se:;P. -O. 
Box 213, ‘Lansing, Mich. 
i A Feldman Fixture Co., Inc., 32 W. 32nd 
St. New York City. 
Fleece Beam Co.,8-10 Graham Bldg., Memphis, 


Tent 
Frankel Display Fixture Co., 493 7th Ave., New 
York City. 
General Display Case Co., 63 Greene St., 
York City 
M. Goldsmith Co., 751 Lafayette Ave., Brooklyn, 
N. Y. 


Hugo Studios, Inc., 71 Park Ave., N. Y. C. 

Keton Mfg. Co., 77 Beacon St., Worcester, Mass. 

Klee Display Fixture Co., 174-78 Atlantic Ave. re 
Rochester, N. 

BERT A. LANDERS, Inc., 823 South Los An- 
geles, Los Angeles, Cal. 

ONLI-WA FIXTURE CO., St. Paul Ave. and 
Pennsylvania R. R., Dayton, Ohio. 

Oriental Display Fixture Co., 251 Meserole St., 
Brooklyn, N. Y. 

et Saat Co., 4th and Cutter, Cincinnati, 


1412 Broadway at 

3th St.. New York City. 

Perfection Co., 229-231 Ww. Van Buren St., Chi- 
cago, Ill. 

eg s ecialties, Inc., 268 Lyell Ave., Roches- 
ter, N. 

A, Rosenbaum, 704 S. 5th St., Philadelphia, Pa. 
Saxon Display Fixture Co., 42-46 W. 33rd St., 
New York City. 
SHOW WINDOW EQUIPMENT CoO., Little 
Bldg., Boston, Mass. 

Wm. Strauss, 416 Arch St.. Philadelphia. Pa. 
Upham Sales Service Co., 170 Summer St., Bos- 
ton, Mass. 
U. S. Changeable Sign Co., Inc., 118 W. 43rd 
St. New York City. 

DISPLAY FIXTURES—WROUGHT IRON 


I, A. Braverman, 1193 Broadway, N. Y. C. 

Buckeye Fixture Co., 1292 W. 4th St., Cleve- 
land, Ohio 

Cincinnati ‘Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, Ohio. 

Earle Display Fixture Co., 212 E. 9th St., New 
York City. 

L. A. Feldman Fixture Co., Inc., 32 W. 32nd 
St. New York City. 

Frankel Display Fixture Co.,493 7th Ave., New 
York City. 

The Lamson Co., Syracuse, N. Y. 

Lansha Studios, 208 E. 47th St., New York ey. 

Mac-Win Studio, 1607 Broadway, ar ee 

McCoy Bronze Co., 5861 Forsyth Ave. ce SY 
Michigan. 

Oriental Display Fixture Co., 251 Meserole St., 
Brooklyn, N. 

. R, Palmenberg’s Sons, 1412 Broadway at 39th 
St. New York City 

A, Rosenbaum, 704 S. "sth St., Philadelphia, Pa. 

Show Window Equipment Co., Little Bldg., 
Boston, Mass. 


New 


if R. —oO Sons, 


DISPLAY FIXTURES—RUG 


CHAS. S. SCOFIELD, 206 Lexington Ave., 
New York City. 


DISPLAY FIXTURES—VELVET COVERED 
© Weinstein, 30 East 14th St., New York 
y. aie 


DISPLAY FORMS 
Beauticraft Import Corp., 23 E. 14th St., N. Y. C. 
‘ . Braverman, 1193 Broadway, N. Y. e. 
end One Co., 1292 W. 4th St., Cleve- 
Coast Disp. Fixt. Works, 220 East 16th St., Los 
Angeles, Cal. 
mara! Displag Fixture Co., 493 7th Ave., New 


i Cit 
M. Gols smith Co., 751 Lafayette Ave., Brook- 


lyn, N, 
Klee Display Fixture Co., 174-78 Atlantic Ave., 
1 ochester, N. Y. 
mag ional Clearing House of New York, 
BERT 303 Fifth Ave., New York City. 
T A. LANDERS, Inc., 823 South Los An- 
sean Los Angeles, Cal. 
Onli W Masso, 547 W. 59th St., New York City. 
ni-Wa Fixture Co., St. Paul Ave. and Penn- 
us a Rie Dayton, Ohio. 
wth S, almenberg’s Sons, 1412 Broadway at 
Bd New York City. 
> ‘Rabin, 127 Greene St., New York City. 
— Inc., 114 E. 4th St., James- 


town, 


_ Show Window Equipment Co., - 


Saxon Display aoe Co., 42-46 W. 33rd St., 
New York Cit 

SHOW WINDOW EQUIPMENT CO., Little 
Bldg., Boston, Mass. 

Wm. Strauss, 416 Arch St., 

Superior Fixture & Plating Co., 
Ave., St. Louis,. Mo. 

Trutulife Wax Products Co., 29 Erie, Milwau- 
kee, Wis. 


DISPLAY NOVELTIES 

Beauticraft Import Corp., 23 E. 14th St., 
York City. 

Consol Cabinet Co.,-15 Tompkins St., N. Y. C. 

DECORATIVE DISPLAY CO., 19-21 W. 36th 
St., New York City. 

Display Fountain Mfg. Co,, 157 E. 33rd St., 
New York City. 

Ferryman Art Studios, 36 W. 33rd St., N. Y. C. 

Fleece Bros. Co., Memphis, Tenn. 

Katz-Charrot Co., 36-38 W. 37th St., N. Y. C. 

Kinnear Artcrafts, 19 E. 15th St., N. Y. C. 

Klee Display Fixture Co., 174-178 Atlantic Ave., 
Rochester, N. Y. 

Kosai Studio, 129 W. 49th St., New York City. 

Mac-Win, 1607 Broadway, New York City. 

James Masso, 547 W. 59th St., New York City. 

Maybloom ro orabigead Corp., 122 Fifth Ave., 
New York City. 

Metropolitan Display Fixture Service, 52 Lex- 
ington Ave., New York City. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

M. D. Pollinger, 416 Victoria Bldg., St. Louis, 


Mo. 
Edward Rabbin, 127 Greene St., New York City. 
Philip Roman, 102 W. 45th St., New York City. 
A. Rosenbaum, 704 S. 4th St., "Philadelphia, Pa: 
Saxon Display Fixture Co., ” 42-46 W. 33rd St., 
New York City. 
Cyrille aid Studios, 236 W. 


Philadelphia, Pa. 
2050 Geyer 


New 


55th St., New 


York Cit 
Fe? cal oy * Strobl, 101 W. 4ist St., N. Y: C. 
DISPLAY RACKS 
Buckeye nagar Co., 1292 W. 4th St., Cleve- 


land, 

Davis Metal Fixture Co. ., 615 Brooks St., P. O. 
Box 213, Lansing, Mich. 

Fleece Bros. Co., 8-10 Graham Bldg., Memphis, 

enn. 

Klee Display Fixture Co., 174-78 Atlantic Ave., 
Rochester, 

™ —— ‘Co., 751 Lafayette Ave., Brook- 
yn, 

D. J. Heagany Mfg. Co., 1121 W. Washington 
Blvd., Chicago, Il 

The Lamson Co., Syracuse, N. Y. 

Newman Mfg. Co., 414 Elm St., Cincinnati, O. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

Oras, Onken Co., 4th and Cutter, Cincinnati, 

io. 

J. R. Palmenberg’s Son, 1412 Broadway at 39th 
St.. New York City. 

Perfection Co., 229-231 W. Van Buren St., Chi- 
cago, Ill. 

Regent - 1. ahh Tne., 268 Lyell Ave., Roch- 
ester, 

‘Little Bldg., 
Boston, Mass. 

Superior Fixture & Plating Co., 2050 Geyer 
Ave., St. Louis, Mo. 

Sylvan Specialty Shop, 552-554 W. Lake St., 
Chicago, Ill. 

J. B. Timberlake & Sons, 120-24 E. Wash. St., 
Jackson, Mich. 


DISPLAY TABLES—REVOLVING 
J. R. Palmenberg’s Sons, 1412 Broadway at 
39th St., New York City. 
Co., Little Bldg., 


Show Window Equipment 
Boston, Mass. 

The Viking Tool & Machine Co., Inc., 745 Sixty- 
fifth St., Brooklyn, N. 

wie i. Smith, 120 Eaton St. 

The Worsham Co., P. O. Box 285, Decatur, IIl. 


DOLL STANDS 
George Engel and Associates, 873 Broadway, 
New York City. 


DRAPERIES 
Acme Drapery Co., 567 3rd Ave., New York City. 
Bryan’s, 423 S. Fourth St., Louisville, Ky. 
Crown Curtain Co., 81 Fourth Ave., New York 


Cit 

David B. Chambers, 41 W. 35th St., N. Y. C. 

A. B. C. Curtain Co., 237 W. 14th St., Ni ee 

Decorative Display Co., 19-21 W. 36th St., New 

ork City. 

L. M. Friedman, 608 St. Clair Ave., W., Cleve- 
land, Ohio. 

Joseph Korach Co., 310 Lakeside Ave., N. W., 
Cleveland, Ohio 

we = B. Roth, ‘212 E. Crawford St., Findlay, 


SCHNEIDER STUDIOS, Inc., 127 W. 47th St., 
New York City. 


Springville, 


Show Window Equipment Co., Little Bldg., 
Boston, Mass. 


A. Solomon, 1123 Broadway, New York City. 


EASELS 
The Sta-Set Easel Co., 19 W. McMicken Ave., 


Cincinnati, Ohio. 


ELECTRIC DISPLAY CLOCKS 
Lockwood & Almquist, Inc., 30 Irving Place, 
New York City. 


ELECTRIC FOUNTAINS 
Frederick A. Bohling, 502 W. 44th St., N. Y. C. 
Display Fountain Mfg. Co., 157 E.+33rd St., 
New York City. 
Samuel Edelman Co., 474 North 6th St., Phila- 
delphia, Pa. 
Kliegl Bros., Universal Electric Stage Lighting 
Co., Inc., 321 W. 50th St., New York City. 
nee Mfg. Co., 414 Elm St., Cincinnati, 
io. 


ELECTRIC NOVELTIES 
B. L. Akins, Inc., 118 W. 43rd St., N. Y. C. 


Frederick A. Bohling, 502 W. 44th St., N. Y. C. 
Display Fountain Mfg. Co., 157 E. 33rd St., 
New York City. 
French Mirror Co., 199-201 Wooster St., N. Y.C. 
Chas. I. Newton, 244 W. 14th St... New York City. 
Sign Research and Advisory Board ,151 Fifth 
Ave., New York City. 
FABRICS FOR DISPLAY 
American Tapestry Mills, 211 Fourth Ave., 
New York City. 
CHROMITE NOVELTY CO., 43-47 W. 24th 
St., New York City. 
Doty & Scrimgeour Sales Co., Inc., 148-152 
Duane St., New York City. 
Samuel Edelman Co., 474 N. 6th St., Philadel- 
phia. Pa. 


ee! Hexter & Co., 2212 Superior Ave., Cleve- 

and 

Joseph Korach Co., 310 Lakeside Ave., N. W., 
Cleveland, Ohio. 

Hudson & Boas, 5 E. 17th St., New York City. 

HY-SIL MFG. Co., Revere, Mass. 

Klee Display Fixture Co., 174-78 Atlantic Ave., 
Rochester, N. Y. 
Maharam Textile Co., 107 W. 48th St., N. Y.-C. 
H. D. Mendelsohn & Co., 112-118 W. 44th St., 

New York City. 


Mendelsohn’s Textile Corp., 156 W. 45th St., 
New York City. 
Saxon Display Fixture Co., 42-46 W.* 33rd St., 


New York City. 

SHOW WINDOW EQUIPMENT CO., Little 
Bldg., Boston, Mass. 

A. Solomon, 1123 Broadway, New York City. 


; FLAGS 

Annin & Co., 85 5th Ave., New York City. 

Weeks-Howe-Emerson Co., 90 Market St., San 
Francisco, Cal. 


FLASHERS FOR SIGNS 
EAGLE ‘ELECTRIC MFG. CO., 59-79 Hail St., 
Brooklyn, N. Y. 


FLOOD LIGHTS 
Frederick - Bohling, 502 W. 
York Cit 


CURTIS LIGHTING, 1119 W. Jackson Blvd., 
Chicago, Ill. 


44th St., New 


Decorative Display Co., 19-21 W. 36th St., New 
York City. 
Charles I. ne 244 W. 14th St., New York 


City 
Klee Fixture Co., 174-178 Atlantic Ave., 
Rochester, 
Klieg! Bros. Universal Electric Stage Lighting 
Co., Ine., 321 W. 50th St., New York City. 
BERT A. LANDERS, Inc., 823 South Los An- 
geles, Los Angeles, Cal. 

LIGHTING SPECIALTIES a 1613 East 
New York Ave., Brooklyn, N. Y. 

Perfection Co., 229- 231 W. Van Buren St., Chi- 
cago, Ill. 

Reflector & Illuminating Co., 1407-1417 Jackson 

Blvd., Chicago, Il. 
— Laboratories, 131 Third Place, Brooklyn, 


¥. 
H. C. Ross & Co., 1227 Venice Blvd., Los 
Angeles, Col. 
Little Bldg., 


Show. Window Equipment Co., 
Boston, Mass. 

Silverbeam Products Co., 246 Fifth Ave., New 
York City. 

Sun-Ray Lighting Products, 
St., New York City. 

FRAMES 

Regent i aan Inc., 268 Lyell Ave., Roch- 

ester, 


FURNITURE FOR SHOW WINDOWS 


Consol Cabinet Co., 15 Tompkins St., N. Y. C. 
Keiton Mfg. Co., 77 Beacon St., Worcester, Mass. 


119-121 Lafayette 
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Onli-Wa Fixture Co., St. Paul Ave. and Penn- 
sylvania R. R., Dayton, Ohio. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

— Onken Co., 4th and Cutter, Cincinnati, 

io. 

Spanjer-Janes Co., 

David Van Blerkom Co., 
York City. 


1160 Chatham Court, Chicago. 
124 Sth Ave., New 


FLOOR BLOCKS 

Adler-Jones Co., 651 S. Wells St., Chicago, III. 

Botanical Decorating Co., 319-27 W. Van Buren 
St., Chicago, IIl. 

G. REISING & Co., 227 West Austin Ave., 
Chicago, Ill. 

Schack Artificial Flower Co., 134-40 N. Robey 
St., Chicago, Ill 


GARMENT CABINETS 
Bryan Show Case Co., Bryan, Ohio. 
R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 


GARMENT HANGERS 

ALL STYES HANGER CoO., 455 Seventh Ave., 

~ New York City. 

- me Co., 751 Lafayette Ave., Brook- 
yn ; 

BERT A. LANDERS, Inc., 823 South Los An- 
geles, Los Angeles, "Cal. 

Onli-Wa Fixture Co., St. Paul Ave. and Penn- 
sylvania &.R.. Dayton, Ohio. 

3. 2. Palmenberg’s — 1412 Broadway at 39th 
St., New York Cit 

Sylvan Specialty Shop, 552-554 W. Lake St., 
Chicago, Ill. 

H. M. Wade Mfg. Co., Charlotte, N. C. 


GELATINE SHEETS 
CENTRAL IMPORT CO., 1656 S. Central Park 
Ave., Chicago, Ill. 


GLASS FOR DISPLAY USE 
Andres Plate Glass Co., 195 Greenwich St., 
York City. 


New 


GLASS FLOWERS 
Philip Roman, 102 W. 45th St., 


GRASS MATS 
The Kervan .Co., 119. W. 28th St., N. Y. C. 
Weeks-Howe-Emerson Co., 90 Market St., 
Francisco, Cal. 


GUMMED SEALS—PLAIN 
WESTCOTT PAPER PRODUCTS CO., 
Fourteenth St., Detroit, Mich. 


LAMP COLORING 
EAGLE ELECTRIC MFG. CO., 59-79 Hall St., 
Brooklyn, N. Y. 
Frederick A. Bohling, 502 W. 44th St., New 


i ee ae, Oy 


San 


1052 


York City. 
~~ 131 3rd Place, Brooklyn, 
LETTERING PENS 
Dick Blick, Galesburg, III. 
Bridgeport Pen Co., 239 John St., Bridgeport, 


Conn 
Commercial Trading Co., 72 Christopher St., 
New York City. 
Bert L. Daily, 124 'E. 3rd St., Dayton, Ohio. 
Detroit School of Lettering, 155 Stimson Ave., 
Detroit, Mich. 
Esterbrook Steel Pen Co., Camden, N. J. 
Joseph Mayer & Co., 25 E. 14th St., New York 


City. 
R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 
Publishers’ Service Bureau, P. O. Box 1275, 
City Hall Postoffice Station, New York City. 
Geo. E. Watson Co., 164 W. Lake St., Chicago. 


LETTERING BRUSHES 

Becker Sign Supply Co., Baltimore and Front 
Sts., Baltimore, Md. 

Dick Blick Co., Galesburg, IIl. 

Commercial Trading Co., 72 Christopher St., 
New York City. 

Bert L. Daily, 124 E. 3rd St., Dayton, Ohio. 

Detroit School of Lettering, 155 Stimson Ave., 
Detroit, Mich. 

N. Glantz, 289 Bowery, New York City. 

Joseph Mayer & Co., 25 E. 14th St., New York 


Citv. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

Geo. E. Watson Co., 164 W. Lake St., 


LITHOGRAPHED DISPLAYS 

Advertising Metal Display Co., 1001 W. Wash- 
ington Blvd., Chicago, Ill. 

Advertisers’ Sign & Display Co., 1400 Broad- 
way, New York City. 

Binger Advertising Co., 71 West 23rd St., New 
York City. 

The Burdick Co., Inc., 73 Wooster St., N. Y. C. 

Compton & Sons Lithographing & Printing Co., 
200-204 Locust St., St. Louis, Mo. 


Chicago. 





Ivel Displays, Inc., 244 W. 49th St., N. Y. C. 
Lutz & Sheinkman, 2 Duane St., N. . 7 

Munro & Harford Co., 416 W. 33rd St. SN, (WC. 
L. D. Nelke—Signs, 45 KE. 17th st., New York 


City. 

Philipp Lithographing Co., 458 Fourth St., Mil- 
waukee, Wis. 

Premier Art Works, 40 Ross St., Brooklyn, N. Y. 

Progressive Die Cutting Co., Inc., 135-139 West 
17th St., New York City. 

A. M. Roedelheim Co., 110 W. 40th St., N. Y. C. 

Sign Research and Advisory Bureau, 151 Fifth 
Ave., New York City. 

U. S. Printing & Lithographing Co., Cincinnati, 
Brooklyn and Baltimore. 


LIGHTING FIXTURES—STORF 
Frederick A. Bohling, 502 W. 44th St., N. Y. C. 
CURTIS LIGHTING, 1119 W. Jackson Blvd., 
Chicago, Ill. 

Lighting Specialties ?- 1613 East New York 
Ave., Brooklyn, N. Y¥ 

Moran & Hastings Mfg. Co., 567 N. Lake St., 
Chicago, Ill. 


LUMINOUS PAINTS 
Alexander Strobl, 101 W. 41st St., 


MACHINES—CUTTING 
Pas Motorcraft Co., 28 N. Clinton St., Chicago, 


Hoffman Type & Engraving Co., 114 E. 13th 
St., New York City. 

International Register Co., 13 S. Throop St., 
Chicago, Ill. 


N.Y C: 


MAT BOARD 

Chicago Cardboard Co., 664-670 W. Washington 
Blvd., Chicago, Ill. 

Bert L. Daily, 124 E. 3rd St., Dayton, Ohio. 

N. Glantz, 289 Bowery, New York City. 

Hurlock Bros. Co., 3436-38 Market - ‘St, Phila- 
delphia, Pa. 

gr td Mayer & Co., 25 E. 14th St., New York 

NATIONAL CARD, MAT & BOARD CO., 4318- 
4336 Carroll Ave., Chicago, Ill. 


MECHANICAL DISPLAYS 
Architectural Model Studios, 219 W. 
Ave., Chicago, Ill. 
Binger Advertising Co., 71 West 23rd St., 
York City. 
Bunnell-Hadlock & Co., 
Chicago, Ill. 
Cameron & Co., 4608 Kingman, Des Moines, Ia. 
Ivel Displays, 244 W. 49th St., New York City. 
Motion Display Corp., 45 W. 45th St., N. Y. C. 
Normandie Import Co., 1151 Broadway, N. Y. C. 
The Worsham Co., P. O. Box 285, Decatur, Ill. 


MECHANICAL MECHANISM 
Eureka Tool & Machine Co., 42 Walnut St., 
Newark, N. J. 
Winfield H. Smith, Inc., Springville, N. Y. 


MECHANICAL FIGURES 
Bunnell-Hadlock & Co., 1242 Belmont Ave., 


Chicago, Il. 
M-yb!oom 7: aed Corp., 122 Fifth Ave., 


New York Cit 
Normandie kenaek Co., 1151 Broadway, N. Y. C. 


MERCHANDISE DISPLAY FIXTURES 
UPHAM SALES SERVICE CO., 170 Summer 
St., Boston, Mass. 


METALIC FOILS 


Paintex Products Corp., 30 Irving Place, New 
York City. 


Chicago 
New 


1242 Belmont Ave., 


MIRRORS 

Bryan Show Case Co., Bryan, Ohio. 

Cincinnati Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, Ohio. 

Consol Cabinet Co., 15 Tompkins Bt, NEY: ee 

French Mirror Co., "199-201 Wooster St., N.:.¥°G. 

R. ORTHWINE, ., Cc. Penney Bldg., oth, St., 
New York City. 

Show Window Equipment Co., Little Bldg., 
Boston, Mass. 

David Van Blerkom Co., 124 5th Ave., New 
York City. 

J. R. Palmenberg’s gg 1412 Broadway at 39th 
St.. New York Cit 


MODEL DISPLAYS 
may ecg a Model Studios, 219 W.. Chicago 
Ave., Chicago, Il. 
Martin Jenter, Artcrafts, Mt. Vernon, N. Y. 
Schiffner & Sweet, Inc., Studios, 451 First Ave. A 
New York City. 


MOTION DISPLAYS 
Architectural Model Studios, 219 W. Chicago 
Ave., Chicago, Ill. 
Davis Bulletin Co., 12-16 Lock St., Buffalo, N. Y. 
Display Research and Advisory Bureau, 151 
Fifth Ave., New York City. 


Ivel Displays, Inc., 244 W. 49th St., 
Motion -Display Corp., 45 W. 45th St., 
Normandie Import Co., 1151 Broadway, N. Y.¢ 


N.. 2G 
N. 


The Worsham Co., P. O. Box 285, 


MOVING PICTURE DISPLAYS 
MacLeod Studios, 2838 Decatur Ave., N. 


NATURAL PREPARED FOLIAGE 
Adler-Jones Co., 651 S. Wells St., Chicavo: Il) 
Architectural Model Studios, 219 W. Chicago 
Ave., Chicago, Il. 

Cameron & Co., 4608 Kingman, Des Moi: nes, Ia, 

Decorative Display Co., Inc., 19-21 W. 36th’ St, 
New York City 

The Ove Gnath a. 510 Indiana Ave., LaPorte, 
Indiana. 

The Kervan Co., 119 W. 28th St., N. Y. C. 

G. REISING & CO., 227 Ww. Austin Ave., Chi- 
cago, Ill. 


ORNAMENTS—COMPOSITION 
Colonial Sculpture Co., 80 Boylston St., 
Mass. 
aes Decorating Co., 319- 27 W. Van Buren 
Chicago, III. 
sane Masso, 547 W. 59th St. New York City. 
Show Window Equipment: Lo. . Little Bldg, 
Boston, Mass. 
Silvestri Art Mfg. Co., 1085 “Orleans St., Chi- 


cago, Il. 
Syracuse Ornamental Co., 581 South Clinton St., 


Syracuse, N. Y,. 


ORNAMENTS—PAPIER MACHE 
Agee Art, 3443 S. Hill St., Los Angeles, 
Calif. 
Show Window Equipment Co., Little Bldg, 
Boston, Mass. 


ORNAMENTS—WOOD | 
Syracuse Ornamental Co., 581 South Clinton St, 
Syracuse, N. Y 


PAPER MEGAPHONES ~ 
GEREKE-ALLEN CARTON CO., 17th ani 
Chouteau Blvd., St. Louis, Mo. 


PAPIER MACHE DECORATIONS 
Beauticraft Import Corp., 23 East I4th St, 
New York City. 
Associated Art, 3443 S. Hill St., 


Calif. 

Decorative Display Co., 19-21 W. 36th St., New 
York City. 

Old King Cole, Inc., Canton, Ohio. 

Edward Rabbin, 127 Greene St., New York City. 


PARADE DECORATORS 


Associated Arts, 3443 South Hill St., 
geles, Cal. 

Botanical Decorating Co., 319-27 W. Van Buren 
St., Chicago, Ill. 

Hulsizer, Inc., 214-216 Grand Ave., Des Moines, 
Iowa. 

Old King Cole, Inc., 920 Market Ave., South, 
Canton, Ohio. 

Schack Artificial Flower Co., 134-40 N. Robey 
St., Chicago, Il 

The Tuttle Press Co., Union and Hancock, 
Appleton, Wis. 


PENNANTS 

Annin & Co., 85 5th Ave., New York City. 

CHROMITE NOVELTY Co., 43-47 W. 24th St, 
New York City. 

Kalasign Co. of America, “214 Eleanor St., Kala 
mazoo, Mich. 

Perfection Co., 229-231 W. Van Buren St. Chi- 
cago, Ill. é 


Decatur, III, 


mic, 


Boston, 


Los Angeles, 


Los An 


PHOTOGRAPHS—COMMERCIAL 


Whiteley-Broady Studios, Inc., 244 W. 49th St, 
New York City. 


PHOTOGRAPHS—DISPLAY 


Worsinger Window Service, 110 W. 40th St, 
New York City. 


PHOTO ENLARGEMENTS 


Publishers’ Service Bureau, P. O. Box ot 
City Hall Postoffice Station, New York City, 

Schaefer-Ross Co., Inc., 84 North St., Rochestet, 
New York. C. 

Kraus Mfg. Co., 30-34 W. 33rd St., N. Y. we 

Whiteley- Broady Studios, 244 W. 49th St., Ne 
York City. 


PLAQUES mi 

Adler-Jones Co., 651 S. Wells St., Chicago, por 
Colonial Sculpture Co., 80 Boylston St., Bos 

Mass 
Ratasienl Decorating .Co., 319-27 Van Buren Sty 

Chicago, Ill. rock Citt: 
Kinnear Artcrafts, 19 E. 15th a sen Yorks C 
Lasar-Hetlyn Studios, 304 W. h St., Nd 
Old King Cole, Inc., 920 Market Ave, 

Canton, Ohio. 
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Rich-Craft Studios, Inc., 114 E. 4th St., James- 


, Nees ; 
show Window Equipment Co., Little Bldg., 
ton, i 
igieastri Art. Mig. Co., 1035 Orleans St., Chi- 
cago, Ili. 
PLASTIC MATERIALS 
sag | Sculpture Co., 80 Boylston St., Boston, 


a al Indestructible Paint Co., 1247 Belmont 
Ave., Chicago, III. 
Silvestri Art Mfg. Co., 1035 Orleans St., Chi- 


cago, e 
trotalife Wax Products Co., 29 Erie, Milwau- 


kee, Wis. 
U. S. Gypsum Co., 205 W. Monroe St., 


Illinois. 


Chicago, 


PLUSHES 
Chromite Novelty Co., 43-47 W. 24th St., 
York City. 
Decorative Display Co., Inc., 19-21 W. 36th St., 
New York City 
Hudson & Bess, 5 E. 17th St., New York City. 
—* Inc., 214-216 Grand Ave., Des Moines, 
low 
Klee Display Fixt. Co., 174-178 Atlantic Ave., 
Rochester, 
——, Korach Company, 310 Lakeside Ave., 


N. W., Cleveland, 

 Beoel Textile c.. 107 W. 48th St., New 
York Citv. 

H. D. Mendelsohn & Co., 112-118 W. 44th St., 
New York City. 

Mendelsohn’s Textile Corp., 156 W. 45th St., 
New York City 

ib Re Palmesiease og 1412 Broadway at 39th 
St.. New York Cit 

Karl L. B. Roth, 212 *E. Crawford St., 
Ohio. 

SHOW WINDOW EQUIPMENT CO., Little 
Bldg., Boston, Mass. 

A. Solomon, 1123 Broadway, New York City. 

Wissahickon Plush Mills, Inc., 211 Fourth Ave., 
New York City. 


New 


Findlay, 


POSTERS : 
harene, Ce Co.. 1151 Roscoe’ St., Chi- 
cago, Ill. 
Compton & Sons LAtscarnehion ¢ ‘a Printing Co., 
200-214 Locust St., St. Louis, M 
Davis Bulletin Co., 12-16 teak ’St., Buffalo, 


nN, Y. 
Displaycraft Studio, 804 9th Ave., New York 
City 


Ivel Displays, 244 W. 49th St., New York Citv. 
Lasar-Hetlyn Studios, 304 W. 54th = eo. ws C. 
Lutz & Sheinkman, 2 Duane St., N. Y. C. 
Martin Jenter, Artcrafts, Mt. Vernon, re Ye 

The Munro & Harford Co., 416 W. 33rd St., 
New York City. 

National Adv. Service, Inc., 2947 Lyndale Ave., 
South, Minneapolis, Minn. 
— Art Works, 42 Ross St., 


Primatic Art Co., 303 Fifth Ave., N. Y. Ci 
U.S. Printing & Litho. Co., Cincinnati, Brook- 
lyn and Baltimore. 


POSTER FRAMES 
Davis Displays, Inc., 19 W. 44th St., N. Y. C. 


PRICE TICKETS PAPER & CELLULOID 
Doty & Scrimgeour Sales Co., 148-152 Duane 
St. New York City. 

Davenport-Taylor Mfg. Co., 412 Orleans St., 
Chicago, Ill. 

Eureka Tool & Machine Co., 42 Walnut St., 


Newark, N. J. 
Hoffman Type & Engraving Co., 114 E. 13th St., 
Philadel- 


New York City 

.o- Benes Co. 3436-38 Market St., 
a 

Ivel Dick lays. 244 W. 49th St., New York City. 
R ORTHWINE, 7: Cy Penney Bldg., 34th St., 
New York City. 

-R. Palmenberg’s Sons Co., 1412 Broadway at 

Mth St., New York City. 
Show Window Equipment Co., Little Bldg., 
Boston, Mass. 

REFINISHING METAL FIXTURES j 
moma Mfg. Co., 414 Elm St., ,Cincinnati, 


Posenger Studio, 2436 W. 3rd St., Dayton, Ohio. 

J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St. New York City. 

Superior Fixture & Plating Co., 2050 Geyer 
Ave., St. Louis, Mo. 


] REFINISHING WAX FIGURES 

R. Pals nenberg’s Sons, 1412 Broadway at 39th 

T St. New York City. 

.. Wax Products Co., 29 Erie, Milwau- 
e, is, 

P REFINISHING WOOD FIXTURES 

Ssenger Studio, 2436 W. 3rd St., Dayton, . 


lee Display Fixt. Co., 174-178 Atlantic Ave., 
Rochester, N. Y. 


Fred REFLECTORS—SHOW CASE 
tderick A, Bohling, 502 W. 44th St., 


fork [. ity. 


Brooklyn, 


- 


New 





CHELSEA REFLECTOR CO., 100 Charles St., 
New York City. 

CURTIS LIGHTING, 1119 W. Jackson Bilvd., 
Chicago, Ill. 

Detroit Show Case Co., 1652-1694 W. Fort St., 
Detroit, Mich. 

Frink Co., 239 10th Ave., New York City. 

HENRICH REFLECTOR CO., Inc., 645 West 
43rd St., New York City. 

Reflector & Illuminating Co., 1407-1417 Jackson 
Blvd., Chicago, II]. 

H. C. Ross & Co.; 1227 Venice Blvd., Los An- 
geles, Cal. 

Sun-Ray Lighting Products Inc., 119 Lafayette 
Street, New York City. 


REFLECTORS—WINDOW 
Frederick A. Bohling, 502 W. 44th St., New 
York City. 
Brady Manufacturing Co., 565 East Jefferson 
Ave., Detroit, Mich. 
CHELSEA REFLECTOR CO., 100 Charles St., 


New York City. 
CURTIS LIGHTING CO., 1119 W. Jackson 
New York Citv. 


Blvd., Chicago, Ill. 

Frink Co., 239 1Uth Ave. 

Klieg] Bros. Universal Electric ‘+7 Lighting 
Co., 321 W. 50th St., New York Cit 

LANG’S DAYLIGHT, Inc., 1833 East 55th St., 
Cleveland, Ohio. 

Reflector & Illuminating Co., 1407-1417 Jackson 
Blvd., Chicago, Il. 

H. C. Ross & Co., 1227 Venice Blvd., Los An- 
geles, Cal. 

Show Window Equipment Co., Bldg., 
Boston, Mass. 


SCHOOLS—ART 
Enkeboll Art Co., 5313-17 N. 27th St., 
Neb. 


Little 


Omaha, 


SCHOOLS—CARD WRITING 
Detroit School of Lettering, 155 Stimson Ave., 


Detroit, Mich. 
314 S. Franklin St., 


osster School, Chicago, 
2947 Lyndale Ave., 


National Adv, Service, Inc., 
South, Minneapolis, Minn. 

Neville’s School of Applied Arts, 408 Washing- 
ton St., Portland, Ore. 

SMEBY SCHOOL, Inc., 736-740 East Lake St., 
cor. Chicago Ave., Minneapolis, Minn. 


SCHOOLS—WINDOW DECORATING 
Decorative Arts Studios, 135 -Columbus Ave., 


Boston, Mass 

Koester Moe ae 314 S. Franklin St., Chicago, 

Neville’s School of Applied Arts, 408 Washing- 
ton St., Portland, Ore. 


SMEBY SCHOOL, Inc., 736-740 East Lake St., 
cor. Chicago Ave., Minneapolis, Minn. 


SCREEN PROCESS DISPLAYS 
American Colortype Co., 1151 Roscoe St., Chi- 
cago, III. 
CHROMITE NOVELTY CO., 43-47 W. 24th St., 
New York City. 
Buffalo, 


Davis Bulletin Co., 

Displaycraft Studio, 804 9th Ave., New York 
ity. 

Ivel Displays, 244 W. 49th St.. New Veen oes. 


Martin Jenter Artcrafts, Mt. Vernon, N. Y. 
Kalasign Co. of America, 214 Eleanor St., Kala- 
New York City. 


mazoo, Mich. 
Kosai Studio, 129 W. 49th St., 
—. Art Works, 42 Ross St., Brooklyn, 
Schaefer-Ross Co., Inc., 84 North St., Roches- 
ter, ° 
Show Window Equipment Co., Bldg., 
Boston, Mass. 
Sign Research and Advisory Bureau, 151 Fifth 
Ave., New York City. 
SCROLL CUTTERS 


International Register Co., 13 S. 
Chicago, I]. 


SHOE STANDS—WOOD 
Upham Sales Service Co., 170 Summer St., 
ton, Mass. 


SHOW CARD COLORS 
American Colortype Co., 1151 Roscoe St., 
cago, IIl. 
Becker Sign Supply Co., Baltimore and Front 
Sts.. Baltimore, Md. | 
Dick Blick Co., Galesburg. III. 
The Bridgeport Pen Co., 239 John St., 


Bridge- 
port,. Conn. 
Commercial Trading Co., 


! 
72 Christopher St., 
New York City. 
Bert L. Daily, 124 E. 3rd St., Dayton, Ohio. 
Detroit School of Lettering, 155 Stimson Ave., 
Detroit, Mich. 
Joseph Mayer & Co., 25 E. 14th St., New York 
R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 
Primatic Art Co., 303 Fifth Ave., N. 
Publishers’ Service Bureau, P. O. 
City Hall P. 


‘12-16 Lock St., 


Little 


Throop St., 
Bos- 


Chi- 


ae Ge 
Box 1275, 
O. Station, New York City. 


Geo. E. Watson Co., 164 W. Lake St., Chicago. 
Wold Air Brush Mfg. Co., 2173 N. California 
Ave., Chicago, Ill. 
SHOW CARDS 
Binger Advertising Co., 71 W. 23rd St., New 
York City. 
Blue Bird Studio, 2050 Amsterdam Ave., N. Y.C. 
Chicago Card Board Co., 664-670 W. Washington 
Bivd.. Chicago, III. 


GEREKE-ALLEN CARTON CO., 1701-1713 
Ave., St. Louis, Mo. ‘ 
Hurlock Bros. Co., 3436-38 Market St., Phila- 


delphia, Pa. 
Ivel Displays, 244 W. 49th St., New York City. 
Lutz & Sheinkman, 2 Duane St., N. Y. C. 
National Adv. Service, Inc., 2947 Lyndale Ave., 
South, Minneapolis, Minn. 
R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 
Show Window Equipment Co., Bldg., 
Boston, Mass. 
U. S. Prtg. & Litho. Co., 
and Baltimore. 
SHOW CARD SERVICE 
National Adv. Service, Inc., 2947 Lyndale Ave., 
Minneapolis, Minn. 
—s Art Works, 42 Ross St., 


Little 


Cincinnati, Brooklyn 


Brooklyn, 


SHOW CARD a 
Dick Blick Co., Galesburg. 
The Bridgeport Pen Co., 239 vTohn St., 


port, Conn. 
Commercial Trading Co., 


72 Christopher St., 

New York City. 

Bert L. Daily,” 124 E. 3rd St., Dayton, Ohio. 

Detroit School of Lettering, 155 Stimson Ave., 
Detroit, Mich. 

Esterbrook Steel Pen Co., Camden, N. J. 

N. Glantz, 289 eens, New York City. 

——_ Mayer & Co., 25 E. 14th St., New York 

1tv. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

— H. Spiller Co., 53 Warren St., 


Mas 
Geo. E. Watson Co., 164 W. Lake St., 


SHOW CASES 
Bryan Show Case Co., Bryan, Ohio. 
The Cincinnati Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, O. 
The Davis Metal Fixture Co., 615 Brook St., 
P. O. 213, Lansing, Mich. 
Detroit Show Case Co., 1652-1694 W. 
Detroit, Mich. 
General Display Case Co., 63 Greene St., 


York City. 
Sherer Gillette Co,, 1703 Clark St., 
Equipment Ca., 


Bridge- 


Boston, 


Chicago. 


Fort St., 
New 


Chicago, Ill. 
Show Window Little Bldg., 
Boston, Mass. 


=e Show Case & Fixture Co., Rockford, 


ll. 

H. M. Wade Mfg. Co., Charlotte, N. C. 
SHOW CARD PRINTING OUTFITS 
—— Material Co., 191 Pearl St., New York 

ity. 

Hoffman Type & Engraving Co., 114 E. 13th St., 
New York City. 

NATIONAL SIGN STENCIL CO., 1602 Univer- 
sity Ave., St. Paul, Minn. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

Showcarder, Inc., University Ave. at LaSalle, 
St. Paul, Minn. 

SHOW WINDOW LIGHTING 

Brady Manufacturing Co., 565 East Jefferson 
Ave., Detroit, Mich. 

Bryan Show Case Co., Bryan, Ohio. 

CURTIS LIGHTING, 1119 W. Jackson Blvd., 
Chicago, Ill. 


Frederick A. Bohling, 502 W. 44th St., New 
York City. 
Frink Co.. 239 10th Ave., New York City. 


HENRICH REFLECTOR CoO., Inc., 645 W. 43rd 
St., New York City. 

Lighting Specialties Co., 1613 East New York 
Ave., Brooklyn, N. Y. 

Reflector & Illuminating Co., 1407-1417 Jackson 
Blvd., Chicago, III. 

H. C. Ross & Co., 1227 Venice Blvd., Los An- 
geles, Cal. 

Sun-Ray Lighting Products, 
St., New York City. 

SIGNS—CHANGEABLE 
B. L. Akins, Inc., 118 W. 43rd St., N. Y. C. 
Davenport-Taylor Mfg. Co., 412 Orleans St., 


Chicago, Ill. 
Bulletin Co., 12-16 Lock St., Buffalo, 
Liberty Mfg. Co., 101 W. 42nd St., eo 
ah asus Co., 953 Factory St., ’ a 


414 Elm St., Cincinnati, 
Yhio. 


Normandie Import Co., 1151 Broadway, N. Y. C. 

Vanleer Products Corp., 2. W. 45th St., New 
York City 

Smith- Hecht Co., 546-548 S. Meridian St., In- 


dianapolis, Ind. 
Alexander Strobl, 101 W. 41st St., N. Y. C. 


119-121 Lafayette 


Davis 


io. 
Newman Mfg. Co., 
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SIGNS—DIRECTORY 
B. L. Akins, Inc., 118 W. 43rd St., N. Y._C. 
CHELSEA REFLECTOR CO., 100 Charles St., 
New York City. 
Davenport-Taylor Mfg. Co., 412 Orleans St., 


Chicago, II]. 

Liberty Mfg. Co., 101 W. 42nd St., N. Y. C. 

H. P. Maughlin Co., 953 Factory St., Columbus, 
hio 

Newman Mfg. Co., 414 Elm St., Cincinnati, 


Ohio. ; . 
Willey Sign Co., 1559 Church St., Detroit, Mich. 


SIGNS—ELECTRIC 
Advertisers’ Sign & Display Co., 1400 Broad- 
way, New York City 
Brunhoff Mfg. Co., cor. "York and Freeman, Cin- 
cinnati, O. 
Davenport- Taylor Mfg. 
Chicago, Ill. 
Frink Co., 239 10th Ave., New York City. 
Liberty Mfg. Co., 101 W. 42nd St., N. Y. C. 
L. D. Nelke—Signs, 45 E. 17th St., New York 


ity. 
wNormandie Import Co., 1151 Broadway, N. Y. C. 
A. M. Roedelheim Co. ,110 W. 40th St., N. Y.C. 
Sign Research and Advisory Bureau, 151 Fifth 
Ave., New York City. 
Smith-Hecht Co., 546-548°S. Meridian St., In- 
dianapolis, Ind. 
Vanleer Products Corp., 2 W. 45th St., New 


York City 
wd 1550 Church St., Detroit, Mich. 


Willey Sign Co., 
SIGNS—GLASS 
Advertisers’ Sign & Display Co., 1400 Broad- 
way, New York City. 

A. M. Roedelheim Co., 110 W. 40th St., N. Y. C. 
Smith-Hecht Co., 546-548 S. Meridian St., In- 
dianapolis, Ind. ; J 
Willey Sign Co., 1559 Church St., Detroit, Mich. 

SIGNS—ILLUMINATED 
Advertisers’ Sign & Display Co., 1400 Broad- 
way, New York City. 
B. L. Akins, Inc., 118 W. 43rd St., N. Y. C. 
Frederick A. Bohling, 502 W. 44th St., New 
York City. 


Co., 412 Orleans St., 


Davenport-Taylor Mfg. Co., 412 Orleans St., 
Chicago, Ill. 
Davis Bulletin Co., 12-16 Lock St., Buffalo, 


Diapisy Research and Advisory Bureau, 151 
Fifth Ave., New York City. 

Frink Co., 239 10th Ave.. New York Citv. 
Klieg] Bros. Universal Electric Stage Lighting 
Co., Inc., 321 W. 50th St., New York City. 

Liberty Mfg. Co., 101 W. 42nd - a ae ae oe 
L. D. Nelke—Signs, 45 E. 17th St, New York 


City. 

H. C. Ross & Co., 1227 Venice Blvd., Los An- 
geles, Cal. 

Sign Research and Advisory Bureau, 151 Fifth 
Ave., New York City. 

Smith-Hecht Co., 546-548 S. Meridian St., In- 
dianapolis, Ind. 

Willey Sign Co., 1559 Church St., Detroit, Mich. 


SIGNS—BRASS AND ew c 


B. L. Akins, Inc., 118 W. 43rd St., N. A 

Colonial Sculpture Co., 80 Boylston St., Boston, 
Mass. ‘ 

Liberty Mfg. Co., 101 W. 42nd St., N. Y. C. 


McCoy Bronze Co., 5861 Forsyth Ave., Detroit, 
Mich 


Newman Mfg. Co., 414 Elm St., Cincinnati, 
10. 
A. M. —_— Co., 110 W. 49th St., New 


York Cit 
Willey Sign Co., 1559 Church St., 


SIGNS—WOOD 
Advertisers’ Sign & Display Co., 1400 Broad- 
way, New York City. 
Sake Nelke—Signs, 45 E. 17th St., New York 
ity. 
Upham Sales Service Co., 170 Summer St., Bos- 
ton, Mass. 


Detroit, Mich. 


SPOT LIGHTS 

Frederick _ Bohling, 502 W. 
York Cit 

Brady Mtg. Co., 565 E. Jefferson St., 


Mic 

CURTIS LIGHTING, 1119 W. Jackson Blvd., 
Chicago, Ill. 

Decorative Display Co., Inc., 19-21 W. 36th St., 
New York City. 

Klee Display Fixt. Co.. 
Rochester, N. Y. 

Kliegl Bros. Universal Electric Stage Lighting 
Co., 321 W. 50th St., New York City. 

ig Korach Company, 310 Lakeside Ave., 
N. Cleveland. O. 


44th St., New 


Detroit, 


174-178 Atlantic Ave., 


LIGHTING SPECIALTIES CO., 1613 East 
New York Ave., Brooklyn, N. y. 
Charles I. Newton, 244 W. 14th St., New York 


ity. 
oe & Illuminating Co., 1407-1417 Jackson 
Blvd:, Chicago, Ill. 
Rosco Laboratories, 131 Third Place, Brooklyn, 


Show Window Equipment Co., Little Bldg., 
Boston, Mass. ; 
Silverbeam Products Co., 246 Fifth Ave., New 

York City. 
Sun-Ray Lighting Products, 119-121 Lafayette 


St., New York City. 
STATUARY 
Colonial Sculpture Co., 80 Boylston St., 


Mass. 
Rapaport Bros., 701 W. Ohio St., Chicago, III. 


STENCIL CUTTERS 

Dick Blick Co., Galesburg. [1]. 

Paasche Airbrush Co., 1909 Diversey Parkway, 
Chicago, III. 

[nternational Register Co., 13 S. Throop St., 
Chicago, Ill 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 


STORE ARCHITECTS 
Hl. M. Wade Mfg. Co., Charlotte, N. C. 


STORE EQUIPMENT 
Liberty Mfg. Co., 101 W. 42nd St., N. Y. C. 
J. R. Palmenberg’s Sons, 1412 Broadway at 3¥th 
St., New York City. 
H. M. Wade Mfg. Co., Charlotte, N. C. 


STORE FIXTURES 

Bryan Show Case Co., Bryan ,Ohio. 

Cincinnati Show Case & Display Fixture 
Works, 232-40 Main St., Cincinnati, — 

Davis Metal Fixture Co., 615 Brooks et... °0. 
Box 213, Lansing, Mich 

Detroit Show Case Cé., 1652-1694 W. Fort St., 
Detroit, Mich. 

L. A. Feldman Fixture Co., Inc., 32 W. 32nd 
St., New York City. 

The Frink Co., Inc., 239 Tenth Ave., N. Y. C. 

D. J. Heagany Mfg. Co., 1121 W. Washington 
Blvd., Chicago, Ill. 

R. ORTHWINE, J. C. Penney Bldg., 34th St., 
New York City. 

i = Palmenberg’s gu 1412 Broadway at 39th 

New York Cit 
Rockiord Show Case % Fixture Co., Rockford, 


Boston, 


Superior! Fixture &- Plating Co., 2050 Geyer 
Ave., St. Louis, Mo. 
Sylvan Specialty Shop, 552-554 W. Lake St., 
Chicago, Il. 

J. B. Timberlake & Sons, 120-24 E. Wash. St., 
Ya a Mich. 
H. M. Wade Mfg. Co., Charlotte, N. C. 


STORE FRONTS 
Detroit Show Case Co., 1652-1694 W. Fort St., 
Detroit, Mich. 


STUFFED ALLIGATOR AND FISH 
J. FLEISCHMANN, 1105 Franklin, Tampa, Fla. 


TAPESTRIES 
American Tapestry Mills, 211 
New York City. 
Decorative Arts Studios, 
Boston, Mass. 


Fourth Ave., 
135 Columbus Ave., 


Samuel Edelman Co., 474 North 6th St., Phila- 
delphia, Pa. 
Karl L. B. Roth, 212 E. Crawford St., Findlay, 


Ohio. 
4. Solomon, 1123 Broadway. New York City. 
David Van Blerkom Co., Inc., 124 Fifth Ave., 
New York City. 


TIME SWITCHES 
Albert «& J. M. Anderson Mfg. Co., 289 A St., 
Boston, Mass. 
Frederick A. Bohling, 502 W. 44th St., N. Y. C. 
Lockwood & Almquist, Inc., 30 Irving Place, 
New York City. 


TURN TABLES 
ELECTRIC WINDOW TURNTABLE CO., 46 
Cornhill St., Boston, Mass. : 
J. R. PaJmenberg’s Sons, Inc.; 1412 Broadway 
at 39th St., New York City. 
The Worsham Co., P. O. Box 285, Decatur, III. 


VACUUM CUPS 
MAYER MFG. CORP., 1436-1442 W. Randolph 
St., Chicago, Ill. 
VALANCES 
Acme Drapery Co., 567 3rd Ave., New York City. 
Bryan’s, Inc., 423 S. Fourth St.. Lonisville. Kv. 
A. B. C. Curtain Co., 237 W. 14th St., N. Y. C. 
est Curtain Co., 81 Fourth Ave., New York 
ity 
aes? Friedman, 608 St. Clair Ave., Cleveland, 
io. 
Graves Art Studios, 307 W. Chestnut St., 
ville, Ky. 
pe gg Sei ., 214-216 Grand Ave., Des Moines, 
owa 
Klee Display Fixture Co., 174-78 Atlantic Ave., 
Rochester, N. Y. 
Joseph Korach Co., 310 Lakeside Ave., N. W., 
Cleveland, Ohio. 
BERT A. LANDERS, cats 823 South. Los An- 
geles, Los Angeles, Cal. 
ay a L. B. Roth, 212 E. Crawford St., Findlay, 
io. 


Louis- 


~~ 


SHOW WINDOW EQUIPMENT CO., Little 


Bldg., Boston, Mass. 
Onli-Wa Fixture Co., St. Paul Ave. and Penp. 
sylvania R.R., Dayton, Ohio. 


Jui: Palmenberg’s Sons, 1412 Broadway at 39th 


St., New York City. 
Window Decorative Waeks. 10- 12 S. Greene St, 
Baltimore, Md. 


ig Ss 


E 
Adler-Jones Co., 651 S. Wells St., Chicago, Il, 


ig Decorating Co., 319-27 W. Van Buren 


, Chicago, II1 
Seta roe Co., Inc., 19-21 W. 36th St, 
New York Cit 
Klee Display Fixture Co., 174-178 Atlantic Ave., 
I. i Fume NW. 9 
Palmenberg’s Sons, 1412 Broadway at 
New York City. ; tam 
Renken Bros., 701 W. Ohio St., Chicago, Ill, 
Schack Artificial Flower Co., 134-40 N. Robey 
St., Chicago, I]. 
Show Window Equipment Co. Ws 


Little Bldg. 
Boston,. Mass. oi 


VELOURS 

Chromite Novelty Co., 43-47 W. 24th St., N. Y.¢. 

Decorative Display Co. +» Inc., 19-21 W. 36th St., 
New York .City. 

Hudson & Boas, 5 E. 17th St., New York City, 

Klee Display Fixture Co., 174- 178 Atlantic Ave, 
Rochester, N. Y. 

= Textile Co., 107 W. 48th St., New 
ity. 

Mendelsohn’s Textile Corp., 156 W. 45th St, 
ew York City. 

H. D. Mendelsohn & Co., 112-118 W. 44th St, 
New York City. 

J. R. Palmenberg’s Sons, Inc., 1412 Broadway 
at 39th St., New York City 

gr the L. B. Roth, 212 E. Crawford St., Findlay, 

hio 

Show Window Equipment Co., Little Bldg, 
Boston, Mass. 

A. Solomon, 1123 Broadwav, New Vork City. 

Wissahickon Plush Mills, Inc., 211 Fourth Ave, 
New York City. 


WALL BOARD 
Hurlock ae: Co., 3436-38 Market St., Phila- 
delphia, P 


ie Geshe ik. 205 W. Monroe St., Chicago. 
Upson Co., Lockport, Ney. 


WAX FIGURES 

Beauticraft Import Corp., 23 East 14th St., New 
York City. 

L. A. Feldman Fixture Co., Inc., 32 W. 32nd 
St., New York City. 

International Clearing House of New Yk, 
Inc., 303 Fifth Ave., New York City. 

Maybloom Importing Corp., 122 Fifth Ave., New 
York City. 

Metropolitan Display Fixture Service, 52 Lex- 
ington Ave., New York City. 

J. R. Palmenberg’s Sons, 1412 Broadway at 39th 
St., New York City. 
Trutulife Wax Products Co., 29 Erie, Milwau- 
kee, \Wis. 


WAX FIGURE CLEANERS 
J. R. Palmenberg’s Sons, 1412 Broadway at 39tb 
St., New York City. 


WAX FIGURE REPAIRS 
Metropolitan Display Fixture Service, 52 Lex: 
ington Ave., New York City. 
BF 4 - Rgleeaobere’s sons, 1412 "deeadesy at 39th 


» New York Cit 
bet ve aoe 
Adler-Jones Co., 651 S. Wells St., Chicago, Ill. 
eg Dacotutes Co., 319-27 W. Van Buren 
» Chicago, 


Decorative Display Co., 19-21 W. 36th St., New 
York City. 

i > pre Gnath Co., 510 Indiana Ave., LaPorte, 
n 
Br. YS RTHWINE, J. C. Penney Bldg., 34th St» 
New York City. 

Schack Artificial Flower Co., 134 N. Robey Sts 
Chicago, Ill. 


WINDOW DISP*-AY INSTALLATIONS 
Window Display Insyallation Bureau, 22 Picker 
ing Bldg., Cincinnati, O. 


WINDOW BACKGROUND SERVICE 
Architectural Model Studios, 219 W. Chicag® 
Ave., Chicago, III. 
Ivel Displays, 244 W. 49th St., New York City: 
Kosai Studio, 129 W. 49th St., New York City. 
Metropolitan Display Fixture Service, 52 Lex 
ington Ave., New York City. 


WOOD CARVINGS St 
Commercial Trading Co., 72 Christopher >” 
New York City. Pp 
Kelton Mfg. Co., 77 Worcesteh 
Mass. 
Rich-Craft Studios, Inc., 114 E, 4th St., Jame 
town, 3 


Beacon St., 
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FOR SALE 


Our Novel 1926 Christmas Display 
Made for Us by Messmore & Damon 


MECHANICAL PIECES INCLUDE 
Turtle Playing Dulcimer. 
Alibaba 10 Moving Figures. 
House that Jack Built— 

Every Character Moving. 
Old Woman in Shoe— 

Eight Moving Figures. 

BOW MACE AEICAL 
ed City of Nuremberg— ; 

rw Sections; 60 L. F. in all 

Post Pieces. 
Minarets and Christmas Wall Panels. 
Complete Window Background. 


This Display Was Awarded Third 
Prize in Recent Merchants’ Record 
Christmas Contest 


Photographs sent on request. Appoint- 
ments made to see this display set up 
at our store during I. A. D. M. conven- 
tion, acknowledged. 


Address Display Dept., 


PEOPLE’S OUTFITTING CO., 
DETROIT, MICH. 


SHOW CARD OUTFITS 


THE SHOWCARDER supplies the inex- 
perienced with the newest up-to-date 
materials in stencil form for lettering 
signs, price tickets, streamers, banners. 
No complicated scaling systems, no un- 
necessary weight. Patented March 16, 
1926. Adopted by leading chain store sys- 
tems to replace cumbersome, old-style 
outfits formerly used.. “Paid for itself 
many times over.” ‘Turns out signs as 
good as a professional.” “Easily surpasses 
my old outfit in style and speed.” “I get 
duplicate orders for signs without ever 
asking for. them—thanks to my Show- 
carder.” Folder explains everything. Write 


for it. 
SHOWCARDER, INC., 
University at La Salle St. Paul, Minn. 








WANTED 

Salesmen selling fixtures to carry 
a well-advertised line of Va- 
lances and Drape Shades. We 
are an old established house 
manufacturing our own lines. 
,Our liberal commission arrange- 
ment should insure a substantial 
increase in your present income. 
Write full information as to ter- 
ritory now cevered and lines sold. 
All replies will be held strictly 
confidential. 


The National Decorative Company 
5 Hudson St., Camden, N. J. 














Rentals, Repairs, Exchanges, Purchases 
and Sales of Used Display Material in 
Good Condition from the Leading Depart- 
ment Stores of the New York City zone. 


Metropolitan Display Fixture Service 
52 Lexington Ave. New York City 








WANTED 


A thorough, practical man who 
can originate and construct cut- 
ting and scoring ideas on col- 
lapsible counter display stands 
and cut-out work. Write fully, 
stating your experience, along 
with any other information you 
think would be of interest to us. 


Address M. P. C.,, 
Care The DISPLAY WORLD 











FOR SALE—See illustration, page 69, Feb- 
tuary Display World, of the heavy fleece- 
lined Jersey cloth window sock for deco- 
rators. 75c¢ pr., $4.25 half doz., $8.00 doz,, 
postpaid. An elastic band is taped and 
sewed in the top. Patented May 20, 1924. 
Fits over any shoe. Order by size shoes 
worn, J. M. WALTERS, Mfr., 220 South 
Benton Way, Los Angeles, Cal. 





SHOW CARD OUTFIT 


Complete with book of instructions and 
alphabets, brush, pens, colors and inks. 
Sent postpaid for $2.00. 


RETAIL SERVICE COMPANY 
489 Fifth Avenue, New York City 








WANTED—One aggressive salesman in 
each city to sell a high-grade line of metal 
display fixtures. This is a splendid oppor- 
tunity for a display man who could devote 
a few hours a day to this work. Liberal 
commission. References required. 


Address J. C., 
Care The DISPLAY WORLD. 














Displaymen, Display Services, Salesmen 
and Selling Agencies, we have a very at- 
tractive proposition to offer in the handling 
of our complete line of quality window 
display and store equipment. Further par- 
ticulars and copy of new Catalog “‘G” upon 
Tequest. The Cincinnati Show Case & 
Display Fixture Works, 232-240 Main St., 
Cincinnati, Ohio. 











SALESMEN WANTED 


for widely advertised line of 
mannequins and other display 
novelties of popular demand 
and price. Easy to sell—large 
income. 


Address “Sole Distributor,” 
Care The DISPLAY WORLD 








FORMS FOR THE 
OPPORTUNITY EXCHANGE 


JUNE ISSUE 
Close Saturday, June 11 


$1.50 Per Column Inch 
Cash With Order 
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Doings Among Displaymen 
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Vernon H. Jones, formerly display manager for A. Herz, 
Ine, Terre Haute, Ind., has accepted a position as assistant 
displayman under J. H. Richter, display manager for The 
Fair, Chicago, Ill. 





Robert H. (“Bob”) Hanson, display manager for the Nel- 
son-Moore Co., San Diego, Cal., whose articles have ap- 
peared frequently in The DISPLAY WORLD, has been cut- 
(ng a wide swath in recent display contests. In the .com- 
Petition conducted by the National, Association of Retail 
Clothiers and Furnishers he won third prize, also receiving 
4 diploma of honor in the clothing, haberdashery and hat 


division of the World’s Championship Display Contest, in 
which he captured prizes in all of the subdivisions. In. the 
Kotex contest he obtained twenty-eighth place with a prize 
of $25.00. 





Leo B. Pence, formerly with Kleinmaier Bros., Marion, 
Ohio, has assumed charge of windows for the Criterion Cloth- 
ing Co., Portsmouth, Ohio. He reports that he has a good 
store front and good fixtures and is relying upon these to 
assure good windows. 





Joseph H. Marshall, for a number of years display man- 
ager for the Boersma Co. at Pullman, on the south side of 
Chicago, has resigned his position to become assistant to 
J. Duncan Williams, director of the window display division 
of the National Association of Retail Clothiers and Fur- 
nishers. 
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Check the one you want 
Our New Catalogs 








\. We want your business on 

Show Window our new Display Fixtures. 
Dividers and . > 

Pedestals Fixtures that will make 


real salesmen of your show 
windows. 


ist Check the one you want, 
2nd Tear out this ad. 

3rd Pin to your letterhead. 
4th And mail at once to 


THE OSCAR ONKEN CoO. 


691 West 4th St., Cincinnati 
































GRASS MATS 


Best Grade, German Manufactured, 36 x 72 Inch 


THE KERVAN CO. 


119 WEST 28TH STREET New York, N. Y. 


Importers of Prepared Foliage and Grasses 












































WRITE 
FOR 
AND SIGN PAINTERS COPY OF 


Our Free Catalog No. 24 
DICK BLICK CO. 


BOX 437-D GALESBURG, ILL. 


FAMOUS MASTER STROKE BRUSHES 





















THE. LATEST EDITION OF THE 


DENNISON WINDOW BULLETIN 


is fillel with ba ya suggestions for window displays. 
It’s yours for the asking. ~ 


Donnioow Manufachning Sex 


DEPT. 45-E. FRAMINGHAM, MASS. 
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The 


The Only 


The Hugo Re- 
versible Display 
Set 700 A adds to 
your windows the 
“quality touch ” 
that increases 

Btheir sales power. 











ET the most out of the forthcoming Seasons by dis- 
Dlaying your merchandise to the best possible ad- 
PU vantage. You will be surprised at the EXTRA 
rf LLING POWER of your windows when they are 
“yy with the Hugo Reversible Display Set 700A. One 
P e biggest aids ever offered to the window dresser. 
Hectically universal in use—appropriate for Lingerie, 
pukerchiefs, Gloves, Toilet Articles, Leather Goods, 
‘berdashery, Shoes, Glassware, Silverware, etc., etc. 


to THREE COLOR CHANGES.—The Extra Reversible 
oy for Plateau, Display Tables and Display Fixtures 
© covered with a fine quality metallic brocade cloth, 








Set includes: Three-fold Reversible Background Panel, 37 x 32 inches, 
of 3/16 inch Ailon wood, with detachable Panels; background frames 


_ nitec 


Set That Won Instantaneous Popularity! 
Display Unit of its Kind in the 


i states 





Hugo Studios Inc. 


Boost Your Summer and Fall Sales - 
through the Lure of Artistic Display 


one side Gold and one side Blue. The Three-fold Re- 
versible Panel is ‘also covered with the same material. 


By reversing the Tops you get a complete new “color 
dress” for the entire set, or you may remove the re- 
versible tops and build your display on the wood tops. 


BEAUTIFUL METALLIC FINISH.—The standard 
finish for tops and all exposed parts of woodwork is the 
Charles Hugo Metallic Finish (Patent pending), a beau- 
tiful vari-colored effect, particularly attractive at night 
when used with spotlights. Harmonizes with merchandise 
of any color. Where desired, we furnish this set in 
natural wood finishes. 


with hinges and silk for holding Panels; Plateau, 36 x 60 inches; Dis- MA 
play Table, 36 x 26x 10 inches; Display Table, 28 x 17 x8 inches; three 


oval Display Tables, 1534 x 10% x 2 inches; three oval Display Tables, 
10 x 6% x 2 inches; three oval Display Fixtures, 9x 6x8 inches; three 
C isplay Fixtures, 5 x 7 x 5 inches. 
ing extra Reversible Tops for all Display Tables and Fixtures, $97.50. 


HUGO STUDIOS, Inc. 
, New York City 


oval 


71-77 Park Place 


Price complete, 34 pieces, includ- 


Pd 
7 Hugo Studios, Inc. 
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NOTE: Display Set 
700 A may be had in 
various heights at 
additional cost. Prices 
quoted on request. 
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71-77 Park Place, 
New York City 
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7 Please send literature describing 
the above and also the new 


/ decora- 
tive five-fold Reversible Background. 
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IEW COLORS 


IN ADRAY 
The New Rayon Plush That Will Pep Up Your Diebler 


Has a very high lustre and does not show finger-marks as in rubbing against the 
grain of ordinary plush. The Display Material with a hundred uses—for draping, 
puffing, curtains, floor mats and rugs. Stands up well under all uses. Samples 
submitted on request showing the following new shades just received: 


Orange--- Black--- Caster---Plum 


Also Other Colors as Shown in Our Catalog 
28 Inches Wide—$2.75 Per Yard 


i 


Be Sure to Visit Our Showrooms When in Chicago 


The Adler-Jones Company 
649 South Wells Street CHICAGO 


















































